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King  Features  is  the  excitement  in  syndication  for 
the  ’80s  with  its  new  comics  and  columns,  including 
ASK  DR.  RUTH!  Launching  February  14  in  virtually 
all  of  the  nation’s  leading  markets.  New  York.  Los 
Angeles.  Philadelphia.  San  Francisco.  Detroit.  Boston. 
Houston.  Dallas.  Miami.  Baltimore.  Seattle.  Tampa. 
Milwaukee.  St.  Petersburg.  Phoenix.  Des  Moines. 
Sacramento.  Shreveport.  San  Antonio.  Austin.  Las 
Vegas.  Trenton.  And  many  more. 

Add  sizzle  to  your  newspaper’s  pages  twice  weekly 
beginning  Valentine’s  Day!  Call  Larry  Olsen,  Director  of 
Marketing  &  Sales  about  ASK  DR.  RUTH.  Toll  free: 
1-800-223-7383  or  collect:  212-682-5600. 


Women  Must  Always  Be  Wooed 

By  Dr.  Ruth  Westheimer 


Q.  My  woman  Mend  has  a  big 
executive  Job  and  a  paycheck 
twice  the  size  of  mine,  but  we’ve 
had  a  thing  going  nearly  three 
yean.  This  creature  puzzles  me. 
I  forgot  our  “anniversary”  and 
she  got  ftarious,  like  a  Fifties 
sitcom  wife.  She  even  cried  — 
over  nothing.  She  said  I  was 
unromantic  and  didn’t 
understand  women.  What  really 
gives  here?  Is  she  getting  tired 
of  me? 

A.  Women  want  and  need  their 
men  to  exhibit  loving  sweetness,  to 
remember  dates,  to  bring  flowers, 
to  whisper  honeyed  words  in  their 
ears  or  to  send  those  pretty 
message  cards  they  sell 
everywhere. 

I  don't  care  what  kind  of  an 
executive  she  is.  I  am  sure  you  have 
read  again  and  again  and  heai  d  on 
TV  and  radio  that  women  need 
caresses  and  all  kinds  of  signals 
saying,  “You  are  precious  to  me,  so 
very,  very  special  and  valuable  and 
necessary  to  me.” 

You  have  seen  a  cat’s  back  rise  to 
stroking,  the  fur  reacts  in  a  wave  of 
pleasure.  Tty  to  understand,  women 
feel  something  as  definite  as  that 
when  they  get  loving  words  and 
attentions.  Oif  course  your  career 
woman  got  as  upset  as  a  suburban 
housewife.  You,  after  all,  are 
supposed  to  be  a  lover. 

All  women  need  those  sweet  little 
nothings,  my  friend,  and  you’ll  love 
delivering  them  when  you  have  the 
habit.  You’ll  love  the  melting 
responses  they  get.  I  promise  you. 
You  can’t  be  too  corny,  you  can’t  lay 
it  on  too  thick  with  your  loving 
attentions.  No,  women  are  not 
stupid  —  they  need  that. 


Mr.  Lover,  women  must  always  version  —  you  two  would  probably 
be  wooed.  Practice  it.  Start  now  —  never  seek  help  for  it.  I  have  no 
see  the  date  on  this  paper?  You  did  doubt  that  there  are  contented 
send  her  a  Valentine,  of  course?  couples  with  low  sexual  appetites. 
Now,  don’t  panic.  Don’t  sli^)  your  Couples  like  that  I  don’t  di^  away 
head.  Go  now,  buy  a  heart-shaped  from  their  TV  sets  into  my  office, 
box  of  chocolates.  Of  course  it’s  No,  the  clients  seek  us  out  by 
corny  —  it’s  supposed  to  be!  But  it’s  their  own  choice.  Often  couples 
not  just  cheap  pasteboard  and  red  who  have  avoided  sex  for  years 
satin  filled  with  junk  carbohydrate,  have  at  least  one  partner  interested 
It’s  a  heart  full  of  love.  Give  it  to  in  resuming  it.  Sometimes  two.  And 
her.  sometimes  one  partner  may  be  just 

*  *  *  interested  enough  to  write  to  Dr. 

Q.  Yon  spoke  about  Ruth  about  it.  A  faint  stirring  of 

“avoidance”  on  TV  some  time  interest  there  —  right? 
ago  when  my  wife  and  I  were  *  •  • 

watching.  She  and  I  have  been  Q.  We  have  two  kids  and  my 
“avoiding”  sex  for  21  years,  but  wife  is  pressuring  me  to  have  a 
we  have  a  loyal  and  mutually  vasectomy.  I  can’t  tell  her  this, 
entertaining  life  together,  but  I  don’t  want  to  be  made 

Before  we  began  “avoiding”  we  sterile  by  my  own  choice.  I  know 
used  to  think  we  had  a  good  sex  I  would  regret  it. 
life.  Have  you  ever  had  patients  A.  I’m  sure  you  would  —  don’t  do 
like  us?  it.  Unless  there  is  serious  medical 

A.  I’ve  never  had  any  patients  —  rea^n,  no  one  should  be  sterilized 
we  psychosexual  therapists  have  ^ 

clients,  and  we  leave  the  patients  to  ^^st  a  great  deal  of  strong  feeling 
the  M.D.S.  But  I  have  had  clients  in  profession's  but  most 

my  office  telling  me  stories  much  vasectonues  and  tubal  ligations 
like  yours.  Some  have  succeeded  in  seeni  unwise  to  nie. 
resuming  sex  after  years  and  years  Today  we  have  adequate 
of  avoidance.  Others  have  grown  contraceptive  methods,  good 
too  far  apart  enough  to  make  sterilization 

^  ui\justifiable  in  all  but  rare  cases. 

When  a  couple  has  avoided  sex  Almost  anyone  who  takes  this 
for  a  long  time,  some  marital  gtep  may  find  himself  or  herself  in  a 
counseling  is  needed  before  any  sex  completely  new  life  situation 
therapy  will  help.  Almost  always,  suddenly.  Unthinkable  as  it  may 
something  besides  bedroom  seem  now,  you  may  want  to  have  a 
problems  has  troubled  such  a  baby  again.  There  are  losses  and 
marriage.  There  is  accumulated  there  may  be  new  partners  who 
anger  or  resentment  on  both  sides  want  a  child, 
that  makes  lovemaking  out  of  the  Think  of  your  own  real  reasons 
question.  for  not  wanting  this  and  put  them  in 

If  your  marriage  is  as  you  simple,  honest,  unhurting  words  for 
describe  it  —  and  it  could  be,  your  wife  or  on  paper,  if  that  seems 
though  I’d  like  to  hear  your  wife’s  best  to  you. 


O  1986  Karola,  Inc.,  all  rights  reserved.  Distributed  by  King  Features  Syndicate 


THE  INDUSTRY’S  CREATIVE  RESOURCE 


A  Division  of  The  Hears!  Corporation 


235  East  45th  Street,  New  York,  N  Y.  10017 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Are  You  Getting  Your 
Share  of  Corporate 
Advertising  from  the 
FINANCIAL  SERVICES 
Industry? 

Editor  &  Publisher  offers  a  unique  adver¬ 
tising  opportunity  to  newspapers  in  its 
March  22  issue.  In  the  third  in  a  series  of 
in-depth  monthly  reports  on  "Public 
Relations  and  The  Press,"  we  will  focus  on 
public  relations  efforts  in  the  FINANCIAL 
SERVICES  industry. 

This  is  an  opportunity  to  position  your 
paper  strongly  in  the  minds  of  the  public 
relations  specialists  who  determine  the 
direction  of  flow  of  advertising  dollars. 

Other  issue  and  subject  dates  in  this 
series  are:  April  19/Fashion,  May  17/ 
Travel,  and  June  14/Insurance.  Reserve 
your  advertising  space  today!  Call  your 
E&P  representative  or  Donald  Parvin,  Ad 
Manager,  at  212  675-4380. 

Space  reservation  close  for  the  March  22 
issue  is  March  12. 


Editor  &  Publisher 

11  West  19th  Street,  New  York,  N.Y.  10011 
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FEBRUARY 

15*1 9— Southern  Classified  Advertising  Managers  Association,  Tele¬ 
marketing  Seminar  and  Sales  &  Education  Conference,  Holiday  Inn/ 
Convention  &  Trade  Center,  Chattanooga,  Tenn. 

18- 20 — Conferences  for  Journalists,  Washington  journalism  Center,  Sports 

Issue  1986;  College  Questions  and  Professional  Matters,  Watergate 
Hotel,  Washington  D.C. 

19- 21 — Ohio  Newspaper  Association,  Convention,  Hyatt  On  Capitol  Square, 

Columbus. 

20- 22— Arkansas  Press  Association,  Winter  Convention  &  Trade  Show, 

Excelsior  Hotel,  Little  Rock. 

21- 23— Maryland — Delaware — D.C.  Press  Association,  Winter  Convention, 

Hyatt  Regency,  Bethesda,  Md. 

22- 24— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt  Regency 

O'Hare,  Rosemont,  III. 

23- 25— Inland  Daily  Press  Association,  Mid-Winter  Meeting,  Westin  Galleria, 

Houston. 

26-28— New  England  Newspaper  Advertising  Executives  Association  Winter 
Meeting,  Charles  Hotel,  Cambridge,  Mass. 

28-3/2— Alabama  Press  Association,  Winter  Convention,  Birmingham  Hilton, 
Birmingham. 

MARCH 

1-4— GRAPH  EXPO  86  West,  Los  Angeles  Convention  Center,  Los 
Angeles. 

3-8— Inter  American  Press  Association,  Mid-year  Meeting,  Saivador,  Brazil. 
5-8— National  Newspaper  Association,  Annual  Government  Affairs  Confer¬ 
ence,  Hyatt  Regency,  Washington,  D.C. 

8- 11 — Texas  Daily  Newspaper  Association,  Annual  Meeting,  Irving. 

9- 11— SNPA  Production  Conference,  Radisson  Plaza  Hotel,  Orlando. 

12- 14— American  East  Newspaper  Operations  Conference,  Hershey  Lodge 

and  Convention  Center,  Hershey,  Pa. 

13- 15— Mid-Atlantic  NAME,  Sales  Marketing  Convention,  Columbia  Marriott, 

Columbia,  S.C. 

17-19— ANPA,  Total  Newspaper  Conference,  Don  CeSar  Hotel,  St.  Peters¬ 
burg. 

19-21— New  England  Newspaper  Association,  Winter  Convention  and  Annual 
Meeting,  Westin  Hotel,  Boston. 

19-21— Newspaper  in  Education  Week  Conference,  Los  Angeles  Hilton,  Los 
Angeles. 


SeminarsIWorkshops/Clinics 

FEBRUARY 

18-19— NPRA/ANPA  Workshop,  Personnel  Management  in  the  Daily  Dead¬ 
line  Environment,  Hotel  Continental,  Chicago. 

18- 28— American  Press  Institute,  Executive  Editors  and  Managing  Editors 

(under  75,00  circulation),  Reston,  Va. 

17-19— ANPA,  Advanced  Management  Workshop,  Hyatt  Sarasota,  Sarasota, 
Fla. 

19- 21— Pennsylvania  Newspaper  Publishers  Association,  Circulation  Semi¬ 

nar,  PNPA  Press  Center,  Harrisburg. 

23-28— Northeast  Classified  Advertising  Managers  Association,  Managing 
the  Classified  Department  Seminar,  Sheraton  Hotel,  Hartford,  Conn. 
23-28— SNPA  Foundation  Seminar,  The  Criminal  Justice  System,  Mercer 
University,  Macon,  Ga. 

MARCH 

2-5— SNPA  Foundation,  Seminar,  “Can  We  Afford  Quality  Public  Educa¬ 
tion?’  Southern  Regional  Education  Board,  Atlanta. 

2- 7— American  Press  Institute,  Sunday  and  Weekend  Editors,  Reston,  Va. 

3- 5— ANPA/ICMA/NPRA,  Training  Session,  Managing  People  in  the  Circu¬ 

lation  Dept.,  Hyatt  Hotel,  Austin,  Texas. 

9-14 — American  Press  Institute,  Community  Weekly  Advertising  Executives, 
Reston,  Va. 

9-14— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for  Copy 
Editors,  St.  Petersburg. 
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Josq^h  C.  Hacsch, 

Senior  Diplomatic  Columnist  of 
The  Christian  Science  Monitor^ 


As  a  newspaper  editor, 
you'll  appreciate  the  difference. 

It’s  been  said  of  fighters  that  you 
can  teach  them  how  to  throw  a 
good  punch,  but  only  experience 
can  teach  them  when  to  throw 
one.  The  same  can  be  said  of  a 
good  columnist.  And  Joseph  C. 
Harsch  is  one  of  the  best.  He’s 
been  at  it  for  more  than  50  years, 
and  very  few  writers  have  seen  as 
many  battles — both  political  and 
military — as  he  has.  Whether  he’s 
writing  about  the  American-Soviet 
arms  build-up  or  a  congressional 
debate,  he  knows  how  to  hit 
his  target  with  grace,  power  and 
balance.  He  knows  how  to 
hit  it  clean. 

Look  for  his  column  every 
Monday,  Wednesday  and  Thurs¬ 
day  on  the  Monitor  wire. 

As  a  newspaper  editor — as  a 
newspaper  reader — you’ll 
appreciate  the  punch  he  can  bring 
to  your  paper. 


News,  columns,  features,  analysis,  solutions.  1-213-972-7973 

The  Christian  Science  monitor  news  service 
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Our  reputation  is  always  on  the  line. 


Editor  &  Publisher 
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Robert  U.  Brown,  Protidont  James  Wright  Brown 

Ferdinand  C.  Tatibner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


More  newspaper  ad  dollars 

If  there  is  one  thing  that  should  shake  up  an  advertising  depart¬ 
ment  it  is  when  a  potential  advertiser  tells  the  boss:  “We’re  trying  to 
spend  money  in  newspapers  and  you’re  not  helping  us.  I  want  you  to 
help  us  spend  money.” 

That  happened  twice  last  week  at  the  winter  sales  conference  of 
the  International  Newspaper  Advertising  and  Marketing  Execu¬ 
tives  in  Las  Vegas. 

Dennis  Fitch,  director  of  entertainment  advertising  for  the  Amer¬ 
ican  Broadcasting  Co. ,  told  the  newspaper  group  the  three  television 
networks  offer  their  affiliated  stations  approximately  $10  million 
each  year  in  local  co-op  money.  That  means  that  with  matching 
amounts  from  the  stations  it  adds  up  to  a  potential  pot  of  $20  million  to 
promote  programming  locally. 

In  ten  years  newspapers  have  let  their  share  of  that  budget  drop 
from  85%  to  around  50%.  The  reason  is  that  newspapers  have  neg¬ 
lected  it  —  haven’t  tried  to  sell  it.  Fitch  said  that  of  the  23  non¬ 
network  affiliated  stations  he  contacted,  only  four  reported  they  had 
received  legitimate  sales  calls  from  a  newspaper,  whereas,  all  23  said 
they  had  been  called  on  by  local  radio  stations. 

Another  speaker  said  the  same  situation  exists  in  the  health  care 
industry.  Hospitals  spent  about  $400  million  on  advertising  in  1985, 
compared  to  between  $50  and  $100  million  in  1983,  but  television  and 
other  media  are  getting  the  bulk  of  it,  he  said,  implying  newspapers 
are  not  aggressive  enough. 

It  is  possible  the  potential  in  these  two  areas  has  been  exaggerated 
but  it  is  more  likely  newspaper  ad  staffs  have  been  asleep  at  the 
switch.  Ad  executives  have  been  told  where  millions  of  dollars  of 
space  can  be  sold.  The  switch  should  now  be  turned  on. 


Letters  to  the  Editor 

We  are  sympathetic  to  editors  who  get  fed  up  with  repetitious 
Letters  to  the  Editor  on  a  single  subject  and  wish  there  were  an  easy 
way  to  turn  them  off  like  the  editor  in  South  Dakota  who  declared  he 
wouldn’t  publish  any  more  letters  on  the  abortion  issue  unless  some¬ 
thing  new  developed  in  the  way  of  legislation.  We  don’t  believe  that  is 
the  way  to  handle  the  matter. 

This  editor,  like  many  others,  is  justly  proud  of  his  record  in 
publishing  letters  from  numerous  readers  (about  15)  every  day.  That 
record  could  be  enhanced  by  some  judicious  editing  and  trimming. 
The  newsweekly  magazines  do  a  good  job  of  reducing  a  reader’s 
communication  to  a  few  lines  retaining  the  meat  and  sense  of  the 
letter  and  producing  interesting  letters  columns.  They  don’t  try  to 
print  all  letters  received  —  just  a  representative  sample.  It  takes  a 
little  more  time  and  effort. 

If  readers  were  told  this  was  a  newspaper’s  policy  on  issues  pro¬ 
ducing  more  letters  than  could  be  handled  —  that  only  selected 
representative  letters  would  be  published — it  might  instigate  short¬ 
er  and  more  pertinent  comments. 
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Letters  to  the  Editor 


Sees  merit  in  newspaper  tv  books 


Robert  Kendall's  letter  in  Jan.  II, 
E&P  says  “not”  and  from  his  infor¬ 
mation  as  presented  “not”  may  be 
best... but — 

I  have  been  closely  involved  with 
the  sale  of  advertising  in  our  Sunday 
tv  book  for  the  past  two  years  and  we 
are  making  inroads  in  an  area  that 
historically  has  been  a  money  loser 
for  most  newspapers. 

I  believe  that  a  good  part  of  the 
problem  is  the  fact  that  we  try  to  sell 
ads  in  a  tv  book  as  we  would  ads  in  our 
newspapers.  We  present  our  reader- 
ship  data,  etc.,  etc. 

Actually  when  you  sell  an  ad  in  a  tv 
book  you  are  selling  an  ad  directed  at 
a  tv  audience.  The  newspaper  deliv¬ 
ers  the  book,  but  it’s  a  different  audi¬ 
ence.  We  should  be  taking  advantage 
of  the  fact  that  cable  and  pay  tv  are 
fragmenting  the  tv  audience  and  that 
regular  tv  advertisers  are  having  a 
difficult  time  making  effective  buys 
without  blowing  their  budgets  out  of 
proportion. 


When  we  present  a  complete  and 
informative  tv  book  to  our  readers, 
we  give  them  a  tool  to  use  in  order  to 
select  which  of  the  programs  they 
wish  to  see,  no  matter  what  channel 
the  program  is  on,  no  matter  what 
time  of  day  or  day  of  week. 

One  ad  in  this  tv  book  by  any  adver¬ 
tiser  will  reach  the  entire  viewing 
audience  (depending  on  circulation 
with  or  without  TMC  tv  book.) 

1  have  sold  this  concept  to  major 
manufacturers  for  co-op  dealer  listing 
ads.  Some  of  these  ads  are  tied  into 
their  tv  spots  to  synergize  the  presen¬ 
tation,  some  stand  alone. 

The  point  is — for  a  lot  less  money 
they  can  reach  the  tv  viewer  in  our 
market  place  which,  by  the  way,  is 
covered  by  cable  to  the  tune  of  60% 
plus. 

With  continued  application  of  sales 
effort  we  can  expect  to  make  money 
on  our  tv  book  and  also  give  our  read¬ 
ers  a  product  they  want  and  use  regu¬ 
larly — a  selling  tool  for  circulation 
growth. 


It’s  a  matter  of  perspective.  Give 
the  readers  more  and  use  the  product 
to  reach  into  areas  of  budgeting  not 
now  allocated  to  print.  Certainly  sell 
the  local  advertisers  the  one-by-twos 
and  -threes,  but  look  toward  the  full- 
page,  full-color  ads  and  spreads  that 
are  out  there  in  an  untapped  area:  “tv 
dollars.” 

Advertisers  that  use  tv  are  trying  to 
reach  people  that  look  at  tv.  If  you’re 
using  a  tv  book  to  see  what’s  on  tv, 
you  certainly  qualify  as  part  of  that 
target  market  these  advertisers  are 
trying  to  reach. 

Is  your  tv  book  something  you  have 
to  publish,  or  is  it  a  product  you  want 
to  publish  as  a  reader  service?  If  you 
want  to  publish  it,  then  let’s  get  crea¬ 
tive  and  sell  it  for  what  it  is,  a  power¬ 
ful  medium  to  reach  the  tv  audience 
by  advertisers  who  want  to  do  just 
that. 


Robert  C.  Curtiss 
(Curtiss  is  sales  development  manager. 
The  News-Journal  Co.,  Wilmington, 
Delaware.) 


Concerned  about  legal  ads 


Bullying  the  press  into  silence  by 
withholding  legal  advertising  is, 
unfortunately,  a  not  unusual  practice 
engaged  in  by  local  politicians  and 
school  boards. 

What  makes  the  example  of 
abridgement  of  the  right  of  a  newspa¬ 
per  to  criticize  a  school  board’s 
actions  in  the  tiny  Hewlett,  Long 
Island,  case  a  matter  of  much  broader 
concern  is  the  attitude  of  the  chair¬ 
man  of  the  communications  depart¬ 


More  on  tv  listing 

I’m  surprised  no  one  has  pointed 
out  in  E&P  the  obvious  regarding  the 
tv  section  debate: 

Both  the  Martinsville  (Ind.) 
Reporter-Times  and  the  Titusville 
(Pa.)  Herald  have  no  local  competi¬ 
tion  from  another  daily  newspaper  in 
their  cities,  according  to  the  E&P 
Year  Book. 


Robert  D.  Westgate 
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ment  of  C.W.  Post  College  of  Long 
Island  University. 

In  his  comment  about  the  matter 
which  appeared  in  a  November  24 
issue  of  the  New  York  Times,  Profes¬ 
sor  David  Jasen  is  quoted  as  follows: 
“I’m  in  favor  of  their  (the  South 
Shore  Record)  taking  a  stand,  but 
they  want  to  criticize  freely  yet  they 
want  their  opponent’s  money.” 

If  Professor  Jasen’s  philosophy 
prevailed  what  medium  would  criti¬ 


cize  smoking,  shoddy  manufacturers, 
bad  movies,  plays,  books,  dubious 
actions  by  financial  institutions,  et  al, 
all  of  whom  control  advertising  dol¬ 
lars  without  which  media  can’t  exist. 
Should  the  army  withhold  recruit¬ 
ment  ads  from  publications  that  criti¬ 
cize  a  general? 

Daniel  L.  Lionel 
(Lionel  is  a  former  E&P  advertising 
columnist.) 
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The  New  York  State  Associated  Press  Awards 


Awarded  to  the  Herald-Jotirnal 

•  First  Place  for  Spot  News: 

Patty  Rycraft,  James  T.  Mulder,  Georgene  Kaleina,  Barry 
Katz,  Jonathan  D.  Salant,  Gary  Gerew,  Bill  Crozier,  Neil 
Driscoll  and  Henry  Davis 

•  First  Place  for  Business  and  Finance:  Staff 

•  Second  Place  for  Columns:  Dick  Case 

•  Second  Place  for  Color  Photography:  Mike  Greenlar 

•  Third  Place  for  Depth  Reporting:  Jay  P.  Goldman 

•  Third  Place  for  Portrait  Photography:  Michelle  Frankfurter 

•  Honorable  Mention  for  Sports:  Rick  Bonnell 

•  Honorable  Mention  for  SpxDrts  Photography:  John  Berry 

•  Honorable  Mention  for  Color  Photography:  David  Lassman 

•  The  Herald-Journal  was  also  given  one  of  eight 
citations  awarded  by  Associated  Press. 


Awarded  to  The  Post-Standard 

•  First  Place  for  Features:  Jonathan  Bor 

•  First  Place  for  Spot  News:  Staff 

•  First  Place  for  Columns:  Robert  Haggart 

•  Second  Place  for  Business:  John  Gallagher 

•  Second  Place  for  Sports:  Rich  Cimini 

•  Third  Place  for  Sports:  David  Elfin 

•  Third  Place  for  Columns:  Frank  Brieaddy 

•  Third  Place  for  Business:  Kenneth  Tompkins 

•  Honorable  Mention  for  Business:  Staff 

•  Honorable  Mention  for  Features:  Jim  Naughton 


Awarded  to  the  Herald  American: 

•  Second  Place  for  Features:  Jeff  Light 

•  Second  Place  for  Columns:  Dick  Case 

•  Special  Award:  Kevin  Hyland,  Barry  Katz 

•  Membership  Enterprise:  Geoff  Hobson 


Also  Awarded  to  The  Post-Standard 

•  Champion-Tuck  Business  Writing  Award:  John  Gallagher 

•  Westinghouse-AAAS  Science  Journalism  Award: 

James  Ehmann 

•  ASNE  Distinguished  Writing  Award:  Jonathan  Bor 

•  ASNE  finalist:  Jim  Naughton 

•  NYS  Publishers'  Association,  Distinguished  Local  Reporting: 
Tom  Heath 

•  NYS  Dental  Society,  Reporting  Award:  Susan  Martin 


The  New  York  State  UPI  Awards 

Awarded  to  the  Herald-Journal 

•  Best  Commentary:  Dick  Case 


Awarded  to  The  Post-Standard 

•  Best  Spot  News:  Jonathan  Bor 

•  Best  Business  Story:  Staff 

•  Best  In-Depth  or  Investigator  Story: 
Thomas  Heath 

•  Best  Sports  Story:  Rich  Cimini 


New  York  State  School  Boeurds  Association  Society  of  Newspaper  Design  Awards 


Awarded  to  the  Herald-Joumal 

•  Award  of  Excellence  Jay  P.  Goldman 


Awarded  to  the  Herald-Joumal 

•  Award  of  Excellence  for  Best  Regular  Appearing 
News  Section 

•  Silver  Award  Photo  Journalism:  David  Wells 

•  Silver  Award  -  Section  Design:  Tim  Atseff. 
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Protest  but  no  legal  action 

News  organizations  are  angry  that  NASA  confiscated  their  Him 
but,  fearing  a  backiash  of  pubiic  opinion,  wiii  not  press  the  matter 


By  George  Gameau 

The  National  Aeronautics  and 
Space  Administration  held  the  na¬ 
tion’s  biggest  news  agencies  at  bay  for 
five  days  after  it  confiscated  pictures 
of  the  fatal  takeoff  of  the  space  shuttle 
Challenger. 

Angry  protest  but  no  legal  action 
has  come  from  news  agencies  whose 
film  was  seized — apparently  illegally 
—  and  held  by  NASA  as  part  of  its 
investigation  of  the  explosion  that  kil¬ 
led  seven  astronauts. 


The  news  agencies  said 
from  the  outset  they 
would  cooperate  with 
NASA  by  turning  over 
original  negatives  after 
they  processed  and  copied 
them. 


Seasoned  news  executives  said  it 
was  the  first  time  they  could  recall 
that  a  U.S.  government  agency  had 
confiscated  film  from  news  photo¬ 
graphers  acting  with  official  approval. 
Normally,  unpublished  news  photos 
are  acquired  by  subpoena — which  is 
resisted  strongly. 

Despite  this  precedent  —  amount¬ 
ing  to  de  facto  prior  restraint  —  the 
affected  news  organizations  and  their 
representatives  plan  no  legal  action. 

Walter  Mears,  Associated  Press 
executive  editor,  said  “We  are  lodg¬ 
ing  a  protest  with  NASA.  There  is  no 
question  of  our  discontent.  At  the 
same  time  we  are  not  going  to  go  to 
court.” 

In  a  letter  sent  to  William  Graham, 
acting  administrator  of  NASA,  Mears 
said  the  seizure  was  “certainly  im¬ 
proper,  probably  illegal  and,  ironical¬ 


ly,  counterproductive”  to  the  inves¬ 
tigation. 

He  called  for  “assurances”  from 
NASA  that  it  not  be  repeated  and 
threatened  to  “look  elsewhere  in  gov¬ 
ernment  for  guarantees  against  any 
repetition.” 

Exposed  film  of  the  Jan.  28  liftoff 
was  impounded  from  about  100  still 
cameras  —  60  owned  by  news  orga¬ 
nizations,  including  the  Associated 
Press,  United  Press  International, 
Time  magazine  and  the  New  York 
Times. 

The  cameras,  placed  with  NASA’s 
cooperation  on  a  restricted  area  of  the 
Kennedy  Space  Center  hundreds  of 
yards  from  the  Challenger’s  launch 
pad,  were  activated  by  remote  sen¬ 
sors  set  off  by  light,  sound  or  the 
trembling  of  the  earth. 

The  day  after  the  accident,  NASA 
refused  to  escort  photographers  into 
the  area  to  retrieve  their  film  unless 
the  film  was  turned  over  to  NASA. 

Only  the  New  York  Times  refused 
the  offer. 

The  news  agencies  said  from  the 
outset  they  would  cooperate  with 
NASA  by  turning  over  original  nega¬ 
tives  after  they  processed  and  copied 
them. 

But  NASA  wanted  the  film  first. 

“The  options  were  to  turn  it  over  to 
NASA  or  let  it  sit  there,”  said  Hal 
Buell,  AP  photo  editor.  With  the  ex¬ 
ception  of  the  New  York  Times,  the 
other  news  agencies  chose  to  give 
their  film  to  NASA  rather  than  leave  it 
exposed  to  the  elements. 

Though  the  film  is  usually  available 
the  day  of  the  launch,  it  took  four  and 
five  days  —  plus  repeated  and  strong¬ 
ly-worded  protests  —  before  NASA 
returned  it,  most  of  it  processed.  AP 
and  the  New  York  Times  received 
theirs  Saturday,  UPI  Sunday.  NASA 
then  asked  for,  and  received,  the  ori¬ 
ginal  film.  All  the  agencies  were  de¬ 
nied  access  to  their  film  for  days. 


Jane  Kirtley,  executive  director  of 
Reporters  Committee  for  Freedom  of 
the  Press,  called  the  confiscation  “un¬ 
conscionable”  and  “illegal.” 

A  NASA  spokesman,  Edward  Har¬ 
rison,  said  the  film  was  surrendered 
voluntarily  and  there  was  no  battle 
between  the  space  agency  and  the 
press. 

“We  asked  for  it  and  they  voluntari¬ 
ly  gave  it  to  us.  .  .  Nobody  pro¬ 
tested,”  Harrison  said,  acknowledg¬ 
ing  that  film  had  to  be  surrendered  as  a 
condition  for  retrieval. 

Harrison,  chief  of  audio-visual  at 
the  space  center,  said  the  film  was 
taken  in  an  effort  to  use  every  possible 
tool  to  find  out  what  happened  and 
was  not  a  means  of  controlling  the 
news. 


Only  the  New  York 
Times  refused  the  offer. 


“We  weren’t  going  to  let  the  origin¬ 
als  leave  our  hands  until  we  were  sure 
the  (review)  board  had  a  chance  to 
take  a  look  at  them,”  Harrison  said. 
NASA  also  impounded  tapes,  notes 
and  other  information  from  its  own 
personnel. 

News  executives  insisted  their  sur¬ 
rendering  the  film  was  not  not  volun¬ 
tary  and  was  protested. 

Ted  Majeski,  UPI  picture  editor, 
said  NASA  employees  used  the  word 
“confiscate”  before  accompanying 
photographers  to  the  swampy  “res¬ 
tricted  area”  to  open  their  cameras. 

Buell  said  AP  photographers  com¬ 
plied  after  protesting  conditions  of 
“duress.”  He  said  he  assumed  they 
would  be  arrested  if  they  failed  give 
up  their  film. 

“We  wished  to  cooperate  voluntari- 
(Continued  on  page  8) 


Film  confiscated 

(Continued  from  page  7) 

ly.  We  didn’t  want  to  be  coerced,” 
explained  Carolyn  Lee,  New  York 
Times  picture  editor.  “We  felt  it  was 
such  a  bad  precedent  for  a  govern¬ 
ment  agency  to  seize  something. 
Essenti^ly  that’s  what  they  did.” 

Lee  said  further  action  would  be 
“inappropriate,”  since  the  Times 
eventually  got  its  unprocessed  film, 
from  which  no  pictures  were  used. 

Ironically,  news  executives  said, 
NASA  might  have  seen  the  film  soon¬ 
er  if  it  allowed  the  news  agencies  to 
process  it,  because  the  space  agency 
had  inadequate  facilities  for  proces¬ 
sing  it. 


Walter  Mears, 
Associated  Press 
executive  editor,  said  “We 
are  lodging  a  protest  with 
NASA.  There  is  no 
question  of  our 
discontent.” 


Representatives  of  news  groups 
said  they  hoped  that  discussions  with 
NASA  would  convince  the  space 
agency,  which  has  a  history  of  good 
relations  with  the  press,  to  avoid  a 
repetition  of  the  wholesale  confisca¬ 
tion  of  news  film. 

“I  don’t  like  the  precedent  at  all,” 
Mears  said.  “That’s  why  I  registered 
our  protest.  In  my  judgment  it  was 
botched  terribly  by  NASA  from  the 
beginning.”  He  said  AP  complained 
“daily  and  loudly.” 

The  issue  is  clouded,  Mears  said, 
by  the  fact  that  the  cameras  were  lo¬ 


cated  in  a  restricted  area  and  accessi¬ 
ble  only  with  the  cooperation  of 
NASA. 

“In  reality,  the  area  can’t  be  gotten 
to  without  the  cooperation  of  the 
agency,”  he  said.  It  would  be  differ¬ 
ent,  he  added,  if  a  news  agency’s  film 
were  confiscated  in  another  situation. 

The  conflict  between  NASA  and 
the  news  agencies  took  place  amid  the 
unique  backdrop  of  the  worst  acci¬ 
dent  in  the  history  of  the  U.S.  space 
program.  The  unexplained  death  of 
seven  astronauts  —  including  a 
schoolteacher  —  shocked  the  nation. 

Lee  of  the  Times  said  it  was  the 
extraordinary  nature  of  the  circum¬ 
stances  that  convinced  the  Times  to 
turn  over  its  negatives. 

“If  this  was  an  ordinary  case  we 
would  never  have  given  up  our  film 
under  any  circumstances,”  she  said. 

Mears  agreed  that  under  normal 
conditions,  film  would  not  be  surren¬ 
dered  without  a  court  battle. 

Mears  attributed  the  confiscations 
to  NASA’s  “state  of  shock”  after  the 
explosion  and  said  he  he  believed  it 
was  not  a  purposeful  attempt  to  seize 
something  to  affect  news  coverage. 

Kirtley  of  the  Reporters  Committee 
said  that  since  NASA  probably  acted 
“out  of  the  panic  of  the  moment,”  she 
would  be  hesitant  to  ascribe  any  omi¬ 
nous  importance  to  the  confiscation 
as  a  trend  threatening  press  freedom. 

Both  Buell  of  AP  and  Majeski  of 
UPI  said  NASA  was  uncooperative 
and  that  repeated  phone  calls  to  its 
public  relations  chief  were  not  re¬ 
turned. 

As  it  turned  out,  the  pictures  taken 
by  the  still  cameras  apparently 
showed  little  of  importance  in  the  in¬ 
vestigation.  NASA  employed  its  own 
cameras  similarly  and  the  critical  mo- 
ments  of  the  explosion  of  the 
spacecraft  were  apparantly  captured 


by  NASA  video  cameras  moments  af¬ 
ter  liftoff. 

Mears  said  the  whole  scene  could 
have  been  avoided  if  NASA  has  asked 
for  the  originals. 

“The  only  thing  that  made  it  impor¬ 
tant  is  the  fact  that  they  tried  to  hold 
onto  film  that  was  not  theirs,”  he  said. 

Terry  Maguire,  vice  president  and 
general  counsel  for  the  American 
Newspaper  Publishers  Association, 
which  asked  in  a  letter  for  presidential 
spokesman  Larry  Speakes  to  inter¬ 
vene,  said  the  matter  was  “sort  of  a 
moot  point  if  everybody'^  got  their 
film.” 


‘The  question  is,” 
Kirtley  asked,  “Is  this 
worth  raising  such  a  stink 
about?” 


Maguire  said  it  was  “very  difficult 
to  get  involved  in  litigation  which  is  no 
longer  a  problem.  Courts  don’t  want 
to  deal  with  hypothetical  or  past 
events.” 

The  confiscation  presents  an  un¬ 
comfortable  precedent  that  might  not 
be  worth  pursuing  in  the  courts  be¬ 
cause  of  the  public  relations  risk, 
several  people  said.  The  public  might 
resent  news  organizations,  however 
justified,  in  afight  against  NASA  in  its 
attempt  to  find  the  cause  of  the 
tragedy. 

“The  problem  is,  when  you  con- 
done  it  in  an  exceptional 
situation  .  .  .  you  open  the  door  for  a 
less  responsible  agency  to  do  it  in  a 
less  justified  situation,”  Kirtley  said. 

“The  question  is,”  Kirtley  asked, 
“Is  this  worth  raising  such  a  stink 
about?” 


Shuttle  disaster  tripped  up  wire  services’  SOP 


By  Mark  Fitzgerald 

For  the  nation’s  two  major  wire  ser¬ 
vices,  space  shuttle  launches  had  be¬ 
come  a  well-oiled  routine. 

Until,  that  is.  Space  Shuttle  Chal¬ 
lenger  exploded  in  an  orange  fireball 
72  seconds  after  liftoff  Jan.  28.  The 
unexpected  disaster  forced  the  wire 
services  to  divert  from  their  standard 
operating  procedures. 

“Like  everybody  else,  (we  experi¬ 
ence)  a  shock  element  —  and  then 
we’re  starting  to  react,”  Associated 
Press  vice  president  and  executive 
editor  Walter  Mears  said,  describing 
the  first  minutes  of  the  service’s 


coverage  of  the  explosion. 

“This  is  not  the  story  we  expected 
to  cover,”  he  added. 

What  both  wire  services  expected 
to  cover  was  yet  another  shuttle  flight 
—  one  only  slightly  more  newsworthy 
because  Concord,  N.H.,  school¬ 
teacher  Christa  McAuliffe  was 
aboard. 

“Like  everyone  else,  we  don’t 
assemble  a  news  team  of  the  size  we 
once  did,”  Mears  said. 

AP  had  Howard  Benedict,  who  has 
covered  space  flights  since  1%9,  at 
Cape  Canaveral.  In  addition  to  sever¬ 
al  photographers,  he  was  joined  by 
David  Wysocki  from  AP’s  Concord 


bureau. 

Rival  service  United  Press  Interna¬ 
tional  also  staffed  the  shuttle  flight  in 
the  expectation  that  it  would  be  more 
or  less  routine. 

In  fact,  A1  Rossiter  Jr.,  UPI’s  well- 
respected  science  editor,  was  in 
Pasadena  at  the  time  of  the  flight,  con¬ 
tinuing  to  cover  the  Uranus  photos 
from  the  satellite.  Voyager.  It  was  the 
first  space  flight  he  had  missed  in  the 
last  49  NASA  liftoffs. 

However,  UPI  had  a  veteran  pres¬ 
ent  in  Ed  DeLong,  who  covered  the 
space  beat  for  many  years  before  re¬ 
cently  switching  to  business  news. 

He  was  joined  by  national  feature 
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writer  Bill  Lohmann,  who  was  there 
to  cover  Christa  McAulifFe’s  parents 
as  they  watched  the  flight.  In  addi¬ 
tion,  Bill  Wood,  from  the  agency’s 
Orlando  bureau,  was  at  the  Cape. 

As  the  countdown  of  the  often- 
delayed  shuttle  neared  towards 
launch,  both  services  followed  nearly 
identical  standard  operating  proce¬ 
dures. 

AP  principal  writer  Benedict,  who 
nied  at  least  six  leads  during  the 
countdown,  kept  in  constant  contact 
with  the  New  York  City  desk. 

“When  you  get  down  to  the  10-9-8, 
Howard,  as  in  every  other  case, 
opened  the  line  to  New  York  and  at 
the  time  of  liftoff  the  bulletin  moved. 

It  read:  “Shuttle  Challenger  rock¬ 
eted  away  from  an  icicle-laden  launch 
pad  today,  overcoming  finicky  weath¬ 
er  and  faulty  equipment  to  carry  aloft 
a  New  Hampshire  school  teacher  as 
NASA’s  first  citizen-in-space.” 

In  the  same  way,  DeLong  kept  his 
line  open  to  UPI’s  Washington 
national  desk,  and  filed  this  bulletin: 
“The  shuttle  Challenger  blasted  off 
Tuesdayat  11:38a.m.  EST,  shrugging 
off  a  string  of  delays,  for  the  debut  of 
space  teacher’s  Christa  McAuliffe’s 
cosmic  classroom.”  Both  bulletins 
went  out  at  11:39  EST. 

In  light  of  the  explosion  barely  a 
minute  later,  the  question  emerges: 
Why  the  rush  to  file  so  soon? 

“There  really  is  a  demand  (for  an 
immediate  filing),  because  depending 
on  the  time  of  day,  many  newspapers 
need  it,  ”  said  DPI  managing  editor 
Ronald  Cohen. 

“Afternoon  deadlines  keep  getting 
pushed  (earlier),  and  since  networks 
have  largely  stopped  covering  the 
shuttle  live,  there’s  a  demand  by 
newspapers  of  varying  degrees  of 
deadline,”  he  added. 

The  space  shuttle  liftoff  occurred 
close  to  “a  very  important  deadline, 
particularly  in  the  East  Coast,”  AP’s 
Mears  noted. 

With  the  first  lead  moved,  the  pro¬ 


cedure  would  have  been  to  move  the 
various  adds,  some  already  written 
some  and  composed  at  the  Cape. 

However,  the  shuttle  changed  all 
that. 

“Howard  told  the  guy  at  the  desk, 
‘  There’s  something  wrong,  don’t 
move  the  adds,”'  Mears  said. 

At  11:41  EST,  both  wire  services 
moved  additional  bulletins. 

The  AP  report:  “Space  shuttle 
Challenger  exploded  today  as  it  car¬ 
ried  schoolteacher  Christa  McAuliffe 
and  six  crew  members  into  space 
today.” 


“There  really  is  a  de¬ 
mand  (for  an  immediate 
filing),  because  depend¬ 
ing  on  the  time  of  day, 
many  newspapers  ne^ 


UPI  reported:  “Space  shuttle  Chal¬ 
lenger  apparently  experienced  an  ex¬ 
plosion  during  the  climb  to  orbit  Tues¬ 
day,  and  appeared  to  lose  control.” 

Neither  service  used  a  “flash”  de¬ 
signation  on  the  material. 

“You  can’t  recall  a  flash,”  UPI’s 
Cohen  said. 

Cohen  also  said  he  was  proud  of 
UPI’s  more  cautious  wording. 

“Because  I’ve  spent  almost  a  quar¬ 
ter-century  with  this  company,  I  am 
sensitive  to  that  idea  that  we  write 
better  at  UPI,  but  shoot  from  the  hip, 
and  that  AP  is  more  reliable — and  I 
happen  to  think  that’s  (nonsense),” 
Cohen  said 

At  11:45  a.m.,  UPI  moved  this 
more  strongly  worded  bulletin: 
“Space  shuttle  Challenger  experi¬ 
enced  an  explosion  two  minutes  after 
liftoff  today,  veered  wildly  out  of  con¬ 
trol  and  fell  towards  the  ocean.  The 
fate  of  the  crew  was  not  known.” 


In  the  minutes  after  the  explosion, 
both  agencies  scrambled  to  send  side- 
bars  in  addition  to  the  many  adds  and 
write-thrus  of  their  main  stories. 

At  a  minute  after  noon,  AP  moved  a 
100-word  sidebar  on  President 
Reagan’s  initial  reaction  to  the  explo¬ 
sion.  Reaction  of  McAuliffe’s  stu¬ 
dents  in  the  Concord,  N.H.,  high 
school  was  initially  included  in  the 
main  AP  story. 

“The  first  thing  we  want  to  do  — 
particularly  at  the  hour  this  hap¬ 
pened,  which  is  a  very  important 
deadline,  particularly  in  the  East 
Coast  —  rather  than  break  out  the 
Concord  high  school  material  into  a 
separate  (story),our  first  thought  was 
to  get  it  into  the  lead  story,”  Mears 
said. 

A  larger  Reagan  sidebar  followed, 
along  with  a  profile  of  McAuliffe,  and 
an  800-word  story  on  the  other  astro¬ 
nauts. 

“By  the  time  we  got  through,  I 
counted  .  .  .  our  offerings  (for  the 
a.m.  papers)  were  56  sidebars,” 
Mears  said. 

UPI  moved  the  Concord  high 
school  reaction  as  a  separate  at  12:11 
p.m.,  a  longer  Reagan  reaction  piece 
at  12:15  p.m.  and,  because  of  the 
presence  of  feature  writer  Lohmann, 
was  able  tomove  a  separate  300-word 
story  on  the  reaction  of  McAuliffe’s 
parents  at  12:26p.m. 

“It’s  been  a  long  time  since  we  saw 
a  story  of  this  magnitude,  but  it  also 
has  been  a  long  while  since  I  saw  a 
story  that  had  such  a  galvanizing 
effect  on  (a  news  organization),” 
UPI’s  Cohen  said. 

One  example:  “Every  bureau  that 
had  even  the  slightest  connection  to 
the  astronauts,  such  as  their  birth¬ 
place,  or  where  they  went  to  college 
or  graduate  school,  sent  reactions  and 
stories,”  Cohens  said. 

“We  may  have  o.d.’ed  a  little,” 
AP’s  Mears  said,  “but  I  don’t  regret  it 
at  all.  It  seemed  to  be  what  people 
needed  to  know.” 


Explosion  gets  broad  coverage  in  ‘hometown’  papers 

Cocoa  Today  was  ready  for  possible  disaster 


By  Mark  Fitzgerald 

When  space  shuttle  Challenger  ex¬ 
ploded,  newspapers  all  over  the  coun¬ 
try  rushed  to  give  special  coverage  to 
a  story  many  compared  in  magnitude 
to  President  Kennedy’s  assassination. 

But  the  story  had  special  signifi¬ 
cance  for  two  medium-sized  dailies 
that  were,  in  a  sense,  the  “hometown 
papers”  of  Challenger’s  flight. 


For  the  21  ,()00-circulation  Concord 
(N.H.)  Monitor,  this  shuttle  flight  was 
special  because  a  resident  high  school 
teacher,  Christa  McAuliffe,  was  on 
board. 

And  the  69,5()0-circulation  Florida 
Today  in  Cocoa  Beach,  located  just 
down  the  Banana  River  from  Cape 
Canaveral,  is  the  literal  hometown 
paper  of  the  nation’s  shuttle  laun¬ 
ching  site. 


Those  connections  with  the  star- 
crossed  Challenger  launching  gave 
them  a  considerable  edge  on  news 
organizations  that  considered  the  Jan. 
28  as  simply  another  space  flight. 

“Unlike  a  lot  of  the  national  press, 
aerospace  is  an  ongoing  interest 
here,”  Florida  Today  executive  editor 
Buddy  Baker  said.  “We  weren’t 
caught  disinterested.” 

(Continued  on  page  10) 
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How  they  covered  the  shuttle  disaster 


(Continued  from  page  9) 


In  fact,  the  Gannett-owned  daily 
was  extraordinarily  well-prepared  to 
cover  the  sudden  disaster. 

For  one  thing,  Florida  Today  — 
which  recently  changed  its  name  from 
Cocoa  Today  and  adopted  a  USA  To¬ 
day-type  format  —  staffs  alt  launch¬ 
ings  quite  heavily. 

At  the  Challenger  launching,  the 
paper  had  two  aerospace  reporters, 
and  three  reporters  covering  the  VIP 
stands  for  color  and  features. 

In  addition,  at  least  half  of  the 
paper’s  photography  staff  was  on 
hand. 

But  the  paper’s  preparations  went 
deeper  than  even  that. 

This  is,  after  all,  a  paper  that  marks 
its  own  March  19^  launching  by  not¬ 
ing  that  it  was  the  same  time  Gemini  8 
went  into  space. 


...in  keeping  with 
standard  operating 
procedure,  Fiorida  Today 
had  a  reporter  assigned 
to  Jess  Parish 
Hospitai . . .  where 
astronauts  wouid  be 
rushed  in  the  event  of  an 
emergency. 


From  the  beginning,  Florida  Today 
has  deployed  its  staff  during  space 
launchings  with  an  eye  towards  a 
possible  disaster. 

And  so,  in  keeping  with  standard 
operating  procedure  ^  Florida  Today 
had  a  reportei'  assigned  to  Jess  Parish 
Hospitai,  the  Brevard  County  medi¬ 
cal  facility  where  astronauts  would  be 
rushed  in  the  event  of  an  emergency. 

Another  reporter  was  standing  by 
in  Gainesville,  near  the  Shands  Hos¬ 
pital  on  the  University  of  Florida,  a 
backup  medical  emergency  location. 

“I  have  never  personally  seen  a 
space  flight  from  the  press  area  be¬ 
cause  of  the  concern  that  something 
might  happen  and  I  would  be  stuck 
over  there,”  executive  editor  Baker 
said. 

“It  took  25  years  for  that  (contin¬ 
gency)  unfortunately  to  happen,”  he 
added. 

When  the  shuttle  exploded.  Baker 
immediately  ordered  preparations  for 
an  extra,  its  third  aerospace  extra. 
(The  others  marked  the  Jan.  27, 1967, 
Apollo  1  launch  pad  fire,  and  the  April 


Shuttle  explodes; 
crew  of  seven  dies 


First  teacher 
among  victims 


12,  1981,  launch  of  the  first  space 
shuttle,  (Columbia.)  The  extra,  which 
included  six  open  pages,  featured  two 
full-color  front-page  pictures,  one  of 
the  shuttle  explosion. 

Out  on  the  streets  at  about  4  p.m., 
the  60,000  copies  of  the  extra  were 
sold  out. 

The  next  morning,  the  paper  filled 
13  pages  with  45  stories  and  some  35 
photos  and  graphics,  most  of  them  in 
full  color. 


lODAf 


m. 

^  n 

“We  really  cover  aerospace  here, 
and  our  coverage  was  not  limited,  as 
some  might  think  to  local  and  state 
coverage.  We  cover  everything  when 
it  affects  us,”  Baker  said. 

The  Concord  Monitor,  of  course, 
does  not  normally  staff  space  flight 
launches. 

But  because  of  the  extreme  interest 
in  McAulliffe  —  a  hometown  woman 
who  was  to  be  NASA’s  first  private 
citizen  in  space  —  the  paper  sent  two 
reporters.  Bob  Hohler  and  Ralph 
Jimenez,  to  cover  the  flight.  A  photo¬ 
grapher  was  also  sent  to  Cape 
Canaveral. 

“/  have  never 
personaiiy  seen  a  space 
f tight  from  the  press  area 
because  of  the  concern 
that  something  might 
happen  and  i  wouid  be 
stuck  over  there ...” 


As  soon  as  the  shuttle  exploded ,  the 
evening  paper  moved  its  press  run  for¬ 
ward  from  12:45  p.m.  to  1:30  p.m. 

Under  the  banner  head,  “Shuttle 
Explodes,”  the  paper  ran  a  process 
color  photo  of  McAuliffe  that  had 
already  been  prepared.  A  black  bor¬ 
der  was  added. 

News  staff  around  the  city  com¬ 
piled  reaction  stories  from  virtually 
everyone  involved  in  the  school¬ 
teacher’s  shuttle  trip,  editor  C. 
Michael  Pride  said. 

“The  next  day  we  had  10  open 
pages  on  the  front  section  ...  (as 
well  as)  a  preprint  section  that  had  run 
before  the  explosion,”  Pride  said. 

Rewritten  in  parts  because  of  the 
tragedy,  it  was  retitled,  “Christa 
McAuliffe:  A  Remembrance.” 

The  preprint  included  a  reproduc¬ 
tion  of  McAuliffe ’s  application  to  be¬ 
come  the  first  schoolteacher  in  space. 

Also  the  next  day,  the  paper  printed 
color  shots  of  the  shuttle  launching 
and  explosion  that  were  taken  by 
Michele  McDonald,  a  former  staffer 
now  with  the  Norfolk  Virginian-Pilot. 

Reporter  Hohler,  who  had  covered 
McAuliffe  from  the  time  she  was 
named  as  one  of  the  finalists  for  the 
space  flight,  contributed  a  personal 
reminiscence. 

A  large  staff  roundup  covered  the 
reaction  around  town  and  the  nation. 

The  headline:  “Concord  Was  the 
Heart  of  the  Nation ’s  Grief 
Yesterday.” 
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.  weil#B3^ne«. 
there  would  beV  day 
like  this . 


The  Amsterdam  News,  a  black  weekly 
in  New  Yark  City,  made  the  death  of 
astronaut  Ronald  McNair,  a  local  resi¬ 
dent,  their  lead  story. 


'A*??  ^'«i  Long  Island  (N.Y.)  Newsday  chose  to 
n;,  yS<  wlepSJl  »  fcllw  ph»'»  on  Page  t . 

regular  style  by  using  wide-measure  col¬ 
umns  on  Page  1 . 


‘Extras’  appeared  in  many  markets 


Numerous  dailies  throughout  the 
country  printed  extras  in  the  hours 
after  the  space  shuttle  Challenger  ex¬ 
ploded  —  many  for  the  first  time  in 
decades. 

Among  them,  the  Rocky  Mountain 
News  published  a  67,000-copy  extra, 
its  first  since  the  death  of  Franklin  D. 
Roosevelt. 


The  Los  Angeles  Times  printed  its 
first  extra  since  the  death  of  Anwar 
Sadat  in  1981  and  the  Detroit  News 
published  its  first  since  the  Tigers 
baseball  team  won  the  1968  World 
Series. 

Dallas  Times  Herald  associate  edi¬ 
tor  Roy  Bode  said  that  paper’s  shuttle 


extra  was  the  first  since  December 
1984,  when  a  tornado  ripped  through  a 
suburb. 

The  Chicago  Sun-Times,  which  in 
the  past  two  years  has  printed  several 
extras,  printed  a  35,000-copy  mid- 
morning  extra.  It  last  issued  an  extra 
to  mark  the  death  of  Soviet  leader 
Yuri  Andropov. 


sp  The  PetroU  News  tjy 

Shuttle  explodes 


Seven  in  crew- 
arc  fearctl  dead 
after  launch 


Rocky  Moiiiiluiii  ^(‘HS 


Cos  Angeles  Slimes 
Shuttle  Explodes;  All  7  Die 

Teacher  on  Hoard  as  Challenger  Blows  Up  on  Liftoff 


EXTRA 


SHUTTLE 

EXPLODES 


Cur  fumes  kill  6  Vninty 
in  Macomb  family 


DfSMiaer  Stuns  KragHnlnloStirncr 

-  -  -  •••  ..  -  HOkMrf 


All  7  in  Challenger  crew  die  after  liftoff 


Shuttle  earned  nation  8 
first  ‘citizen  astronaut’ 
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Gannett  back  in  Audit  Bureau  foid 

14  papers  announce  they  wUI  reinstate  their  memberships 


By  Mark  Fitzgerald 

Gannett  Co.  has  announced  that  14 
of  its  newspapers  which  pulled  out  of 
the  Audit  Bureau  of  Circulations  in 
November  and  December  will  rein¬ 
state  their  memberships. 

“We  would  much  rather  work 
within  the  ABC  than  outside  of  it,  and 
we  are  hopeful  some  of  our  sugges¬ 
tions  for  updating  ABC  policies  will 
be  thoughtf^ully  considered,”  Gannett 
president  John  J.  Curley  said  in  a 
prepared  statement. 

The  decision  to  rejoin  ABC  came 
after  a  meeting  between  key  Gannett 
executives  and  the  American  News¬ 
paper  Publishing  Association  and 
Newspaper  Advertising  Bureau  liai¬ 
son  committee,  headed  by  Edward 
W.  Eotlow. 

“We  simply  had  what  I  thought  was 
a  useful  discussion  about  some  of 
the  .  .  .  modifications  that  Gannett 
was  seeking.  It  was  a  decision  they 
made  and  it  simply  appeared  to  me  to 
be  an  act  of  good  faith,”  Estlow  said. 

“From  an  industry  standpoint,”  he 
added,  “1  think  it  was  a  good  thing.” 

The  issues  dividing  Gannett  and  the 
ABC  are  familiar  ones. 

For  one  thing,  Gannett  has  urged 
the  bureau  to  include  so-called  “bulk 
sales”  in  the  total  paid  circulation 
figure  displayed  on  the  front  page  of 
ABC  statements. 

These  sales  —  usually  to  hotels  or 
airlines  who  pay  at  least  one-half  the 
cover  price  and  distribute  them  free  to 
customers  —  are  particularly  impor¬ 
tant  to  Gannett’s  three-year-old 
national  newspaper,  USA  Today. 

Bulk  sales,  called  “Blue  Chip” 
sales  by  Gannett,  amount  to  as  much 
as  13%  of  USA  Today’s  circulation, 
but  are  not  counted  in  ABC’s  “aver¬ 
age  net  daily  paid  circulation.” 

Another  issue  dividing  the  bureau 
and  Gannett  is  ABC’s  reluctance  to 
include  audited  audience  and  demo¬ 
graphic  research  in  its  audit  state¬ 
ments. 

Both  issues  also  rankled  a  large 
non-Gannett  newspaper,  Thomson 
Newspapers’  Toronto  Globe  and 
Mail,  which  pulled  out  of  the  bureau 
in  November. 


At  the  time.  Globe  and  Mail 
Publisher  Roy  Megarry  said  the  final 
straw  w'as  ABC’s  decision  to  allow 
newspapers  to  count  as  part  of  “net 
paid  circulation”  copies  of  papers 
sold  to  mental  institutions  and  prisons 
as  part  of  a  Newspapers  In  Education 
program. 

Soon  after  the  Globe  and  Mail’s 
defection,  the  Des  Moines  Register 
and  the  chain’s  former  flagships,  the 
Rochester  (N.Y.)  Democrat  & 
Chronicle  and  the  Times-Union  pul¬ 
led  out  of  the  Audit  Bureau.  In  De¬ 
cember,  the  10  dailies  and  one  weekly 
in  Gannett’s  Westchester  Rockland 
Newspapers  left  the  bureau. 

Audit  Bureau  president  and  man¬ 
aging  director  M.  David  Keil  said  the 
bureau  was  “extremely  pleased,  and 
we  think  (the  Gannett  paper’s  return) 
benefits  the  entire  newspaper  indus¬ 
try.” 


“IVs  just  a  rat’s  nest  of 
contradictory  rules  and 
regulations,  and  the 
whole  debate  has 
provided  an  opportunity 
to  look  at  these  rules 
and  regulations ...” 


“Keil  said  the  bulk  sales  and  audi¬ 
ence  research  issues  are  “not  cur¬ 
rently  on  the  (ABC)  board’s  agenda.” 

Bringing  the  Gannett  papers  back 
into  the  organization  will  present  no 
procedural  problems,  Keil  added, 
because  the  board  had  not  yet 
accepted  their  resignations. 

Both  Keil  and  ANPA/NAB  liaison 
committee  head  Estlow  said  no  dis¬ 
cussions  had  been  held  or  were  sched¬ 
uled  with  the  Toronto  Globe  and 
Mail. 

“We’d  love  to  have  their  decision 
reconsidered  as  well,”  Keil  said. 

Toronto  Globe  and  Mail  publisher 
A.  Roy  Megarry  said  the  return  of  the 
Gannett  papers  to  the  Audit  Bureau 
had  not  changed  his  mind  about  the 
auditing  organization. 


“There’s  no  reason  why  we  would 
have  second  thoughts — nothing  has 
changed,”  he  said  in  a  telephone 
interview. 

However,  Megarry  said  that  the 
recent  debate  over  the  Audit  Bureau 
has  shown  that  even  supporters 
“damn  (the  Audit  Bureau)  with  faint 
praise.” 

“What  this  debate  has  shown  is 
that  what  ABC  calls  paid  circulation 
isn’t  necessarily  paid — whether  it’s 
the  free  newspapers  to  staff,  or  the 
25%  theft  rate  from  boxes  that  you’re 
allowed  to  count  .  .  .  It’s  just  a  rat’s 
nest  of  contradictory  rules  and  regula¬ 
tions,  and  the  whole  debate  has  pro¬ 
vided  an  opportunity  to  look  at  these 
rules  and  regulations  in  the  light  of 
day  —  and  they’ve  been  found  want¬ 
ing,”  Megarry  said. 

A.H.  Belo  gets 
big  credit  iine 

A.H.  Belo  Corp.,  the  Dallas-based 
media  concern  recently  cited  as  a  pos¬ 
sible  buyer  for  the  Louisville  (Ky.) 
Courier-Journal,  recently  boosted  its 
revolving  line  of  credit  to  $500  million 
from  $330  million. 

Belo  chairman  and  chief  executive 
officer  James  M.  Moroney  Jr.  said  the 
new  credit  line — a  10-year  pact  with 
eight  banks,  led  by  National  Bank  of 
Chicago — “provides  flexibility”  for 
use  “on  an  as-needed  basis  for  work¬ 
ing  capital,  future  acquisitions  and 
other  corporate  purposes.” 

Belo  also  announced  it  plans  to 
periodically  buy  back  up  to  500,000  of 
its  common  shares.  The  company, 
which  went  public  about  three  years 
ago,  has  some  1 1 .6  million  shares  out¬ 
standing.  Belo  is  publisher  of  the 
Dallas  Morning  News. 

Hikes  Sunday  price 

The  price  of  the  Sunday  Chicago 
Tribune  will  increase  from  $1  to  $1.25 
effective  April  6,  the  newspaper 
announced. 

The  increase  is  the  first  since  April 
1981.  The  rival  Chicago  Sun-Times 
has  a  cover  price  of  $1  for  its  Sunday 
editions.  Both  newspapers  have  a  250 
cover  price  on  weekdays. 
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Let  us  make  the  match.  Call  Hal  Bauer  at  212-692-3973. 
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Esther  and  Walter  Reeve 

Sharon  (Mass.)  Advocate— still  only  50 


By  Ann  Malaspina 


“If  you  don’t  like  it,  write  a  letter.” 

That’s  the  philosophy  of  Walter 
Reeve,  78,  who  with  his  wife  Esther, 
75,  have  edited  and  published  the 
weekly  Sharon  Advocate,  in  Sharon, 
Mass.,  for  nearly  40  years. 

The  five-cent  newspaper,  which 
hasn’t  raised  its  price  or  missed  a 
Thursday  edition  since  1883,  serves 
as  public  forum  in  this  rapidly  grow¬ 
ing  town  of  just  over  15,000,  located 
off  Interstate  95  between  Boston  and 
Providence. 

“Everybody  writes.  Sometimes  we 
don’t  like  what  they  write,  but  as  long 
as  some  fellow  doesn’t  attack  another 
in  the  open,  we  put  it  in,”  says  Reeve. 

Probably  established  in  1873, 
although  the  first  edition  located  by 
the  Reeves  is  dated  January  6,  1883, 
the  12  page  newspaper  is  still  printed 
on  two  linotype  machines  and  a  letter 
press.  With  a  conversational  tone  and 
down-home  quality  that  emphasizes 
news  and  opinion,  not  graphics,  the 
Advocate  has  kept  circulation  steady 
at  4,200. 

Esther’s  parents  E.  Gilmore  and 
Gertrude  Richards  wrote  and  pub¬ 
lished  the  newspaper  for  30  years 
before  the  Reeves  took  over  following 
E.  Gilmore’s  death  in  1948.  Neither 
Reeve  was  trained  in  journalism.  Wal¬ 
ter,  the  Advocate’s  editor,  was  edu¬ 
cated  as  a  civil  engineer  and  forester, 
with  a  law  degree  from  Suffolk  Uni¬ 
versity  in  Boston,  while  Esther,  the 
newspaper’s  manager,  is  a  former 
elementary  school  teacher. 

The  couple  works  out  of  their 
stately  green  Victorian  home,  with  a 
cupola  out  front,  on  South  Main 
Street,  just  steps  away  from  the  town 
offices,  post  office  and  fire  depart¬ 
ment.  Esther  was  born  and  the  couple 
married  in  the  house,  shadowed  by 
the  pine  trees  her  brother.  Rev. 
Waldo  S.  Richards,  planted  as  a  boy. 

The  Advocate’s  office,  with  two 
huge  Royal  typewriters,  neatly 
stacked  back  issues  and  walls  deco¬ 
rated  with  photos  of  the  Reeves’ 
grandchildren  and  placards  testifying 
to  their  crossing  the  Arctic  Circle  and 
kissing  the  Blarney  Stone,  is  off  the 
kitchen.  Advertisers  knock  on  the 
back  door,  ads  in  hand,  beginning 
Friday  morning  for  the  next  week’s 
edition. 


Printing  is  done  in  the  shop  out 
back,  built  in  the  1950s  and  stocked 
with  equipment,  like  the  Miehle  Hori¬ 
zontal  Press  and  hand-fed  paper 
folder  and  paper  cutter,  which  can  no 
longer  be  bought  new.  Esther  recalls 
their  decision,  some  30  years  ago,  to 
do  their  own  printing,  rather  than 
farming  it  out  to  a  printshop  in  nearby 
Canton.  “Walter  said,  ‘Esther,  it  will 
be  so  much  easier  for  you.  You  won’t 
have  to  drive,  just  walk  out  the  back 
door...” 

Despite  the  influx  into  town  of  two 
major  Boston  dailies,  suburban  dai¬ 
lies,  shoppers  and  a  weekly  chain  with 
a  Sharon  edition,  the  Reeves  say  their 
advertisers,  who  buy  space  at  $2.50  a 
column  inch,  have  remained  loyal. 

The  Reeves  haven’t  even  had  to 
change  their  two  cardinal  advertising 
rules:  advertisers  come  to  them,  the 
Advocate  doesn’t  solicit;  and  Esther 
firmly  refuses  to  run  cigarette  and 
alcohol  ads.  “1  don’t  believe  in  it.  It 
might  influence  one  of  the  young  peo¬ 
ple  to  drink  or  smoke,”  she  says. 

Along  with  the  advertising,  a  veri¬ 
table  Yellow  Pages  of  Sharon  retail¬ 
ers,  small  businesses  and  professional 
services,  it  is  the  local  happenings. 


written  up  mostly  by  local  residents, 
which  makes  the  Sharon  Advocate  an 
interesting  read.  “Our  readers  are 
our  writers,”  says  Reeve,  only 
slightly  exaggerating.  Adds  Esther: 
“Everyone  in  Sharon  is  a  reporter.” 

The  front  page  is  filled  with  an 
eclectic  array  of  news  and  features.  A 
weekly  highlight  is  the  “Police  Blot- 
ter,”  reported  by  longtime 
proofreader  Bernice  Leonard,  with 
entries  like  these: 

“October  28, 4:47  p.m. :  Removed  a 
beautiful  visiting  pheasant  from  a  gar¬ 
age  on  East  Street  and  turned  matter 
over  to  the  animal  officer.” 

“October  28,  9:47  p.m.:  Checked 
for  suspicious  activity  on  Upland 
Road  and  found  a  pair  of  lovers  who 
were  sent  on  their  way.” 

The  Reeves  have  made  it  a  policy 
not  to  name  names  in  the  column,  for 
the  protection  of  families  and  rela¬ 
tives  living  in  town,  they  say. 

Another  regular  column  “A 
Moment  in  History  Presented  by  the 
Sharon  Historical  Society,”  by  part- 
time  staffer  Claire  Forman,  also  often 
makes  the  front  page,  as  does,  in  a 
recent  edition,  the  “Fire  Department 
Log,”  a  report  from  one  local  resident 
that  he  recently  heard  from  a  former 
resident,  now  living  in  Iowa,  news  of 
the  appointment  of  a  town  engineer,  a 
listing  of  upcoming  events,  and  a 
reminder  for  readers  to  turn  back 
their  clocks  for  Standard  Time. 

(Continued  on  page  16) 
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January  28, 1986 

All  times  Mountain  Standard  Time 

9:38  a.m. 

Challenger  liftoff 

9:39  a.m. 

Shuttle  explodes 

9:50  a.m. 

Initial  wire  reports 

10:15  a.m. 

Recall  of 
newsroom  staff 

10:45  a.m. 

Editor’s  decision  to 
print  “Extra” 

12:10  p.m. 

Last  art  to  composing 


12:30  p.m. 

Last  story  to  composing 
1:06  p.m. 

"Extra" clears  composing 

1:40  p.m. 

Press  start 

2:15  p.m. 

First  edition  on 
the  street 


Responding  to  the  needs  of  Denver 
and  Colorado  since  1859. 


Ralph  Looney 

William  W.  Fletcher 

Editor 

President  and  General  Manager 

Iji  Rocky  Mountain  News 

»  A  SCRIPPS  HOWARD  NEWSPAPER 


Weekly  editor 

(Continued  from  page  14) 


“We  do  have  an  unusual  front 
page,”  says  Esther. 

High  school  students  write  news 
and  sports  columns.  Guest  editorials 
are  frequent  practice,  with  a  rabbi 
offering  his  thoughts  at  Hanukkah 
and  a  priest  or  minister  filling  in  at 
Christmas.  The  board  of  selectmen 
hands  its  meeting  notes  over  to  the 
Advocate  Friday  mornings,  and  news 
from  the  Scrabble,  Chess  and  Dupli¬ 
cate  Bridge  Clubs  also  finds  it  way 
into  print. 

But  it  is  in  the  Letters  to  the  Editor 
where  the  town’s  pulse  can  be  mea¬ 
sured,  where  thoughts  and  opinions 
are  aired,  praise  doled  out,  tempers 
heated  up  and  questions  asked  and 
answered. 

Writers  to  a  recent  edition  urged 
parents  to  speak  ou*  at  the  next 
School  Committee  meeting  on  the 
proposed  change  in  cut-off  date  for 
kindergarten  registration;  lambasted 
the  driver  of  a  red  Mercury  Cougar 
who  forced  her  car  into  a  line  of  cars 
at  the  drive-in  window  of  a  local  bank; 
debated  the  merits  of  preserving  open 
space  over  cluster  development; 


asked  why  so  few  townspeople 
attended  recent  town  meetings;  and 
wondered  why  so  many  left  before  the 
last  town  meeting  was  over. 

This  is  the  only  way  they  have  to 
talk.  Our  policy  is  to  give  each  side  as 
much  space  as  the  other,”  says 
Reeve. 


Advertisers  knock  on 
the  back  door,  ads  in 
hand,  beginning  Friday 
morning. . . . 


The  Advocate  does  not  endorse 
political  'Candidates  but  Reeve  notes 
the  pre-election  editions  are  filled 
with  ads  and  letters  extolling  the  vir¬ 
tues  of  each. 

On  a  Friday  morning,  work  is 
already  beginning  for  the  next  week. 
Out  back,  longtime  employee  Manuel 
Silvia  is  taking  apart  the  last  edition 
and  setting  new  ads,  while  linotype 
operator  William  Redman  is  starting 
on  the  news  and  ads.  “We  do  it  the  old 
Ben  Franklin  way,”  says  Silvia,  who 
will  hand-set  the  headlines. 

Silvia  starts  the  first  press  run  on 
Monday  afternoons.  The  letter  press 
takes  1,2>[)0  hand-fed  sheets,  one  at  a 


time.  Each  of  three  runs  takes  five 
hours,  “not  counting  lifting  on  and 
off,”  he  says.  Part-time  employees 
Linda  Sweeney  and  Claire  Forman 
man  the  paper  folder  and  addresso- 
graph,  which  prepares  the  papers  for 
the  mail. 

Friday  nights.  Reeve  melts  down 
the  linotype  bars  used  in  the  last 
week’s  edition  in  an  electrical  pot.  He 
pours  the  hot  metal  into  “pig”  molds, 
ready  to  be  used  again. 

“We  haven’t  gone  offset.  I  mean,  if 
we  were  young,  starting  out,  but  I 
can’t  see  it,”  says  Esther.  “We’re  the 
only  ones  around  that  are  letter 
press.” 

The  Reeves  have  no  plans  to  retire 
as  yet.  When  they  do,  they  do  not 
know  what  will  happen  to  the  Sharon 
Advocate,  a  one-family  newspaper 
for  nearly  70  years.  Until  then,  they 
don’t  foresee  raising  the  price  on  what 
they  believe  is  the  oldest  five-cent 
weekly  in  the  country. 

Even  as  the  once-rural  town  of 
Sharon  becomes  an  affluent  commu¬ 
ter  suburb,  with  home  prices  running 
in  the  quarter-millions,  the  couple 
believes  the  nickel  price  tag  is  just 
right.  “Certainly,  a  nickel  newspaper 
isn’t  going  to  break  anybody,”  says 
Reeve. 
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Calif,  dailies  reject  pian  to  review  campaign  iiterature 


By  Kathryn  Garvey 

A  Solano  County,  Calif.,  govern¬ 
ment  official  who  wants  to  prevent 
“smear”  tactics  in  her  bid  for  re-elec¬ 
tion  has  asked  four  newspapers  to 
participate  on  a  regulatory  board  to 
review  campaign  material  prior  to  its 
distribution. 

All  four  newspapers  rejected  the 
idea  with  a  resounding  “no.” 

The  proposal  marked  the  first  time 
in  recent  Northern  California  history 
that  an  elected  official  has  publicly 
asked  the  press  to  participate  in  an 
election  campaign. 

Solano  County  Supervisor  Jan 
Hewitt  had  asked  editors  at  the  Beni¬ 
cia  Herald,  Fairfield  Daily  Republic, 
Vacaville  Reporter  and  the  Vallejo 
Times-Herald  to  review  campaign  lit¬ 
erature  48  hours  before  its  release  to 
voters. 

The  editors,  she  said,  would  be  on  a 
board  along  with  a  representative 
from  each  candidate’s  campaign  staff. 
Hewitt  is  being  challenged  in  the  race 
by  a  Fairfield  city  councilman  and  a 
former  Solano  County  Taxpayers’ 
Association  director. 


The  Vallejo  Times-Herald  drew 
attention  to  Hewitt’s  plan  Jan.  24  in  a 
front-page  article,  “Solano  Media 
Nix  Hewitt  Brochure  Plan.” 

Hewitt,  the  only  elected  official  in 
county  history  to  be  fined  for  cam¬ 
paign  misconduct,  violated  the  state 
Fair  Political  Practices  Act  when  she 
“failed  to  identify  the  true  source  of  a 
campaign  mailing  attacking  a  political 
opponent”  and  “acknowledge  con¬ 
trol  of  a  local  campaign  committee” 
in  her  1982  campaign. 

Hewitt  continues  to  deny  she  had 
any  control  over  Citizens  for  Fair 
Play,  a  committee  formed  by  her  hus¬ 
band,  that  distributed  a  campaign 
flyer  allegedly  smearing  an  opponent 
in  the  final  days  of  the  1982  campaign . 

Prior  to  the  controversial  brochure, 
Hewitt  had  publicly  criticized  “mis¬ 
leading  campaign  literature  based  on 
innuendo,  half-truths  and  lies”  distri¬ 
buted  by  her  opponent. 

Hewitt’s  proposal  for  press  partici¬ 
pation  in  the  1986  campaign  hit  a  sore 
spot  with  all  four  newspapers. 

Said  Daily  Republic  managing  edi¬ 
tor  Bill  Buchanan:  “Our  basic  feeling 


is  the  proper  role  of  the  press  is  to 
observe,  not  participate. 

“Maybe  this  would  work  with 
another  group,  but  speaking  for  the 
Daily  Republic,  and  I  think  the  other 
newspapers  as  well,  this  is  something 
a  newspaper  couldn’t  get  into  without 
having  some  serious  doubts,”  Bucha¬ 
nan  said. 

Mike  Hengel,  editor  of  the  Vallejo 
Times-Herald  also  flatly  rejected  the 
proposal,  as  did  Vacaville  Reporter 
managing  editor  Steve  Huddleston 
and  Benicia  Herald  editor  Bob  Silva. 

Silva  said  his  newspaper’s  partici¬ 
pation  “might  be  construed  that 
we’re  endorsing  a  particular  candi¬ 
date.  I  don’t  want  to  be  put  in  that 
position.” 

Huddleston  said  he  didn’t  want  to 
send  “one  of  my  editors  or  one  of  my 
reporters  to  take  part  in  a  process  in 
which  we’re  supposed  to  be  inde¬ 
pendent  observers.” 

Under  Hewitt’s  plan,  the  board 
could  challenge  the  accuracy  of  infor¬ 
mation  and  stop  distribution  of  unsub¬ 
stantiated  campaign  claims. 
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First  Amendment  under  siege 

Attorney  Benno  Schmidt  discusses  the  erosion  of  press  freedom 


By  Joseph  Deitch 

The  First  Amendment  is  not  as  pro¬ 
tective  as  it  once  was,  believes  Benno 
C.  Schmidt  Jr.,  dean  of  the  Columbia 
University  Law  School. 

Schmidt  is  also  Harlan  Fiske  Stone 
Professor  of  Constitutional  Law  at 
Columbia  and  president-elect  of  Yale 
University.  He  is  the  author  of  Free¬ 
dom  of  the  Press  vs.  Public  Access 
and  of  scholarly  articles  on  national- 
security  secrecy  and  press-freedom 
problems. 

In  an  interview,  Schmidt  discussed 
press  freedom  in  1986  and  said  he 
wanted  to  break  down  the  question: 
How  protective  is  the  First  Amend¬ 
ment? 

Freedom  of  the  press  in  the  United 
States,  he  said,  does  not  now  and 
never  has  depended  on  the  First 
Amendment  alone,  or  even  primarily. 
It  depends  on  the  “spirit  of  tolerance 
in  our  society  and  the  extent  to  which 
society  as  a  whole  understands  the 
role  of  the  press  and  is  sympathetic  to 
freedom  of  expression.” 


In  the  last  decade  or  so,  there  has 
been  some  cutting  back  by  the  courts 
on  the  scope  of  First  Amendment 
freedoms.  But  more  important  are  the 
current  political  climate  and  general 
social  climate  that  are  unfriendly  to 


Freedom  of  the  press 
in  the  United  States,  he 
said,  does  not  now  and 
never  had  depended  on 
the  First  Amendment 
aione,  or  even  primariiy. 


the  press,  that  sees  it  made  up  of 
monopolies  and  as  “unresponsive  big 
business.” 

Uncaring? 

“Yes.  In  this  climate,  the  press 
(meaning  all  media)  are  thought  to  be 
huge  organizations  in  a  climate  of 
opinion  that  gives  more  weight  to  sec¬ 
recy  in  national  security.  I  myself 


Hibakusha  Travel 
Grant  Program 

Sponsored  by 

Hiroshima  International  Cultural  Foundation 

The  travel  grant  program  was  established  by  Profes¬ 
sor  Tadatoshi  Akiba  of  Tufts  University  and  is  spon¬ 
sored  by  the  Hiroshima  International  Cultural  Foun¬ 
dation,  the  Japan  Newspaper  Publishers  and  Edi¬ 
tors  Association,  the  National  Association  of  Com¬ 
mercial  Broadcasters  of  Japan,  and  the  cities  of 
Hiroshima  and  Nagasaki.  The  grant  underwrites 
expenses  for  reporters  and  journalists  in  all  media 
to  visit  Hiroshima  and  Nagasaki  for  one  month — to 
write  about  survivors  of  the  atomic  bombings. 

Applications  may  be  obtained  from: 

Makoto  Kajihama 
Chugoku  Shimbun 
30  East  42nd  Street,  Room  1025 
New  York,  N.Y  10017 
212  682-8474 

Application  Deadline:  April  1, 1986 


think  that  freedom  of  the  press  in  our 
society  is  not  as  strong  and  well  pro¬ 
tected  as  it  was  10  or  even  20  years 
ago.  But  I  do  not  attribute  it  mostly  to 
the  courts. 

“Look  at  libel.  There  may  have 
been  some  contraction  of  freedom  by 
the  courts  in  libel  cases,  but  even  that 
view  is  controversial.  The  Burger 
court  has  not  extended  the  protection 
of  the  Sullivan  rule  to  private  persons, 
even  when  involved  in  very  newswor¬ 
thy  matters  of  high  public  interest.” 
(In  the  case  of  The  New  York  Times  v. 
Sullivan,  the  Supreme  Court 
broadened  the  defense  against  libel  by 
subjecting  state  libel  laws  to  the  First 
Amendment.) 

But  the  greater  chilling  effect, 
Schmidt  added,  will  come  in  cases 
brought  by  plaintiffs  who  are  public 
officials  or  public  figures  and  where 
the  problem  is  that  juries  are  unsym¬ 
pathetic  to  the  press  and  are  prepared 
to  find  malice  in  the  Sullivan  sense. 

Many  judges  seem  prepared  to  cut 
back  on  the  meaning  of  malice  under 
Sullivan.  “But  the  problem  is  as  much 
with  juries  as  with  judges.  I  believe 
juries  reflect  this  growing  popular 
concern  about  the  press  and  about 
whether  freedom  of  the  press  isn’t  a 
cover  for  unfairness,  unresponsive 
power  and  monopoly  power  of  the 
press.” 

In  early  Sullivan-type  cases,  the 
Supreme  Court  said  that  reckless  dis¬ 
regard  of  truth  had  to  be  viewed  as 
very  close  to  deliberate  lie,  Schmidt 
noted.  “Reckless  disregard  now 
seems  to  be  moving  closer  to  a  gross 
negligence  standard,  which  is  a  much 
different  standard.” 

“It  is  very  hard  to  prove  that  the 
press  deliberately  lied  about  you  or  in 
fact  entertained  real  doubts  about 
whether  it  was  publishing  something 
that  was  true,”  Schmidt  continued. 
“If  all  you  have  to  do  is  show  that  the 
press  was  reckless,  it  is  not  hard  to 
convince  a  jury  if  it  thinks  the  press 
was  unfair  or  reckless.” 

Is  it  likely  that  a  newspaper  would 
knowingly  act  recklessly? 

“That’s  not  the  point.  The  question 
is  whether  a  jury,  acting  in  hindsight 
in  a  lawsuit  that  reconstructs  events 
in  sometimes  rather  artificial  ways 
long  after  the  fact,  will  find  evidence 
of  recklessness  in  those  circum¬ 
stances.  That  is  not  the  same  as  being 
reckless  in  the  first  instance.” 

There  has  been  a  significant 
increase  in  the  number  of  libel  actions 
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against  the  press  in  recent  years,  as 
documented  by  the  Libel  Resources 
Defense  Center  in  New  York.  In  70% 
of  cases  that  went  to  trial,  juries  found 
against  the  press.  In  about  90%  of 
these  cases,  judges  reversed  the 
juries.  “However,  what  we  may 
begin  to  see  is  evidence  that  judges 
will  not  reverse  juries  in  anything  near 
90%  of  cases,”  according  to  Colum¬ 
bia’s  law  dean. 

“If  that  begins  to  happen,  the  press 
is  going  to  be  in  real  trouble,  because 
it  can’t  count  on  juries  to  protect  it. 
That  seems  to  be  the  evidence  in  most 
libel  cases.  The  libel  picture  for  the 
press  is  very  troubling,”  Schmidt 
declared. 

Even  more  serious  than  libel  is 
what  is  happening  in  the  area  of 
national  security  secrets,  he  said.  In 
every  case  at  the  Supreme  Court  in 
the  past  ten  years,  in  which  security 
has  come  in  conflict  with  freedom  of 
expression,  security  has  prevailed.  “I 
think  the  Supreme  Court  is  giving  the 
Executive  Branch  a  kind  of  green 
light  to  claim  secrecy  to  try  to  stem 
leaks  to  the  press  and  prevent  govern¬ 
ment  employees  from  writing  about 
their  experiences,  and  that  the  C.I.A. 
is  out  of  bounds  for  the  press.”  This  is 
much  more  serious  than  setbacks  in 
the  libel  area. 


“The  problem  is  that  the  Reagan 
Administration  is  hellbent  on  secrecy 
as  a  value,”  the  dean  said.  “The 
Administration  is  not  cynical:  it  is  not 
trying  to  ‘get’  the  press.  They  believe 
you  cannot  run  foreign  policy  or  se¬ 
curity  policy  without  a  degree  of 
secrecy  that  is  not  in  line  with  our 
tradition  of  openness.  They  are  quite 
genuine  (about  this)  and  even 
idealistic. 


In  every  case  at  the 
Supreme  Court  in  the 
past  ten  years,  in  which 
security  has  come  in 
conflict  with  freedom  of 
expression,  security  has 
prevailed. 


“But  the  courts  are  not  resisting, 
and  one  isn’t  sure  how  much  Con¬ 
gress  is  prepared  to  resist.  It  did  resist 
when  the  Reagan  Administration 
tried  to  impose  that  recent  secrecy 
Executive  order  on  everybody  in  that 
branch  who  deals  with  classified 
information.  If  I  had  to  pick  one  area 
where  First  Amendment  values  are 
most  vulnerable,  it  would  be  in  Con¬ 
gress  and  the  courts.” 


Is  reluctance  to  oppose  the  Reagan 
Administration  on  this  issue  based  on 
cowardice  or  political  self-interest? 

“No  —  it  reflects  a  general  social 
mentality  about  security  that  is  more 
important  than  our  traditional  values 
of  free  expression  and  openness.  I 
also  think  that  the  courts  under¬ 
standably  feel  that,  as  judges,  they  are 
not  experts  on  national  security,  that 
they  don’t  know  much  about  defense 
policy  or  intelligence  work.  It  is  hard 
for  them  to  judge  how  important  sec¬ 
rets  are,  and  so  1  think  judges  tend  to 
be  very  deferential  to  the  Executive  in 
this  area.  But  the  result  is  erosion  of 
First  Amendment  principles  that  is 
very  dangerous.” 

Are  the  courts  tending  to  favor  the 
sued  or  the  suers  in  First  Amendment 
litigation? 

“There  are  indications  of  a  real 
shift  in  sympathies  (favoring  suers), 
but  it  is  too  early  to  call  the  shift 
complete.  In  national  security,  it 
seems  clear.  In  the  libel  area,  there 
are  some  indications,  in  recent 
Supreme  Court  opinions  and  in  opin¬ 
ions  by  the  District  of  Columbia  Court 
of  Appeals,  of  a  much  greater  sym¬ 
pathy  by  judges  and  the  Justices  for 
individual  values  that  libel  law 
protects  —  values  of  reputation  and  a 
(Continued  on  page  25) 
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Richard  F.  Conway,  70,  has 
retired  from  the  New  Britain  (Conn.) 
Herald,  after  a  career  than  spanned 
more  than  a  half  century  with  the 
newspaper.  Managing  editor  nearly 
30  years,  he  continues  as  a  consul¬ 
tant,  with  the  title  of  managing  editor 
emeritus. 

Eric  A.  Riess  has  assumed  the 
position  of  managing  editor,  and 
Henry  M.  Keezing  was  named 
executive  editor  and  continues  to 
supervise  the  editorial  page  but  has 
added  editing  and  staff  training  duties 
in  the  news  department. 

Riess  has  been  assistant  managing 
editor  of  the  Herald  since  July.  He 
moved  moved  to  New  Britain  from 
the  Providence  Journal-Bulletin 
where  he  was  a  page  make-up  editor. 
Prior  to  that  he  was  managing  editor 
and  city  editor  of  the  Biddeford 
(Maine)  Journal-Tribune. 

Keezing,  with  the  Herald  for  32 
years,  has  been  editorial  page  director 
most  of  that  time  and  continues  to 
write  a  weekly  editorial  page  column. 

Conway’s  news  career  started  with 
coverage  of  school  activities  while 
attending  New  Britain  High  School. 
He  joined  the  Herald  full-time  after 
graduation  and  made  the  classic  rise 
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Richard  F.  Conway 

to  the  top:  reporter,  assistant  city  edi¬ 
tor,  city  editor  and  then  managing 
editor.  His  career  was  interrupted 
when  he  was  drafted  in  the  pre-World 
War  II  period.  After  Pearl  Harbor,  he 
served  in  the  South  Pacific  with  the 
43rd  Division  for  three  and  a  half 
years. 

Returning  to  the  Herald,  he  cov¬ 
ered  every  beat  and  in  1952  was 
named  assistant  city  editor.  Conway 
is  a  past  president  of  the  New  Britain 
Press  Club  and  the  Connecticut  Cir¬ 
cuit  of  the  Associated  Press  and  for  16 
years  wrote  the  “Off  the  Beat”  col¬ 
umn.  His  brother  Jack,  now  retired, 
was  new  Britain  bureau  chief  for  the 
Hartford  Courant. 

John  H.  Meyer  was  named  man¬ 
aging  editor  of  the  Wilmington  (N.C.) 
Morning  Star  and  Sunday  Star-News 
recently.  He  had  been  city  editor  for 
three  years. 

Meyer  joined  the  newspaper  in 
1976  and  spent  six  years  as  a  reporter. 
Earlier  he  was  with  the  Painesville 
(Ohio)  Telegraph. 
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Caroline  C.  John  was  named  the 
first  vice  president  of  circulation  at 
the  Atlanta  Journal  and  the  Constitu¬ 
tion. 

She  joined  the  newspapers  in  1974 
as  an  associate  in  the  research  and 
marketing  department  and  within  two 
years  was  promoted  to  marketing 
manager.  She  subsequently  was 
named  marketing  director,  circula¬ 
tion  sales  and  marketing  director  and 
in  1984,  circulation  director. 

♦  *  * 

Effective  March  1  at  the  Boston 
Globe,  Alfred  S.  Larkin  Jr.,  previ¬ 
ously  named  a  deputy  managing  edi¬ 
tor,  will  assume  responsibility  for  the 
Sunday  Globe.  Nick  King,  former 
statehpuse  news  editor  and  reporter, 
will  take  charge  of  the  Sunday  Focus 
section,  assisting  Larkin. 

Kirk  Scharfenberg,  who  has 
been  responsible  for  the  Sunday 
paper,  will  become  city  editor.  He 
was  formerly  deputy  editor  of  the  edi¬ 
torial  page. 

Royal  Ford  will  become  national 
editor,  replacing  Helen  Donovan, 
who  previously  was  named  a  deputy 
managing  editor. 

Gerry  O’Neill,  who  has  edited  the 
Monday  SCI/Tech  section,  will  take 
charge  of  the  investigative  Spotlight 
Team. 

Nils  Bruzelius,  now  editor  of  the 
newspaper’s  specialists  in  the  educa¬ 
tional,  environmental,  medical,  legal 
and  religious  areas,  will  become  head 
of  the  Sci/Tech  section. 

Fletcher  Roberts,  senior  assis¬ 
tant  metro  editor  and  head  of  the 
Urban  Team  will  replace  Bruzelius. 

*  ♦  * 

Avah  H.  Chapman  Jr.,  chairman  of 
the  board  and  chief  executive  officer 
of  Knight-Ridder  Newspapers  Inc., 
will  receive  the  Isaiah  Thomas  Award 
in  ceremonies  April  8  at  the  Rochester 
(N.Y.)  Institute  of  Technology. 

The  award  is  presented  annually  for 
significant  contribution  to  the  Ameri¬ 
can  newspaper  industry  and  is  given 
by  the  newspaper  production  man¬ 
agement  program  of  the  College  of 
Graphic  Arts  and  Photography. 

:|c  4:  :|c 

Milton  R.  Bass,  entertainment 
editor,  theater  critic  and  columnist  for 
the  Berkshire  Eagle,  Pittsfield, 
Mass.,  retired  on  January  31. 

Bass,  62,  will  devote  more  time  to 
writing  novels  and  freelance  articles. 
He  has  two  books,  “The  Moving  Fin¬ 
ger”  and  “Dirty  Money,”  coming  out 
this  year  and  is  at  work  on  a  third.  All 
are  detective  stories  being  published 
by  New  American  Library. 
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Nicholas  G.  Penniman  IV  William  F.  Woo  Joseph  Pulitzer  Jr. 


Joseph  Pulitzer  Jr.  will  step  down  os  editor  and  publisher  of  the  St. 
Louis  Post-Dispatch  on  March  31. 

William  F.  Woo,  editor  of  the  editorial  page,  will  become  editor,  and 
Nicholas  G.  Penniman  IV,  general  manager,  will  become  publisher. 

Announcement  of  the  appointments  was  made  jointly  by  Pulitzer,  who 
is  chairman  of  the  board  of  Pulitzer  Publishing  Co.,  and  Michael  E. 
Pulitzer,  vice  chairman  and  associate  editor. 

Pulitzer,  72,  will  remain  as  chairman  of  the  board,  chairman  of  the 
executive  committee  and  a  voting  trustee.  His  brother,  Michael  E.,  will 
continue  as  vice  chairman  of  the  board,  chairman  of  the  finance 
committee,  editor  and  publisher  of  the  Arizona  Daily  Star,  Tucson,  and  a 
voting  trustee. 

In  announcing  his  successors,  Pulitzer  described  the  change  as  plac¬ 
ing  him  "in  an  orderly  transition  toward  retirement." 

Woo,  an  employee  of  the  Post-Dispatch  for  23  years  and  editorial 
page  editor  for  1 1  years,  will  be  responsible  for  the  news  and  editorial 
content  and  relinquishes  his  present  position. 

Penniman  will  continue  to  carry  the  title  of  general  manager  and  will 
be  responsible  for  the  business  operations.  He  joined  the  staff  in  1975 
and  was  named  general  manager  in  1984. 

When  Woo  and  Penniman  assume  their  new  duties,  it  will  mark  the 
first  time  in  the  107-year-old  history  of  the  Post-Dispatch  that  anyone 
other  than  a  Joseph  Pulitzer  has  held  either  title.  Pulitzer  was  preceded 
in  the  pasitions  by  his  father  and  grandfather. 


Angus  H.  Twombly  has  been 
named  vice  president  for  marketing 
and  Michael  J.  Fisch,  vice  president 
for  administration  at  the  Hartford 
Courant. 

Twombly,  with  the  Courant  since 
1980,  most  recently  as  director  of 
marketing  and  product  development, 
previously  was  vice  president  for 
marketing  with  the  Trenton  (N.J.) 
Times. 

Fisch,  with  the  Courant  since  1981 
as  circulation  director,  previously 
w'as  circulation  director  of  Madison 
(Wise.)  Newspapers  Inc. 

John  Krikorian  has  been  named 
vice  president  and  advertising  direc¬ 
tor.  A  Courant  employee  since  1960, 
he  has  been  advertising  director  since 
1978. 

Thomas  W.  Marquis  succeeded 
Fisch  as  circulation  director.  He 
joined  the  newspaper  last  July  from 
Southern  Connecticut  Newspapers 
Inc.,  where  he  was  assistant  circula¬ 
tion  director. 


William  Brewer  was  promoted  to 
manager,  corporate  public  relations 
for  Scripps  Howard.  He  has  been 
coordinator  of  corporate  communica¬ 
tions  since  last  March  and  prior  to 
that  was  assistant  director  of  the 
Downtown  Council  of  Cincinnati. 

Lori  W.  Lincoln  is  joining  Scripps 
Howard  as  corporate  communica¬ 
tions  associate.  Lincoln  most  recen¬ 
tly  was  a  communications  associate 
with  Gerbig,  Snell/Weisheimer  & 
Associates,  Columbus,  Ohio. 
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Calvin  Stovall  has  been  named 
metro  editor  of  the  Fort  Wayne  (Ind.) 
News-Sentinel.  He  joined  the  news¬ 
paper  in  December  1984  as  an  assis¬ 
tant  metro  editor  after  working  as  a 
reporter  for  the  San  Jose  Mercury- 
News  for  eleven  years.  Both  news¬ 
papers  are  owned  by  Knight-Ridder. 

Ken  Ward,  acting  metro  editor 
since  last  June,  assumes  his  previous 
duties  as  executive  news  editor. 

Replacing  Stovall  is  Mike  John¬ 
son,  wire  editor  since  September 
1984.  He  previously  edited  weekly 
newspapers  for  Paddock  Publishing 
Co.,  Arlington  Heights,  Ill. 

Other  recent  staff  promotions 
include  Robert  Jonason,  from  assis¬ 
tant  executive  sports  editor  to  the 
newly  created  position  of  design  edi¬ 
tor,  and  David  Haynes,  from  busi¬ 
ness  reporter  to  assistant  executive 
sports  editor. 

*  *  * 

Mede  Nix,  a  news  and  sports 
reporter  in  Kansas  since  July  1984, 
has  been  appointed  Lubbock,  Texas, 
bureau  manager  for  United  Press 
International.  She  replaces  Paula 
Dittrick,  who  transferred  to  the 
Houston  bureau. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


That's  why  the  scrap  industry  is 
against  air  bags  -  at  this  time, 
there's  no  way  a  processor  can  tell 
whether  a  flattened  auto  hulk 
contains  a  live  air  bag  canister  or  not. 

If  you're  thinking  about  air  bags, 
to  get  the  full  story  you  need  to  talk 
to  the  scrap  industry  for  the 
processors'  perspective.  Call  Dr. 
Herschel  Cutler,  ISIS  Executive 
Director,  at  (202)  466-4050. 

Institute  of  Scrap  iron  and  Steel.  Inc 

Rep<esentinq  America  s  Processors 
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Phillip  M.  Kane,  controller  of 
Knight-Ridder  Newspapers,  Inc., 
was  named  vice  president  and  con¬ 
troller;  and  Virginia  Dodge  Fielder, 
director/news  &  circulation  research, 
was  promoted  to  vice  president/news 
&  circulation  research  and  named  to 
the  company’s  operating  committee. 

Jerry  Marshall,  director/ 
accounting  administration,  was 
named  assistant  vice  president/finan¬ 
cial  services. 

Kane,  with  Knight-Ridder  since 
1974  when  he  joined  the  company  as 
manager  of  financial  reporting,  is  also 
the  company’s  chief  accounting 
officer  and  chief  budget  officer.  He 
was  named  controller  in  1983  and  is  a 
CPA. 

Dr.  Fielder  has  been  director  of 
news  and  circulation  research  since 
1981.  She  joined  the  company  as  a 
reporter  for  the  Lexington  (Ky.) 
Leader  in  1976  and  later  was  named 
marketing  research  manager  for  the 
Lexington  Herald-Leader  Co.  She 
also  has  served  as  director  of  market 
research  for  Viewdata  Corp.  of 
America,  a  K-R  subsidiary. 

Fielder  has  taught  mass  communi¬ 
cations  at  the  University  of  Kentucky 
and  Indiana  University  and  was  edito¬ 
rial  research  manager  at  the  Chicago 
Sun-Times  from  1979-1981. 

Marshall  joined  the  company  in 
Akron  in  1969  as  an  internal  auditor 
and  in  1971  transferred  to  headquar¬ 
ters  in  Miami  as  accounting  manager. 
He  was  promoted  to  director  of 
accounting  in  1975. 

4:  )K  * 

G.M.  Johnson  has  been  promoted 
to  advertising  director  of  Columbia 
(S.C.)  Newspapers,  Inc.,  succeeding 
James  W.  Holton  Jr.,  who  retired. 

Johnson,  who  returned  to  Colum¬ 
bia  in  1983  to  become  assistant  adver¬ 
tising  director,  had  worked  at  the 
newspaper  in  the  70s.  From  1978  to 
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1983,  he  was  retail  advertising  mana¬ 
ger  and  later  advertising  director  at 
Gulf  Publishing  Company,  Biloxi, 
Miss.  Gulf  is  a  subsidiary  of  Columbia 
Newspapers. 

Holton  joined  CNI  in  1948  as  an 
advertising  salesman  and  had  served 
as  advertising  director  since  1969.  In 
1972,  he  received  the  additional  title 
of  assistant  general  manager  of  CNI. 


James  Granata,  with  the  Oakland 
(Calif.)  Tribune  17  years,  has  been 
named  director  of  operations.  Most 
recently  production  director,  he 
assumes  additional  responsibilities 
for  the  business  systems  department. 

Granata  also  has  held  the  posts  of 
night  production  coordinator,  assis¬ 
tant  production  manager  and  manager 
of  production  systems. 


OBITUARIES 


Cortland  Anderson,  50,  director 
of  the  E.W.  Scripps  School  of  Jour¬ 
nalism  at  Ohio  University,  Athens, 
died  December  24  at  Riverside  Hospi¬ 
tal.  He  had  been  ill  for  several  months 
with  throat  cancer. 

He  went  to  the  university  as  head  of 
the  journalism  school  in  1981  from 
The  Washington  Post  Company, 
where  he  was  vice  president  of  corpo¬ 
rate  affairs. 

Anderson  began  his  career  at  the 
St.  Petersburg  Times,  where  he  was 
city  editor  and  later  managing  editor 
when  the  newspaper  was  awarded  a 
Pulitzer  Prize  for  public  service.  In 
1966,  he  was  a  founder  of  the  Suffolk 
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Sun,  a  Long  Island  daily  established 
by  Cowles  Communications.  He  was 
editor  and  vice  president  until  1969. 

A  public  relations  executive  for 
New  York  Telephone  Company  from 
1970  through  1976,  he  then  was 
executive  vice  president  of  the  Cor¬ 
poration  for  Public  Broadcasting  in 
Washington  until  1979. 

♦  *  * 

Frank  Thompson,  71,  Boston  area 
newsman  for  46  years,  died  Novem¬ 
ber  28  after  a  brief  illness. 

Starting  with  the  International 
News  Service  in  the  Depression,  he 
left  after  26  years  to  join  the  Daily 
Record  and  stayed  with  the  morning 
daily  when  it  became  the  Record 
American,  and  later,  the  Herald 
American.  He  retired  in  1979. 


John  J.  Dugan,  78,  who  worked  in 
the  picture  and  news  departments  of 
the  New  York  Times  for  50  years,  died 
December  10  at  his  home  in  Bayonne, 
N.J. 

He  joined  the  Times  at  the  age  of  16 
as  an  office  boy  in  the  news  depart¬ 
ment  and  later  held  positions  in  the 
rotogravure  and  photography  depart¬ 
ment.  In  1952,  Dugan  was  appointed 
assistant  picture  editor  with  responsi¬ 
bility  for  photo  assignments.  He 
retired  in  1972. 
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Correspondents  back  colleague  in  feud  with  poiitician 


By  M.  L.  Stein 

More  than  100  capitol  correspon¬ 
dents  recently  backed  a  formal  pro¬ 
test  letter  to  California  assembly 
speaker  Willie  Brown  after  he  re¬ 
portedly  ordered  his  Democratic  col¬ 
leagues  to  shun  San  Jose  Mercury 
News  reporter  David  Willman. 

The  Los  Angeles  Times  reported 
that  Brown,  a  flamboyant  and  power¬ 
ful  political  figure,  issued  a  directive 
in  a  closed-door  caucus  meeting  of 
assembly  Democrats,  ordering  the  45 
legislators  not  to  grant  Willman  inter¬ 
views  or  have  any  other  professional 
dealings  with  him. 

Brown  apparently  took  the  action 
because  he  believed  that  Willman  had 
persuaded  a  Salinas  television  station 
to  broadcast  the  speaker’s  “State  of 
the  Assembly”  speech.  The  reporter 
said  he  had  called  the  station  for  in¬ 
formation  on  its  plans  for  the  speech 
but  had  not  tried  to  influence  its  deci¬ 
sion.  A  spokeswoman  for  the  station 
supported  Willman’s  account. 

Brown  gave  his  speech  a  day  earlier 
than  Republican  Gov.  George 
Deukmejian’s  “State  of  the  State” 
speech  in  what  Sacramento  observers 


interpreted  as  an  effort  to  upstage  the 
governor. 

Willman,  29,  previously  had  re¬ 
ported  state  senate  criticisms  of 
Brown’s  maneuver  and  also  has  writ¬ 
ten  stories  concerning  legislation 
pushed  by  Brown  that  was  allegedly 
beneficial  to  one  of  the  speaker’s  law 
practice  clients.  Southern  Pacific  De¬ 
velopment  Co.  of  San  Francisco. 

“I  have  done  stories  that  he 
(Brown)  could  consider  as  having 
been,  in  their  net  effect,  favorable  to 
him,”  Willman  told  E&P. 

In  recent  months,  the  press  general¬ 
ly  has  come  under  Brown’s  wrath  in 
the  wake  of  disclosures  about  inves¬ 
tigations  linking  several  Democratic 
lawmakers  to  a  political  corruption 
scheme  by  fireworks  manufacturer 
W.  Patrick  Moriarty. 

Television  reporter  Tom  Woods, 
president  of  the  Capitol  Correspon¬ 
dents  Association,  representing  more 
than  100  newspapers,  radio  and  tv  re¬ 
porters  and  photographers,  charged 
in  the  letter  that  Brown  was  trying  to 
“stifle  the  flow  of  information  to  the 
public”  by  his  directive  to  legislators. 

The  letter  also  said  Brown’s  action 


Labor  board  warns  Tribune 
about  bargaining  practices 


The  National  Labor  Relations 
Board  is  close  to  issuing  a  complaint 
alleging  the  Chicago  Tribune  has  not 
bargained  in  good  faith  with  its  strik¬ 
ing  pressmen,  according  to  a  board 
official. 

Donald  Crawford,  regional  director 
of  the  NLRB,  told  E&P  that  he  has 
“determined  administratively  that 
there  is  sufficient  evidence,  in  the 
absence  of  a  settlement,  to  issue  a 
complaint”  of  unfair  bargaining. 

However,  Crawford  said  he  would 
not  issue  a  written  complaint  until 
“both  sides  have  had  the  opportunity 
to  speak  to  each  other  on  this,  and  that 
has  not  happened  yet.” 

Crawford  emphasized  that  any 
complaint  issued  is  only  an  allegation 
that  would  go  before  an  administra¬ 
tive  law  judge. 

If  the  complaint  is  upheld  by  the 
judge  and  affirmed  by  the  NLRB  in 
Washington,  the  Tribune  would  be 
forced  to  rescind  the  offers  of  perma¬ 
nent  employment  for  replacement 
pressmen  made  after  Nov.  13,  the 
date  when  the  union  complains  the 
company  forced  an  impasse  with  an 
illegal  demand. 

A  Tribune  spokeswoman  said  the 


newspaper  had  been  notified  that  a 
complaint  may  be  made. 

According  to  a  lawyer  for  the  250 
striking  Chicago  Web  Printing  Press¬ 
men’s  Local  7  members,  the  labor 
board  has  decided  that  the  Tribune’s 
announced  “final  offer,”  made  Nov. 
13,  illegally  declared  a  bargaining  im¬ 
passe  over  its  demand  that  the  union 
agree  to  a  new  job  classification. 

According  to  the  union,  the  Tribune 
had  demanded  that  a  fourth  job  classi¬ 
fication  for  employees  who  would  be 
paid  half  the  $14  per  hour  now  paid  to 
journeymen,  but  who  would  do  the 
same  work. 

The  Tribune  spokeswoman  called 
that  characterization  of  the  talks 
“totally  incorrect.” 

The  lawyer,  Sheldon  Charone,  said 
the  decision  means  the  250  striking 
pressmen  who  were  not  replaced  be¬ 
fore  the  Nov.  13  offer  have  a  legal 
right  to  the  jobs.  In  addition,  the 
lawyer  said,  the  Tribune  cannot 
guarantee  permanent  jobs  to  the  strik¬ 
ers’  replacement. 

Three  production  unions  represent¬ 
ing  about  1,100  workers  have  been  on 
strike  at  the  Tribune  since  July  18. 
The  paper  has  continued  to  publish 
normally. 


against  Willman  was  a  “sad  disservice 
to  both  the  public  and  the  legislators.” 

Mercury  News  executive  editor 
Robert  D.  Ingle  declared  the  paper  ' 
“intends  to  keep  on  covering  matters 
of  public  interest  —  even  if  we  have  a 
speaker  who  will  not  speak.” 

Willman  said  Brown’s  swipe  at  him 
“goes  with  the  territory.  My  only  re¬ 
solve  is  to  continue  doing  my  job.” 

Recently,  speaker  pro  tern  Frank 
Vicencia,  a  close  Brown  associate, 
announced  his  resignation  from  the 
assembly  following  Willman’s  pub¬ 
lished  disclosures  of  his  allegedly  sec¬ 
ret  business  relationships  with 
Moriarty  and  the  Hollywood  Park 
racetrack  that  forced  him  to  amend 
income  tax  statements. 

“I  don’t  know  if  my  stories  had  any 
connection  or  not  with  the  resigna¬ 
tion,”  Willman  stated. 

As  to  Brown’s  move  against  him, 
the  reporter  said  that  one  assembly- 
man,  John  Vasconcellos,  a  Brown 
ally,  who  is  from  Willman’s  home 
county  of  Santa  Clara,  has  refused  to 
be  interviewed  by  him  but  that  two 
other  Democrats  have  ignored  the 
order  and  spoken  to  him. 
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LEGAL  BRIEFS 


Developer  drops 
libel  suit 

A  Fresno  land  developer  has 
dropped  a  $6  million  libel  suit  against 
McClatchy  Newspapers  after  they 
published  a  “clarifying”  front-page 
statement  about  the  case. 

Edward  M.  Kashian  filed  the  suit 
over  a  1982  story  in  the  Sacramento 
Bee  and  Fresno  Bee  that  allegedly 
linked  him  with  organized  crime  and 
bribery  of  officials.  The  story  was 
based  largely  on  a  deposition  taken  in 
connection  with  another  libel  suit. 

The  Dec.  8  clarification  in  both 
Bees  said: 

“The  Bee  believes  it  had  an  abso¬ 
lute  right  to  publish  the  article 
because  the  deposition  was  a  judicial 
proceeding  and  dealt  with  a  matter  of 
public  importance. 

“The  Bee  did  not  then  and  does  not 
now  take  the  position  that  Mr. 
Kashian  was  a  member  of  organized 
crime,  or  was  involved  in  criminal 
activity. 

“The  statement  is  published  in  the 
interest  of  clarifying  any  misunder¬ 
standing  caused  by  the  article.” 

There  was  some  disagreement, 
however,  between  McClatchy  and 
Kashian  over  an  item  of  the  settle¬ 
ment  involving  a  cash  gift  to  the  Stan¬ 
ford  University  Department  of  Com¬ 
munication. 

According  to  Kashian’s  attorney, 
Robert  Stumpf,  McClatchy  promised 
to  donate  $415,000  to  the  department. 
Kashian,  Stumpf  said,  wants  the 


money  to  be  used  for  research  on  the 
issue  of  “balancing  the  rights  of  the 
individual  against  those  of  the  press  in 
terms  of  the  First  Amendment.” 

C.K.  McClatchy,  president  of  the 
newspapers,  said  the  $415,000  is 
merely  part  of  an  ongoing  gift  pro¬ 
gram  to  Stanford  and  that  it  was  not  a 
condition  for  settling  the  lawsuit.  He 
is  a  Stanford  alumnus. 


Settlement  talks 
to  determine  cost 
of  printers’  strike 

The  Sacramento  Bee  and  a  printers 
local  have  a  $7  million  disagreement 
on  the  question  of  how  much  printers 
lost  by  walking  off  their  jobs  during  a 
1978  strike. 

A  Bee  attorney  said  at  a  recent 
Federal  court  settlement  hearing  that 
the  printers  suffered  slightly  more 
than  $2  million  in  net  losses. 

The  lawyer,  Allen  Teagle,  added, 
however,  that  the  strike  has  cost  the 
newspaper  a  substantial  amount  of 
money.  The  Bee,  he  stated,  does  not 
propose  to  pay  the  union  $2  million. 

“We  have  not  proposed  to  pay  $2 
million  or  860  he  continued.  “This  is 
not  the  time  to  do  that.  This  is  the  time 
to  present  the  judge  with  some  hard 
facts.” 

Teagle  said  that  any  settlement 
must  take  into  consideration  the 
amount  of  money  lost  by  the  Bee  as  a 


Advertisers  win  . . . 
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result  of  the  walkout  and  subsequent 
legal  battle. 

Earlier,  lawyers  for  the  Central 
Valley  Typographical  Union  No. 46, 
declared  the  printers  would  have 
earned  more  than  $9  million  in  wages 
if  they  had  remained  on  the  job. 

Teagle  termed  the  union  figures 
“squishy”  in  arguments  before  U.S. 
District  Judge  Paul  Ramirez.  The 
lawyer  said  he  was  presenting  the 
court  with  “realistic  answers  to  some 
imaginative  answers  dreamed  up  by 
the  union.” 

The  Bee,  according  to  Teagle, 
arrived  at  the  $2  million  net  loss  by 
subtracting  wages,  unemployment 
insurance  and  strike  benefits  earned 
by  the  printers  since  the  strike  from 
money  they  would  have  earned  if  they 
had  remained  Bee  employees. 

Replying  to  Union  assertions  that 
some  printers  earned  zero  income, 
Teagle  said:  “We  have  a  hard  time 
believing  for  that  time  period  people 
earned  zero.” 

The  current  dispute  began  when  the 
printers  demanded  their  jobs  back  in 
1979  after  a  mailers’  strike  had  ended. 
The  printers  said  they  were  entitled  to 
their  former  jobs  because  of  guaran¬ 
tees  included  in  a  1973  ITU  agreement 
with  the  Bee. 

But  the  Bee  contended  that  a  clause 
in  the  same  agreement  ruled  out  job 
guarantees  if  the  printers  struck. 


Seattle  daily 
seeks  records 

When  the  city’s  Department  of 
Human  Rights  issued  a  press  release 
that  an  unnamed  local  restaurant  had 
signed  a  conciliation  agreement  to 
hire  women  as  well  as  men  for  table 
service  jobs,  the  Seattle  Times 
requested  “up  deleted”  copies  of  the 
original  complaint. 

The  release,  which  did  not  identify 
the  complainant,  explained  the  settle¬ 
ment  stipulated  that  the  partiesjvould 
not  be  made  public. 

When  the  city  refused  the  Times’ 
request,  the  newspaper  sued  to  obtain 
the  document. 

The  city  then  filed  its  own  suit 
under  Washington’s  public  records 
law,  seeking  a  declaratory  judgment 
as  to  whether  it  can  withhold  names  in 
a  case  where  a  conciliation  agreement 
includes  a  promise  that  the  identity  of 
the  parties  will  not  be  made  public. 

Meanwhile,  the  Seattle  Post-Intel- 
ligencer  reported  the  restaurant  to  be 
McCormicks,  a  popular  fish  eatery. 
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Joseph  Pulitzer  Jr.  steps  down  at  the  St.  Louis  Post-Dispatch 


By  Mark  Fitzgerald 

As  the  St.  Louis  Globe-Democrat 
began  publishing  again,  its  rival  down 
Tucker  Boulevard  is  enjoying 
spectacular  success  and  making  a  sur¬ 
prising  change:  For  the  first  time  in  its 
107-year  history,  the  editor  and 
publisher  of  the  St.  Louis  Post-  Dis¬ 
patch  will  not  be  named  Joseph  Pulit¬ 
zer. 

The  current  Joseph  Pulitzer,  72- 
year-old  Joseph  Pulitzer  Jr., 
announced  (Jan.  25)  that  effective 
March  31  editorial  page  editor  Wil¬ 
liam  F.  Woo  will  become  editor  and 
general  manager  Nicholas  G.  Pennr- 
man  IV  will  become  publisher. 

“F  m  honored,  F  m  humbled,” 
Penniman  said. 

“I  never  expected  this.  When  he 
(Pulitzer)  told  me,  I  was  shocked.  I 
never  expected  to  be  publisher,”  he 
added. 

Penniman,  a  Post-Dispatch 
employee  since  1975,  will  not  have 
journalistic  responsibilities  and  will 
continue  to  hold  the  position  of  gen¬ 
eral  manager. 


Schmidt 

(Continued  from  page  19) 


good  name.  There  is  more  sympathy 
for  these  and  relatively  less  sympathy 
for  freedom  of  the  press.” 

Schmidt  disagreed  with  the  sugges¬ 
tion  that  the  press  would  not  know¬ 
ingly  breach  national  security,  that 
there  is  no  value  in  doing  so. 

He  thought  the  press  would  do  so. 
“It  is  of  tremendous  value.  That’s  the 
trouble  with  this  area:  security 
secrecy  tends  to  be  a  field  where 
many  of  these  matters  are  legitimate 
public  interest.  That  is  what  makes 
the  issue  so  difficult.” 

Does  the  public  want  to  know  all 
that  much  about  security  and  its 
secrets? 

“Yes,  absolutely.  The  public  wants 
to  know  if  we  are  about  to  make  a 
strike  against  Libya.  It  wants  to  know 
if  research  on  Star  Wars  shows  it  may 
not  work.  It  even  wants  to  know,” 
Schmidt  said,  smiling,  “if  the  defense 
minister  of  some  foreign  country  is  a 
C.I.A.  agent.  The  public  has  a  legiti¬ 
mate  interest  in  all  but  the  last.  That’s 
what  makes  this  area  so  tough.  There 
are  powerful,  legitimate  interests  on 
both  sides. 

“My  problem  with  recent  court 
cases  is  that  courts  seem  to  be  sym¬ 
pathetic  to  only  one  side  of  the 
balance.” 


“We’ve  had  an  extremely  good 
year  financially  and  in  circulation, 
and  it’s  because  we  have  (a  good 
staff).  They  did  it  and  I  got  all  the 
credit,”  Penniman  said. 


“When  he  told  me,  I 
was  shocked.  I  never 
expected  to  be 
publisher,”  he 
(Penniman)  added. 


Since  shedding  the  Globe-Demo¬ 
crat  from  its  joint  operating  agree¬ 
ment  in  February  1984,  Post-Dispatch 
circulation  —  which  for  years  lagged 
the  Globe’s  —  has  zoomed  even  fas¬ 
ter  than  its  rival’s  has  sunk. 

By  the  Sept.  31  1985  reporting  per¬ 
iod,  the  Globe  had  a  daily  circulation 
of  277,527  and  Sunday  circulation  of 
481,618. 

Now,  Penniman  said,  daily  circula¬ 
tion  stands  at  a  whopping  348,0(X)  and 


Will  reporters’  stories  have  to  be 
screened  by  company  lawyers  to  pre¬ 
vent  possible  libel  suits  —  will  it 
come  to  that?  Schmidt  said  that  it 
might.  Reporters  may  then  not  care 
what  they  include  in  stories,  knowing 
that  anything  potentially  libelous  will 
be  screened  out  by  lawyers. 

“They  had  better  care,”  Schmidt 
said.  “Reporters  can  be  sued  and  held 


Sunday  circulation  538,000  —  up 
55,000  since  the  Globe  ceased  pub¬ 
lishing  for  51  days  beginning  Dec.  6. 

That  gain  came,  too,  with  virtually 
no  promotion  efforts,  Penniman  said. 

“We  were  advised. ..not  to  do  any¬ 
thing  that  would  interfere  with  the 
ability  of  the  (bankruptcy  court) 
trustee  to  sell  the  paper,  and  that  in¬ 
cludes  intensive  promotion,  and  we 
didn’t,”  he  said. 

The  Post  also  benefited  from  adver¬ 
tisers  who  became  increasingly  disen¬ 
chanted  with  the  Globe  in  its  last 
weeks  under  its  old  owner  Jeffrey  M. 
Gluck.  Total  advertising  for  October 
showed  a  year-ago  increase  in  full  run 
linage  of  nearly  9,000  SAU  inches 
daily  and  about  14,000  inches  on  Sun¬ 
days. 

However,  the  Post-Dispatch  does 
face  possible  serious  labor  trouble. 

Contracts  with  its  1 1  labor  unions 
expire  Feb.  28,  and  both  sides  are 
making  tough  public  statements. 

From  the  Post’s  viewpoint,  it  needs 
to  cut  down  what  it  considers  its 
bloated  workforce  and  it  also  needs 
(Continued  on  page  32) 


in  very  substantial  damages,  person¬ 
ally  and  individually.”  Should 
publishers  fight  attempts  to  get 
reporters  to  confiscate  their  notes  or 
reveal  sources  when  courts  ask  them 
to?  “I  think  so.  It  depends  on  the 
situation,  but  generally  I  think  report¬ 
ers  need  to  maintain  a  sense  of  auton¬ 
omy  and  distance  from  public  authori¬ 
ties.” 


. .  the  community  wins 
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Detroit  News  jumps  gun  on  Gibson  story,  apoiogizes 

Columnist  raps  his  own  paper  for  making  ‘not  an  honest  error’ 


After  jumping  the  gun  with  an  erro¬ 
neous  story  that  Detroit  Tigers  star 
Kirk  Gibson  had  let  a  crucial  midnight 
contract  deadline  expire  rather  than 
re-sign  with  the  baseball  team,  the 
Detroit  News  explained  the  snafu  in 
an  unusual  front-page  sports  column 
the  next  day. 

It  also  drew  a  blast  from  another 
News  columnist,  who  recalled  past 
News  gaffes  such  as  a  story  about  a 
space  shuttle  “launch”  that  actually 
was  scrubbed  at  the  last  minute. 

The  Gibson  story,  columnist  Pete 
Waldmeir  said,  was  “stupid,  naive, 
unprofessional,”  but  not  an  “honest 
error.” 

In  his  front  page  column,  sports 
editor  Joe  Falls  recalled  his  reaction 
when  he  realized  the  News  had  gone 
with  the  wrong  story:  “I  blurted  out 
the  first  thing  that  came  to  mind. 
‘Hey,  man,  we  don’t  have  egg  on  our 
face  —  we’ve  got  the  whole  omelet.  ’” 


Falls  followed  with  a  virtual  min- 
ute-by-minute  account  of  that  night  as 
the  News  sports  department  awaited 
word  whether  the  slugger  would  stay 
with  the  Tigers. 

Nearly  everyone  —  from  Tigers 
general  manager  Bill  Lajoie  to  the 
club’s  publicity  manager  —  told  them 
the  star  had  let  the  league’s  midnight 
signing  deadline  go  by. 

That  was  the  story  in  the  News’ 
first  edition,  which  has  an  11:05  p.m. 
newsroom  deadline. 

Even  after  midnight,  as  Falls  and 
reporters  Tom  Gage  and  Lynn  Hen¬ 
ning  ate  at  a  restaurant  in  Detroit’s 
Greektown  neighborhood,  sources 
continued  to  tell  the  paper  the  dead¬ 
line  had  passed  without  a  signing. 

In  fact,  however,  the  honeymoon¬ 
ing  Gibson  flipped  a  coin  in  a  New 
Zealand  restaurant  and  decided,  at 
about  1 1 :30  p.m.  Detroit  time,  to  stay 
with  the  club. 


“It’s  really  the  1920s  style  journal¬ 
ism  that  shouldn’t  exist  but  (does) 
because  of  this  furious  competition 
we  have  here,”  News  editor  Lionel 
Linder  said. 

Linder  said  the  story  was  “an  hon¬ 
est  mistake,  honestly  made.” 

But  in  a  Sunday  column  Pete  Wald- 
meir  recalled  mistakes  of  his  own  and 
rejected  excuses  about  the  Gibson 
story. 

“I  told  myself  then  that  they  were 
“honest,”  and  that  what  the  hell,  if 
you  never  go  to  bat,  you  never  strike 
out.  So  get  off  my  case.  That  was 
baloney,”  Waldmeir  wrote. 

Of  the  Gibson  case,  Waldmeir 
wrote,  “(The  News  sportswriters) 
seem  to  think  that  some  lengthy  ‘hon¬ 
est  mistake’  scenario  that  spreads 
blame  nice  and  thin  is  acceptable.  I 
can’t  buy  that.” 


North  Carolina  daily  folds  evening  edition 


Demand  for  the  afternoon  edition 
of  the  Greensboro  (N.C.)  News  & 
Record  has  declined  so  sharply  that  it 
stopped  publishing  effective  Feb.  7. 

All  subscribers  will  receive  the 
morning  edition  of  the  paper  begin¬ 
ning  Monday,  Feb.  10. 

According  to  Robert  Benson,  presi¬ 
dent  and  publisher,  total  daily  circula¬ 


tion  is  at  the  highest  it’s  ever  been  — 
more  than  112,000  —  but  fewer  than 
16,000  suscriber  homes  were  receiv¬ 
ing  the  afternoon  edition.  Circulation 
of  the  afternoon  paper  fell  from  33,000 
to  less  than  half  that  in  about  seven 
years. 

Concentrated  sales  and  promotion 
had  little  effect  in  bucking  the  trend  to 
morning  subscriptions,  said  Rick 


. 
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Spears,  vice  president  and  business 
manager. 

Daily  circulation  is  expected  to 
remain  about  the  same  as  afternoon 
subscribers  shift  to  morning  delivery. 
Only  about  9(X)  homes  received  both 
editions  of  the  paper.  Normal  growth 
and  increased  sales  efforts  should 
offset  those  subscription  losses. 

Spears  said  elimination  of  the  after¬ 
noon  edition  will  have  little  effect  on 
advertisers,  since  circulation  will 
remain  the  same  and  deadlines  will 
not  change. 

There  will  be  no  full-time  employee 
layoffs  because  of  the  change,  Ben¬ 
son  said.  Reduction  of  about  ten  staff 
members  will  be  achieved  through 
reassignments  and  normal  attrition 
over  the  next  year. 

The  biggest  savings  will  come  from 
the  elimination  of  subsidies  paid  to 
afternoon  carriers  who  deliver  few 
editions  over  large  areas  of  the  city. 
Their  earnings  were  subsidized  in 
order  to  make  it  worthwhile  for  them 
to  deliver  the  routes. 

Afternoon  comics  will  be  moved  to 
the  morning  edition,  and  both  Dear 
Abby  and  Ann  Landers  will  be  daily 
features.  The  afternoon’s  front  page 
daily  news  digest  will  appear  in  the 
morning  edition  every  day.  Stock 
market  listings  and  business  news  will 
be  expanded  on  Feb.  10,  and  the 
paper  will  begin  publishing  a  weekly 
business  tabloid  on  Mondays. 
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Boston  Globe  tells  why  it  held  Patriot  drug  use  story 

Competing  publisher  criticizes  Globe’s  handling  of  the  story 


By  Andrew  Radolf 

Vincent  Doria,  assistant  managing 
editor  for  sports  at  the  Boston  Globe, 
said  the  newspaper  decided  to  hold 
off  publishing  until  after  the  football 
season  ended  a  story  about  alleged 
drug  use  by  the  Boston  Patriots 
because  it  wanted  to  avoid  a  “poten¬ 
tially  libelous”  situation. 

Globe  reporter  Ron  Borges 
approached  Patriots  coach  Raymond 
Berry  about  alleged  drug  use  by  sev¬ 
eral  players  in  early  January,  before 
the  Patriots  won  a  Super  Bowl  berth 
by  defeating  the  Miami  Dolphins  on 
January  12. 


“/f  we  had  and  printed 
H,  the  story  would’ve 
been  potentially  libelous.” 


Berry  told  Borges  that  he  would 
discuss  the  matter  with  him  on  the 
condition  that  the  Globe  did  not  print 
the  story  until  after  the  season  ended. 
Doria  said  Berry  also  told  Borges, 
when  the  agreement  was  made,  that 
the  all  the  players  had  “tested  clean” 
and  he  hadn’t  seen  any  performances 
affected  by  possible  drug  use. 

Borges  agreed  to  Berry’s  request 
and  informed  Doria  of  the  deal.  Doria 
said  he  considered  competitive  pres¬ 
sures  but  decided  the  Globe  had  to 
honor  the  commitment  because 
breaking  it  at  that  point  “would  have 
damaged  us  —  our  integrity  as  report¬ 
ers. 

“We  had  nothing  that  I  considered 
publishable,”  Doria  continued.  “If 
we  had  and  printed  it,  the  story 
would’ve  been  potentially  libelous.” 

Doria  said  Borges  was  “convinced 
there  was  no  other  way”  besides 
speaking  with  Berry  “to  get  the 
story”  about  possible  drug  use  by 
team  members. 

“We  needed  to  be  specific  — 
names,  numbers  degree,”  the  editor 
said.  “Berry  was  the  only  source  who 
knew  of  management’s  knowledge  of 
the  situation  and  plans  to  do  some¬ 
thing  about  it.” 

He  said  Borges  “continued  to  go  to 
players”  in  pursuit  of  the  story,  but 
they  “didn’t  know  the  degree”  of 
drug  use  by  teammates  or  manage¬ 


ment’s  plans  for  dealing  with  it. 

The  agreement  with  Berry  may  also 
have  cost  the  Globe  a  scoop.  The 
story  broke  the  day  after  the  Super 
Bowl  when  the  Patriots  voted  to 
accept  voluntary  drug  testing. 

“Our  story  came  out  the  same  day 
as  several  others,”  Doria  said,  “but 
the  Globe  had  more  details.  Berry  did 
talk  with  Borges.” 

Doria  rejected  as  “not  a  fair  anal¬ 
ogy”  the  charge  that  if  the  allegations 
of  drug  use  had  involved  a  political 
candidate,  the  Globe  never  would 
have  agreed  to  hold  the  story  until 
after  the  election. 

“I  didn’t  think  publishing  the  story 
would  have  made  any  difference  on 
the  outcome  (of  the  Super  Bowl),”  he 
said. 

Dona  also  rejected  criticisms  that 
the  Globe  was  holding  the  story  to 
shield  the  team  from  controversy 
before  the  championship  game  or  to 
protect  itself  from  a  public  backlash. 

“I  think  there  still  would’ve  been 
enthusiasm  about  the  team”  if  the 
Globe  had  published  its  drug  story,  he 
said. 

As  for  charges  the  Globe  was  cov¬ 
ering  up  for  the  Patriots,  he  said, 
“Anyone  who  has  read  our  paper’s 
coverage  of  the  team  for  26  years 
knows  we  have  been  tough  on  them. 
We  have  an  exceptionally  adversarial 
role.” 


Doria  said  the  “operative  number” 
in  the  latest  stories  on  the  Patriots  is 
that  12  to  16  of  them  have  been 
“tested”  for  drug  use  or  “suspected 
by  the  team.” 


“I  didn’t  think 
publishing  the  story 
would  have  made  any 
difference  on  the 
outcome  (of  the  Super 
Bowl),”  he  said. 


“Supposedly  seven  have  admitted 
usage  and  have  been  tested,”  he  said, 
but  so  far,  “the  names  and  numbers 
don’t  jibe”  with  other  information  on 
the  matter  which  has  become  avail¬ 
able. 

The  Globe’s  decision  to  hold  the 
Patriots  story  prompted  criticism 
from  the  publisher  of  the  Boston  Her¬ 
ald,  Patrick  J.  Purcell. 

“Regardless  of  whether  the  story  is 
about  politics,  business  or  sports,  the 
paramount  concern  should  be  the 
public’s  right  to  know,”  Purcell 
stated.  “I  believe  it  was  wrong  for  the 
Globe’s  reporter  to  make  a  deal  to 
delay  the  story  until  after  the  Super 
Bowl  in  return  for  verification. 

“If  the  reporter  could  not  get  verifi¬ 
cation  of  the  story  through  diligence 
and  hard  work,  so  be  it.  He  should  not 
have  struck  the  deal.” 


_ and  win 


The  Hartford  Courant.  First  Place  Awards  in  Carrier  and  General 
Promotion,  1985  ICMA  competition. 


EDITOR  &  PUBLISHER  for  February  8,  1986 


27 


ADVERTISING 


Tv  has  money  to  spend  in  newspapers 

But  many  newspapers  are  not  getting  these  ad  dollars— radio  is— 
because  newspaper  ad  sales  personnel  are  not  aggressive  enough 


By  John  Consoli 

Television  wants  to  spend  more  ad 
dollars  in  newspapers,  but  newspa¬ 
pers  are  not  going  ^ter  that  business. 

That  was  the  message  to  newspaper 
ad  directors  from  Dennis  Fitch,  direc¬ 
tor  of  entertainment  advertising  for 
the  American  Broadcasting  Co. 

Speaking  at  the  winter  sales  confer¬ 
ence  of  the  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives,  Fitch  said,  “We’re  trying  to 
spend  money  in  newspapers  and 
you’re  not  helping  us.  I  want  you  to 
help  us  spend  money.” 

Fitch  said  the  three  television  net¬ 
works  offer  their  affiliates  a  total  of 
approximately  $10  million  each  year 
to  spend  on  local  advertising.  The 
program  is  co-op  so  that  whatever 
money  the  local  station  gets  from  the 
network  for  its  ad  must  be  matched  by 
the  station  itself. 

What  that  means  to  newspapers  is  a 
potential  ad  pot  of  $20  million. 

The  money  is  to  be  used  to  promote 
the  station’s  programming  via  a  local 
medium  —  newspapers,  radio  or  bill¬ 
boards.  The  money  cannot  be  spent 
on  network  or  local  television. 

Fitch  said  his  urging  that  newspa¬ 
pers  go  after  this  $20  million  ad  pot 


meets  the  approval  of  the  other  two 
networks,  who  were  not  represented 
at  the  conference. 

“In  1985,  a  majority  of  this  money 
was  spent  in  newspapers,  but  more 
and  more  is  going  into  radio,”  Fitch 
said. 

He  said  in  1975,  newspapers  had  an 
85%  share  of  this  co-op  budget.  Right 
now,  the  newspaper  share  is  only  50% 
to  55%. 


"IVe’re  trying  to  spend 
money  in  newspapers 
and  you’re  not  heiping 

•  •e  » 


“This  money  must  run  locally,”  he 
said,  “but  not  on  tv.” 

Fitch  said  the  money  cannot  be 
used  by  affiliates  to  run  ads  in  TV 
Guide,  which  is  considered  a  national 
buy. 

At  the  end  of  each  year  whatever 
money  is  not  used  stays  with  the  net¬ 
work.  It  is  not  carried  over  to  the 
following  year. 

Not  only  will  the  network  match 
money  the  local  stations  spend,  but 


often  the  network  will  provide  camera 
ready  ads.  The  only  thing  that  has  to 
be  stripped  in  is  the  station’s  name  or 
logo. 

“Newspapers  do  play  an  incredibly 
important  role  in  telling  the  public 
what’s  on  television,”  Fitch  said. 

But,  he  added,  newspaper  ad  per¬ 
sonnel  are  just  not  calling  on  the  tv 
networks’  local  affiliates  and  making 
a  reasonable  pitch  for  the  money. 
Radio  salespeople  are,  and,  as  a 
result,  radio  is  getting  a  bigger  and 
bigger  share  of  these  co-op  dollars. 

Fitch  said  he  conducted  an  informal 
survey  of  network  affiliates.  He  con¬ 
tacted  23  stations  that  are  affiliated, 
but  not  owned,  by  the  three  networks. 

“I  asked  each  if  they  had  received  a 
legitimate  sales  call  in  the  last  year  by 
a  newspaper,”  Fitch  said.  “Only  four 
of  23  said  ‘yes.’  That’s  terrible.  And 
all  23  said  they  had  received  such  calls 
from  the  local  radio  stations.” 

Fitch  said  that  with  600  network 
affiliated  stations  in  200  markets, 
there  are  a  lot  of  newspapers  that 
could  be  cashing  in  on  these  ad  dollars 
that  are  not  at  the  present  time. 

One  reason  why  television  may  be 
looking  for  newspapers  to  carry  more 
of  its  program  advertising  is  the 
growth  of  cable  television. 

Appearing  on  the  same  panel  with 
Fitch  was  Robert  Alter,  president  of 
the  Cable  Advertising  Bureau  and 
Sherry  Herman,  director  of  program¬ 
ming  for  United  Cable  of  Denver. 
Charles  Kinsolving,  vice  president, 
marketing/new  technology.  Newspa¬ 
per  Advertising  Bureau,  was  the  mod¬ 
erator. 

Kinsolving  pointed  out  that  by 
1990,  total  revenues  taken  in  by  the 
cable  tv  industry,  including  subscrip¬ 
tions,  will  be  $15.8  billion. 

“If  only  1%  of  that  was  spent  in 
newspapers,  it  would  be  $158  mil¬ 
lion,”  he  told  ad  directors  in  the  audi¬ 
ence. 

Alter  said  that  the  franchising  of 
markets  for  cable  tv  is  basically  over. 

“Eighty  per  cent  of  the  markets 
that  will  be  franchised,  have  been,” 
he  said. 

This  means  that  the  cable  tv  indus- 
tiy  will  now  begin  to  get  more  aggres¬ 
sive  in  promoting  its  programming  — 

(Continued  on  page  29) 


—  and  win 
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Advice  to  newspaper  ad  execs: 

Get  out  of  your  office  and  sell 


By  John  Consoli 

Newspaper  advertising  executives 
need  to  spend  more  time  selling  ad 
space  and  less  time  in  their  offices, 
incoming  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  president  Robert  Momsen  said 
last  week. 

Addressing  the  group’s  winter  sales 
conference  in  Las  Vegas,  Momsen 
said  1986  “according  to  many  fore¬ 
casters,  will  be  another  difficult 
year.” 

“Our  customers  are  going  to  be 
under  continued  pressure  to  achieve 
bottom  line  results.  There  are  a  num¬ 
ber  of  things  which  we  can  do  to  help 
them,”  said  Momsen,  who  is  vice 
president/marketing  for  the  St.  Paul 
(Minn.)  Pioneer  Press  and  Dispatch. 

“As  marketing  executives  of  our 
newspapers  we  have  to  spend  more 
time  in  our  customers’  offices  and  less 
in  our  own,”  he  said. 

“In  addition,  we  need  to  get  our 
publishers,  general  managers  and  edi¬ 
tors  into  the  act,  too.  It  is  imperative 
that  top  management  thoroughly 
understands  the  way  our  customers 
think.” 

“Momsen  also  stressed  the  impor¬ 
tance  of  selling  with  audience  data  “at 
every  level”  of  the  business. 

He  urged  newspapers  to  use  the 
Simmons-Scarborough  1985  Newspa- 


Tv  money 

(Continued  from  page  28) 


in  getting  its  subscribers  to  tune  in  to 
specific  programs. 

“Simply  presenting  available  pro¬ 
gramming  in  a  guide  and  letting  the 
subscriber  sort  it  out  will  no  longer 
do,”  Alter  said.  “There  is  too  much 
saturation.” 

That’s  where  newspapers  can  come 
in — to  remind  subscribers  of  specific 
programming  on  a  regular  basis. 

Both  Alter  and  Herman  would  like 
to  see  newspapers  run  daily  or,  in  a  tv 
(cable)  magazine  format,  weekly  list¬ 
ings  of  cable  programs.  “Tune-in” 
ads  could  run  daily,  Herman  said. 

Herman  called  on  newspapers  and 
the  cable  tv  industry  to  work 
together. 

If  a  newspaper  runs  cable  listings  or 
a  cable  magazine  as  a  service  to  its 
readers,  she  said,  cable  operators 
would  support  it  with  program  adver¬ 
tising. 


per  Rating  Study  that  enables  news¬ 
papers  to  be  compared  with  other 
medij»  on  an  eoual  basis. 

He  said  although  the  study  repre¬ 
sents  an  industrywide  investment  of 
more  than  $2  million,  “it’s  not  going 
to  be  worth  a  tinker’s  damn  if  you  and 
I  don’t  insist  that  our  retail  and 
national  ad  staffs,  as  well  as  our 
national  representatives,  use  it.” 

“Target  networking”  must  con¬ 
tinue  to  be  used  by  the  newspaper 
industry  to  get  key  national  advertis¬ 
ers  into  newspapers,  Momsen  said. 

(In  another  presentation  during  the 
INAME  conference,  Ferguson  Rood, 
vice  president/advertising  &  market¬ 
ing  for  the  Atlanta  Journal  and  Con¬ 
stitution,  reported  that  more  than  $3 
million  in  newspaper  advertising  has 
been  sold  using  the  target  selling 
approach. 

Rood  said  teams  of  newspaper  rep¬ 
resentatives,  coordinated  by  the 
Newspaper  Advertising  Sales  Associ¬ 
ation,  have  been  calling  on  national 
advertisers  since  July  1. 

The  goal  of  the  group  is  to  reach 
every  one  of  the  Top  200  national 
advertisers  with  a  target  selling 
pitch. 

“If  we  make  the  right  kinds  of  calls 
with  our  key  people,”  Momsen  said, 
“our  customers  will  tell  us  what  they 
need.  Then  it  is  up  to  us  to  put  the 
package  together.” 

Momsen  said  newspapers  will  soon 


be  receiving  the  new  research  format 
guidelines  for  proprietary  studies. 

“Like  standardized  rate  card  for¬ 
mats,  these  guidelines  will  not  impose 
restrictions  upon  what  to  say  about 
your  market  —  they  will  simply  make 
it  easier  for  our  customers  to  use  the 
information.” 

Before  this  year  is  out,  Momsen 
said,  INAME  “hopes  to  resolve  once 
and  for  all  the  standardized  billing 
issue.” 

“We’ve  dilly-dallied  far  too  long  on 
this  one,  and  it’s  time  we  get  off  the 
dime  and  provide  easier  billing  and 
invoice  procedures  for  our  custom¬ 
ers.” 

Other  priorities  for  the  coming 
year,  according  to  Momsen  include 
the  need  for  newspapers  to  make  a 
strong  commitment  to  ongoing  sales 
training  programs  and  the  need  to  util¬ 
ize  to  the  utmost  the  staff  and  seri- 
vices  of  the  Newspaper  Advertising 
Bureau. 

“Our  customers  have  continually 
told  us  about  our  shortcomings,  and 
even  our  own  salespeople  indicate  a 
strong  desire  for  more  training. 

“All  of  these  are  elemental  consid¬ 
erations  —  as  routine  as  getting  up  in 
the  morning  —  but  it’ s  time  we  reaf¬ 
firm  and  reapply  some  fundamentals. 
Our  very  survival  is  at  stake,”  Mom¬ 
sen  said. 

“There  are  serious  challenges  for 
us  in  the  marketplace. 


. . .  when  we  win. 


The  Hartford  Courant.  Completing  a  notable  year  in 
journalism  and  service.  And  starting  another. 
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PATHFINDER  GRAPHIC  ASSOCIATES  INC.  of  Jus¬ 
tice,  Ill. ,  has  introduced  an  infeed  web  tension  control  unit 
designed  for  Community  and  Urbanite  presses  by  Goss. 

The  unit  adjusts  and  monitors  itself  and  is  not  affected 
by  sidelay,  according  to  the  company.  Without  causing 
flutter,  a  disc  brake  makes  as  many  as  10  adjustments  a 
second  to  the  tension  of  the  web  infeed.  It  is  designed  to 
improve  press  registration. 

]|c  4c  4c 

ALDUS  CORP.  of  Seattle,  Wash.,  has  introduced  soft¬ 
ware  for  electronic  layout  of  pages  as  large  as  tabloid  size. 

The  software,  called  PageMaker,  is  available  for  desk¬ 
top  publishing  on  the  Apple  Macintosh  personal  compu¬ 
ter.  The  11  X  17  inch  format  is  designed  for  publishers  of 
newsletters  and  small  newspapers. 

The  latest  PageMaker  release  adds  other  refinements  to 
the  $495  software  package,  including  better  clarity  of 
MacPaint  graphics  printed  on  the  Apple  LaserWriter 
printer. 

PageMaker  merges  text  and  graphics  to  allow  users  to 
design  page  layouts  on  computer  screens,  to  change  type 
styles  and  sizes  and  to  flow  text  between  pages.  It  pro¬ 
duces  camera-ready  artwork  on  the  LaserWriter  and  can 
interface  with  electronic  typesetting  equipment  for  high- 
resolution  output. 

4c  4c  4c 

BERKLEY  SMALL  has  introduced  two  new  coin-oper¬ 
ated  racks  for  newspaper  sales. 

The  S-80T  is  designed  for  tabloid  newspapers.  The  door 
displays  a  full  front  page  and  a  frame  extending  down  both 
sides  protects  against  rain. 

The  S-250,  a  redesigned  version  of  the  double-width 
rack,  holds  more  newspapers.  Twin  elevator  shelves  keep 
stacks  convenient  for  customers,  and  features  of  the  S-80 
are  built  in. 

Both  racks,  plus  the  S-80,  are  now  49”  high. 

4c  4c  4c 

GERBER  SCIENTIFIC  INSTRUMENT  CO.  and  DR. 
ING.  RUDOLPH  HELL  GMBH  have  announced  an 
agreement  to  develop  software  for  interfacing  Gerber’s 
AutoPrep  5000  electronic  page  stripping  system  with 
Hell’s  Chromacom  electronic  color  page  assembly  sys¬ 
tem. 

“Hell  and  Gerber  users  will  have  the  ability  to  input 
layout  and  page  information  from  either  the  Hell  or  Gerber 
prep  stations,”  said  Jim  Thrush,  Gerber  product  manager. 

An  announcement  said  the  interfaces  were  expected  by 
the  second  quarter  of  1986. 

COMPUSCAN  INC.  of  Fairfield,  N.J.,  has  introduced  a 
laser  data  entry  system  for  converting  printed  information 
to  electronic  data  to  be  edited  or  stored. 

The  system’s  Laser  III  FormsReader  scans  typed  or 
printed  data  from  paper  into  computers  at  up  to  4400 
documents  per  hour,  the  company  said. 

The  system  can  correct  unrecognized  characters  and 
capture  fields  of  image  information  such  as  signatures. 

*  4c  4c 

HASTECH  INC.  of  Manchester,  N.H.,  has  named  SIS- 
TEMI GRAFICI  as  exclusive  distributor  of  Hastech  edito¬ 
rial  front-end  and  pagination  systems  in  Italy. 

Sistemi  Grafici  currently  deals  Itek  products  in  Italy. 


DS  AMERICA  INC.  has  announced  plans  to  introduce  a 
large-format,  red-laser  color  scanner  and  a  high-speed  film 
processor. 

The  SG  688  scanner  is  the  only  large  format  scanner 
with  a  dot  generator  and  red-laser  light  source,  the  com¬ 
pany  said.  It  uses  a  helium  and  neon  light  source  for  added 
reliability  and  efficient  operations.  Features  include  an 
achromatic  color  removal  system.  It  accepts  originals  up 
to  21  X  24  inches  to  produce  38  x  25-inch  separations. 

The  processor,  LD-480-Q,  is  microprocessor  controlled 
and  designed  to  automatically  develop  several  kinds  of 
film:  scanner,  line,  daylight  and  contact.  Temperatures 
and  times  are  regulated  automatically.  It  is  designed  for 
high-volume  processing  of  large  formats  in  90  seconds  dry 
to  dry. 

HAMPSTEAD  COMPUTER  GRAPHICS  of  East 
Hampstead,  N.H.,  has  announced  additions  that  allow  its 
personal-computer  based  software  to  perform  kerning, 
automatic  multiple  columns  and  conversion  of  other 
typesetting  information. 

The  added  capabilities  increase  the  versatility  of  the 
company’s  typesetting  system  for  International  Business 
Machines  Corp.  personal  computers. 

4c  4c  4c 

PORTABLE  SOLUTIONS  INC.,  which  is  also  known  as 
BACKPACK  INTERNATIONAL  CORP.  has  introduced  a 
portable  laser  disk  computer  memory  system  for  less  than 
$5,000. 

The  BP- 100  storage  system  provides  100  megabytes  of 
memory.  It  is  designed  for  permanent  storage  and  can  only 
be  written  to  once.  It  weighs  six  pounds  and  is  designed  for 
IBM  personal  computers  and  compatible  models. 

♦  ♦  4* 

DATATEK  CORP.,  a  subsidiary  of  the  Oklahoma  Pub¬ 
lishing  Co.,  has  introduced  an  IBM  personal  computer- 
based  version  of  its  DataTimes  laser  disk  library  system 
for  newspapers  and  magazines. 

Previously  the  laser,  or  optical,  disk  systems  were  com¬ 
patible  with  Digital  Equipment  Corp.  VAX  computers. 

Publishers  can  attach  the  $2,190  digital  compact  disk 
reader  to  an  IBM  PC  and  have  access  to  vast  quantities  of 
information  contained  on  compact  laser  disks.  Informa¬ 
tion  purchased  in  optical  disk  form  can  save  money  when 
compared  to  the  cost  of  acquiring  information  from  on-line 
data  base  services. 

4:  4!  4« 

MOORE  TECHNOLOGIES  INC.  has  introduced  an 
ultrasonic  system  for  measuring  the  level  of  ink  in  tanks. 

Measurements  can  be  obtained  in  feet,  inches,  gallons 
or  pounds  without  touching  the  ink.  Settings  can  sound 
alarms  or  control  pumps.  Readings  are  displayed  in  liquid 
crystal.  Accuracy  is  said  to  be  one-half  of  1%  of  the  span, 
or  .6”  per  10-foot  tank. 

MULLER-MARTINI  CORP.  of  Hauppaugue,  N.Y.,  has 
introduced  its  PrintRoll  system  for  storing  and  inserting 
advance  sections  and  preprinted  ad  inserts. 

PrintRoll  accepts  shingle  streams  of  printed  matter  and 
winds  them  onto  compact  rolls.  Preprints  are  retrieved 
from  the  rolls  by  zone  and  fed  into  M-M’s  modular  inserter 
for  stuffing  into  newspapers. 
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System  approach  needed  in  prepress  purchases 


“Major  newspapers  today  need  to 
consider  any  prepress  system  acquisi¬ 
tion  as  part  of  an  overall  system,” 
says  OlaJF  R.  Saugen,  manager  of  ad¬ 
vanced  systems  at  the  Philadelphia 
Inquirer  and  Daily  News. 

“The  day  is  gone  when  a  paper  can 
afford  to  buy  a  separate  front-end  sys¬ 
tem  for  a  particular  purpose  without 
thought  to  its  ability  to  communicate 
with  the  other  systems.” 

This  basic  systems  approach  is  new 
to  most  newspaper  prepress  opera¬ 
tions,  which  Saugen  says  resemble 
“quilts.”  The  Inquirer  has  recently 
traded  its  “quilt”  for  a  multimillion 
dollar  integrated  advertising  system 
(IAS)  by  Atex  Inc.  of  Bedford,  Mass, 
that  complements  Atex's  text  editing 
system  for  editorial  copy. 

The  IAS  has  three  components:  a 
classified-ad  system,  a  display-ad 
order  system  and  a  production  sys¬ 
tem.  It  includes  cost-saving  tech¬ 
niques  such  as  production  control,  ad 
tracking,  advertising  layout  and 
pagination. 

“The  newsroom  was  the  First  de¬ 
partment  to  select  Atex  equipment  as 
a  user  system,”  says  Saugen.  “With 
that  fundamental  building  block,  we 
added  the  IAS,  intrigued  by  Atex’s 
philosophical  approaches  to  elec¬ 
tronic  pagination.  It  seemed  to  suit 
the  temperament  of  newspaper  edi¬ 
tors  because  the  responsibility  for 
news-flow  remains  with  the  editors.” 


The  Arkansas  Democrat  got  a 
boost  for  its  expansion  plans  recently 
when  a  bond  issue  to  finance  the  prog¬ 
ram  was  approved  by  the  city  of  Little 
Rock. 

The  city  of  Little  Rock’s  board  of 
directors  voted  to  authorize  the  Little 
Rock  Metrocenter  Improvement  Dis¬ 
trict  to  issue  $6.3  million  in  tax-free 
bonds,  according  to  Sterling  Cockrill, 
director  of  the  district. 

Assuming  the  full  amount  is  real¬ 
ized,  the  Democrat  will  buy  the  ex¬ 
isting  four-story  Terminal  Building 
and  renovate  it  at  an  estimated  cost  of 
$3.85  million,  Cockrill  said.  The 
building  will  be  used  to  warehouse 
newsprint  and  possibly  portions  may 
be  leased  for  offices. 

The  balance  of  the  bond  issue, 
$2.45  million,  will  be  used  to  buy  new 


The  ultimate  goal  at  the  Inquirer  is 
all-electronic  text  pagination,  not  the 
industry  buzzword  “computer-to- 
plate.” 

Saugen  doesn’t  think  the  technolo¬ 
gy  is  perfected  for  digitizing  the  enor¬ 
mous  graphic  content  of  a  daily  paper, 
which  for  a  big  day  could  require  “48 
gigabytes”  of  storage. 

“I  haven’t  seen  the  technology  to 
cost-justify  that,”  says  Saugen.  “We 
will  paginate  the  text.  The  technology 
is  ready  and  we  are  ready  for  that 
technology.” 

When  the  full  IAS  is  installed, 
Saugen  anticipates  a  return  on  invest¬ 
ment  from  some  labor-intensive  func¬ 
tions  being  made  less  labor  intensive, 
and  from  improved  quality  and  speed. 
Ad  deadlines  may  be  extended  be¬ 
cause  the  time  from  copy  deadline  to 
pagination  is  greatly  reduced.  In  the 
long  term,  Saugen  expects  this  to  in¬ 
crease  revenue. 

“The  system  will  improve  the  effi¬ 
ciency  in  the  phone  room,”  says 
Saugen.  “Ad  takers  can  do  more  soli¬ 
citation  of  additional  business  be¬ 
cause  they  will  be  spending  less  time 
with  each  telephone  call.” 

The  automated  system  provides 
on-line  entry  for  advertising  orders 
and  ad  copy.  Each  salesperson  has 
immediate  access  to  line  counts  and 
advertising  rates,  including  daily  spe¬ 
cials.  The  system  can  contain  pre¬ 
filled  ad  forms  for  frequent  custom- 


equipment,  mainly  a  second  printing 
press.  Publisher  Walter  E.  Hussman 
is  quoted  by  the  Democrat  as  saying 
the  expansion  is  needed  to  meet  cir¬ 
culation  requirements. 

The  bonds  will  be  sold  outside 
Arkansas  by  the  Smith  Barney  Harris 
Upham  and  Co.  investment  firm. 

The  Democrat,  an  afternoon  paper 
that  switched  to  mornings  several 
years  ago,  is  engaged  in  a  battle  with 
the  also-moming  Arkansas  Gazette, 
which  boasts  of  its  heritage  as  being 
the  oldest  newspaper  west  of  the  Mis¬ 
sissippi  river. 

The  Gazette  stated  in  a  recent  news 
story  that  its  lawsuit,  alleging  in  feder¬ 
al  court  that  the  Democrat  is  trying  to 
drive  it  out  of  business,  is  due  to  come 
to  trial  early  in  1986. 


ers,  another  time-saving  function. 

It  isn’t  just  the  classified  ad  depart¬ 
ment  that  will  benefit.  The  prepress 
department  is  also  anticipating 
changes.  The  Atex  system  will  render 
scanners  and  manual  mark  up  of  ad 
copy  obsolete.  Before  automation, 
the  ads  were  typed  on  standard  type¬ 
writers  and  sent  to  the  prepress  de¬ 
partment  for  scanning.  Because  both 
typists  and  typewriters  vary,  scan¬ 
ning  errors  were  common. 

The  scanners  were  set  to  an 
optimum;  light  type  or  dark  type 
caused  the  scanner  to  misread  copy. 
This  increased  proofreading  time. 

“The  prepress  work  flow  really 
isn’t  changing  drastically,”  says  Mur¬ 
ray  Levin,  supervisor  of  APS  and 
Raycomp  operations.  “It’s  smoothing 
out.  For  example,  we  will  still  have  to 
proofread  the  ad  copy,  but  it  will  take 
less  time.” 

Although  both  lightface  and  display 
ads  will  eventually  be  put  on  the  sys¬ 
tem,  initially  only  lightface  ads  will  be 
handled  electronically  from  start  to 


(Continued  on  page  32) 
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Accu-Weather  can  significantly  enhance  your  “weather  credibility.” 
Accurate,  precise  and  understandable  weather  is  the  advantage  we 
bring  to  newspapers  coast  to  coast. 


>4ccu-Weather,  Inc 


North  America's  Leading  Weather  Service 

619  W  College  Ave  Slate  College,  PA  16801  814-237-0309 


Reporter  catches  politician  using  recycled  press  releases 


By  Kathryn  Garvey 

Vallejo  (Calif.)  Times-Herald 
reporter  Michael  Gilbert  thought 
“something  sounded  familiar”  about 
a  county  official’s  bid  for  re-election. 

In  fact,  the  press  release  sounded 
“familiar,  familiar,  familiar  and 
familiar.” 

It  was  identical  with  the  county 
official’s  campaign  statements  for  the 
past  four  elections,  1970,  1974,  1978 
and  1982. 

Gilbert  promptly  telephoned  the 
politician,  Solano  County  Clerk  Neil 
Crawford,  who  declined  to  answer 
questions  about  his  candidacy  and  his 
19-year  record. 

“It’s  not  the  same  statement  every 
time,  no,”  the  51-year-old  politician 
said  of  the  press  release.  Asked  how  it 
differed,  Crawford  replied:  “I  don’t 
want  to  get  into  all  this.” 

The  comments,  accompanied  by  a 
photo  of  Crawford,  front-paged  the 
Times-Herald’ s  Jan.  14  edition.  The 
Times-Herald  also  published  the 
“familiar”  campaign  statement, 
which  included: 

“By  establishing  new  and  more 
efficient  methods  of  operation,  I  have 
been  able  to  maintain  the  office’s  effi¬ 
ciency  throughout  the  heavy  increase 
of  business  with  minimal  increase  in 
personnel. 

“Experience  is  the  necessary 
method  to  attain  the  level  of  effi¬ 
ciency  required  to  direct  the  inter¬ 
workings  of  this  very  complex  office’.’ 

In  the  Times-Herald  article,  the 


county  clerk  also  declined  comment 
on  whether  he  thought  his  March, 
1984  drunken  driving  conviction  and 


“I  have  nothing  to  say  about  that,” 
Crawford  said. 

Crawford  was  reportedly  “furi- 


subsequent  10-day  jail  term  would  ous”  about  the  play  given  his  routine 
play  any  role  in  his  1986  campaign.  |  announcement  for  re-election. 

UPl  to  expand  telephoto  staff  and  service 


United  Press  International  says  it 
will  increase  its  telephoto  engineering 
staff  and  supply  new  and  rebuilt  Uni¬ 
fax  II  picture  receivers  to  subscri¬ 
bers. 

The  upgrades  to  UPI’s  NewsPic- 
ture  service  were  funded  after  receipt 
of  $1  million  in  operating  funds  and 
$25  million  in  credit  as  a  result  of  a 
deal  to  sell  UPI,  which  has  been  in 
reorganization  under  Chapter  11  of 
federal  bankruptcy  law. 

Telephoto  management  has  been 
reorganized,  and  staffs  are  to  be  in- 

Steps  down 

(Continued  from  page  25) 

concessions  on  work  rules  to  increase 
productivity. 

The  problem,  the  newspaper  says, 
is  that  it  faces  severe  competition 
from  the  Ingeisoll  chain  of  weeklies, 
which  is  virtually  non-union,  and 
from  the  Globe-Democrat,  which  has 
received  considerable  concessions 
from  its  Guild  members. 


creased  in  Atlanta,  Chicago,  Boston 
and  Salt  Lake  City. 

Jerry  Breezly,  recently  appointed 
director  of  telephoto  services, 
pledged  a  review  of  telephoto  opera¬ 
tions.  He  said  a  recent  restructuring 
would  lead  to  better  response  time 
and  picture  receivers  would  be  re¬ 
placed  with  new  and  refurbished  Uni¬ 
fax  II  equipment. 

Mexican  publisher  Mario  Vazquez 
Raha  and  Houston  developer  Joe 
Russo  have  agreed  to  buy  UPI.  They 
plan  to  invest  in  new  equipment  and  to 
upgrade  maintenance  services. 

But  the  paper  could  be  facing 
unions  determined  to  retain  its  bene¬ 
fits. 

The  unions  are  also  angered  now 
because  the  Post-Dispatch  initiated  a 
change  in  its  delivery  system  that  led 
to  the  layoff  of  90  Teamster  workers. 

Teamster  Local  No.  610  president 
John  Metz,  who  heads  the  newspaper 
unions’  Unity  Council,  has  predicted 
labor  strife. 

“They  (the  Post-Dispatch)  want  a 
strike  because  they  want  to  go  non¬ 
union.  It’s  an  attempt  at  union  bust¬ 
ing.  The  drivers  were  just  the  first 
step,”  he  told  the  Riverfront  Times,  a 
St.  Louis  weekly. 


Systems  approach 

(Continued  from  page  31) 


finish. 

Ad  copy  will  be  keyed  directly  into 
the  system,  paginated  electronically, 
proofread  on  screen,  stored  in  the 
data  base  and  finally  sent  to  the  Auto¬ 
logic  APS-5  model  typesetting 
machines,  also  on-line  to  the  Atex 
system 

The  three  APS-5  units,  two  set  for 
eight-inch  paper,  one  for  16-inch  (full 
page),  were  installed  as  state-of-the- 
art  technology  in  1982.  The  machines 
with  32K  and  64K  memory,  respec¬ 
tively,  put  out  4,000  lines  a  minute,  or 
roughly  a  full  column  of  ads  a  minute. 
With  Atex  on-line  to  the  APS,  Levin 
predicts  fully  paginated  pages  in  3'/2  to 
4  minutes.  The  memory  stores  type¬ 
faces  and  more  than  800  classified-ad 
logos,  half  of  which  are  currently  in 
production. 
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of  degrees  of  specialization. 

Add  to  this  the  fact  that  modem 
chemistry  has  made  possible  the  limit 
on  family  size  and  you  have  a  revolu¬ 
tion  of  personal  life-style,  a  revolu¬ 
tion  that  permits  women  for  the  first 
time  to  make  careers  for  themselves, 
resulting  in  two-income,  two-person, 
upwardly  mobile  families,  with  higher 
combined  incomes  than  possible  20 
years  ago. 

These  people  tend  to  use  their 
income  and  free  time  in  personalized 
pursuits  that  do  not  for  many  include 
the  newspaper.  They  go  to  media  that 
better  suit  their  life-styles  —  CNN, 
for  example,  that  advertises  an  “up¬ 
scale”  audience.  More  of  the  same, 
with  pictures  and  better  graphics  will 
not  solve  the  problem  for  newspaper 
enterpreneurs.  They  will  have  to 
begin  producing  new  information 
products  for  this  and  following  gener¬ 
ations  for  use  on-the-job  and  at  home, 
products  that  deal  with  the  specific 
information  desires  of  this  group,  and 
even  provide  for  self  selection  of 
information. 

Newspapers  can  take  little  comfort 
in  the  fact  that  population  figures 
show  that  the  population  is  getting 
older.  These  young  people  will  not 
age  into  the  newspaper  habit;  they 
will  just  be  senior  citizens  who  don’t 
read  newspapers.  Moreover,  it  seems 
likely  that  the  over-50s  generation  of 
today  is  moving  in  the  same  direction 
where  information  use  is  concerned. 
They  and  the  young,  highly  educated, 
upwardly  mobile  will  increasingly 
exploit  the  almost  exponential  expan¬ 
sions  in  machine  intelligence. 

To  continue  to  survive  and  prosper 
in  this  new  age,  newspaper  publishers 
will  have  to  attempt  to  maintain  and 
increase  their  share  of  the  information 
market. 

Fortunately,  there  is  a  relatively 
simple  solution  at  hand.  It  is  in  the  re¬ 
deployment  of  the  substantial  compu¬ 
ter  resources  most  newspapers  have. 
The  computer  that  can  “manage 
files”  can  be  used  to  create  new  infor¬ 
mation  products  based  on  market 
demand.  It  does  not  need  to  print 
newspapers,  or  produce  videotex,  or 
create  cabletext  frames;  it  can  do  all 
of  these,  or  any  combination  of  them. 

So,  in  effect,  we  have  two  reinforc¬ 
ing  forces  in  operation,  and  one  gives 
us  the  clue  on  how  to  deal  with  the 
other.  The  computer  with  its  great 
capacities  for  indexing  and  organizing 
information  is  the  tool  of  this  new 
media  organization  that  newspapers 
can  become. 


Newspapers  can  deal  with  these 
changes  by  getting  ready  for  them. 
They  should  begin  to  look  at  their 
newsroom  organizations  as  their  keys 
to  the  information  society  of  the 
future.  They  have  a  singular  advan¬ 
tage  in  this  because  they  already  are 
organized  along  information  process¬ 
ing  lines. 

Rather  than  diversify  by  buying 
baseball  teams  and  television  sta¬ 
tions,  newspaper  organizations 
should  “stick  to  their  own  knitting,” 
and  diversify  internally  by  doing  the 
thing  they  do  best. 


Newspapers  should 
look  at  the  vast 
Information  resources 
that  they  have  at  hand. 


Newsp^ers  should  look  at  the  vast 
information  resources  that  they  have 
at  hand.  Much  of  the  information  that 
comes  off  by  high  speed  wires  ends  up 
either  killed  by  a  telegraph  editor  or 
purged  by  the  computer.  By  some 
estimates,  it  is  as  much  as  85%  to  90% 
of  all  wire  service  data;  meanwhile, 
telegraph  editors  complain  to  the  wire 
services  they  they  spend  90%  to  95% 
of  their  time  coping  with  the  flow  of 
information  they  receive  and  not  with 


the  selection  of  it.  Information,  para¬ 
doxically,  is  coming  to  be  viewed  as  a 
nuisance  by  some  newspaper  editors. 

What  is  the  alternative?  It  is  to  take 
a  look  at  the  future,  to  think  about 
integrating  the  information  gathering, 
processing  and  distribution  chain. 
Format  and  channel  should  be  consid¬ 
ered  as  functions  of  the  market-place. 
The  customer  should  be  able  to 
decide  how  he  will  get  the  information 
he  pays  for  from  a  number  of  channel 
options — newsletter,  microwave, 
cable,  telephone  line.  Newspaper 
organizations  should  begin  to  “mine” 
the  information  captured  by  their 
high-speed  lines  with  an  idea  of  mer¬ 
chandising  and  selling  it  in  one  form 
or  another  to  diverse  audiences 
through  multiple  channels. 

I  am  not  suggesting  that  newspap¬ 
ers  give  up  newspapering,  but  that 
they  put  that  aspect  of  their  busines¬ 
ses  into  jserspective.  I  am  suggesting 
that  newspapers  themselves  should 
be  only  a  part  of  their  businesses  and 
that  they  make  themselves  ready  for 
the  opportunities  of  the  infonnation 
age  by  starting  to  exploit  their  compu¬ 
ter  and  organizational  advantages. 
This  will  require  a  new  look  at  the 
operation  of  the  newspaper,  espe¬ 
cially  the  organization  of  the  news- 
ropm.  It  will  mean  some  significant 
shifts  in  management  planning. 


DOYOUR  READERS - 
BELIEVE? 

Enhance  Your  Credibility 

THE  MEDIA  DEAN ,  a  new  weekly  column,  is  a 
forum  for  direct  answers  to  readers’  questions 
about  all  aspects  of  the  media  —  newspapers, 
television  and  magazines. 

THE  MEDIA  DEAN  presents  an  objective  view  of 
mass  media.  An  unbiased  view  that  enhances  your 
credibility.  The  column  is  written  by  Ralph  Lowenstein, 
Ph.D.,  Dean  of  the  University  of  Florida  College  of 
Journalism  and  Communications  and  former  media 
critic  on  the  CBS-TV  Morning  News. 

THE  MEDIA  DEAN  is  designed  so  you  can  add  your 
own  editorial  comments  tor  localized  impact. 

This  column  is  a  valuable  addition  to  any  op-ed, 
commentary  or  editorial  page. 

For  sales  information  call  Brad  Bushell  at 
1-800-221-4816  (in  New  York,  212-692-3700) . 

^  UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENLE.  NEW  YORK.  NEW  YORK  10166 
AN  AFFIUATE  OF  UNITED  MEDIA  A  SCBIPPS  HOWARD  COMPANY 
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An  overnight  success  after  five  years 

Cartoonist  Bill  Watterson  struggled  with  several  comics  during 
the  early  1980s  before  hitting  it  big  with  ‘Calvin  and  Hobbes’ 
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This  November  'Calvin  and  Hobbes'  strip  illustrates  the  way  Bill  Watterson  uses 
fantasy  and  an  animated  drawing  style. 


By  David  Astor 

Bill  Watterson  has  been  a  syndi¬ 
cated  cartoonist  for  less  than  three 
months,  but  his  “Calvin  and 
Hobbes”  comic  already  runs  in 
approximately  130  newspapers — 
including  major  dailies  like  the  Chi¬ 
cago  Tribune,  Detroit  Free  Press, 
Los  Angeles  Times,  Philadelphia 
Inquirer,  and  Washington  Post. 

It  took  Watterson  a  lot  longer  than 
three  months,  however,  to  get  syndi¬ 
cated.  About  five  years,  in  fact. 

Watterson  submitted  his  first 
strip — “a  sort  of  outer  space 
parody” — to  several  syndicates  back 
in  1980.  It  was  rejected.  Then  he  tried 
an  animal  comic  and  a  couple  of  strips 
starring  a  young  person  in  his  first  job 
and  apartment.  All  of  these  were 
turned  down,  too. 

“When  each  one  was  rejected,  I 
would  read  into  any  comments  the 
syndicates  had  written  and  try  to  fig¬ 
ure  out  what  they  were  looking  for,” 
recalled  Watterson.  This,  he  realized 
in  retrospect,  was  a  mistake — 
because  he  was  trying  to  do  some¬ 
thing  “trendy”  rather  than  drawing 
what  came  “most  naturally”  to  him. 

But  Watterson’s  years  of  effort 
were  not  wasted,  because  one  of  his 
failed  strips  featured  two  minor  char¬ 
acters  named  Calvin  and  Hobbes.  A 
syndicate  liked  this  outrageous  six- 
year-old  boy  and  his  pet  tiger  so  much 
that  it  advised  Watterson  to  make 
them  the  stars  of  their  own  comic. 

“Once  I  started  working  on  Calvin 
and  Hobbes  by  themselves,  the  writ¬ 
ing  immediately  became  easier,”  said 
Watterson,  who  is  now  27.  “I  had 
more  fun  doing  it.  It  just  clicked.” 

Yet  the  syndicate  ultimately  nixed 
the  comic.  Watterson,  who  said  he 
was  “sort  of  baffled”  by  the  decision 
and  still  doesn’t  know  the  exact  rea¬ 
son  for  it,  then  sent  “Calvin  and 
Hobbes”  to  two  more  syndicates. 
The  result:  two  more  rejections. 

Finally,  Watterson  went  to  Univer¬ 
sal  Press  Syndicate,  which  liked  the 
comic,  asked  for  more  samples,  and 
eventually  took  it  on.  “Calvin  and 
Hobbes”  was  formally  introduced 
last  November  18. 


But  Watterson’s  worries  weren’t 
over  yet.  “My  concern  was  really 
very  basic:  whether  the  strip  would 
make  enough  in  sales  so  it  could  con¬ 
tinue,”  said  the  cartoonist.  This,  as  it 
turned  out,  was  no  problem  at  all. 
Watterson  last  month  was  even  able 
to  quit  his  advertising  layout  job  at  a 
“sleazy  tabloid  shopper” — where  he 
had  worked  for  over  three  years  to 
make  ends  meet. 

Why  has  “Calvin  and  Hobbes” 
become  so  popular  so  fast?  Watterson 
is  not  absolutely  sure,  but  he  has 
some  ideas.  For  one  thing,  the  car¬ 
toonist  said  many  readers  can  identify 
with  a  kid — certainly  more  than  with  a 
“worm  or  space  alien.” 

But  some  people  can  be  turned  off 
by  a  comic  child  who  is  too  “cutesy,” 
and  Calvin  is  far  from  that.  “There’s 
an  undercurrent  of  nastiness  to  him,” 
said  Watterson.  “He’s  got  a  little  dark 
side.” 

Examples  of  this  abound.  In  one 
strip,  Calvin  tries  to  hide  his  crush  on 
classmate  Susie  Derkins  by  scream¬ 
ing,  “I  hope  you  suffer  a  debilitating 
brain  aneurysm,  you  freak!”  In  a  later 
episode,  Calvin  plaintively  asks  his 
mother,  “Can  I  set  fire  to  my  bed 


mattress?” 

Another  possible  reason  for  the 
comic’s  popularity  is  its  fantasy  ele¬ 
ment,  believes  Watterson.  Hobbes  is 
a  stuffed  tiger  to  everyone  else,  but 
the  animal  is  absolutely  real  to  Calvin. 
They  converse,  play,  and  do  many 
other  things  together.  The  hyperac¬ 
tive  Calvin  also  has  an  intense  imagi¬ 
nation,  slipping  into  bizarre  fantasies 
at  a  moment’s  notice. 

In  one  strip,  his  teacher  turns  into  a 
“hideous  Zondarg”  monster  and  Cal¬ 
vin  into  the  daring  “Spaceman  Spiff, 
Conquerer  of  the  Cosmos.”  He  tries 
to  make  a  daring  escape  out  of  his 
ship’s  “air  lock,”  only  to  come  back 
to  reality  finding  that  he  has  jumped 
out  of  the  classroom  window — with 
the  teacher  grasping  his  shirt  to  stop 
his  fall. 

And  editors  and  readers  may  be 
drawn  to  the  comic’s  art,  which  has 
an  exaggerated  quality  akin  to  some 
animated  cartoons.  For  instance, 
when  Calvin  yells  (a  frequent  occur¬ 
rence),  his  mouth  becomes  a  gaping 
black  hole  with  a  little  tongue  in  the 
bottom. 

Indeed,  Watterson  said  he  admired 
certain  television  cartoons  as  a  kid. 
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A  Bill  Watterson  self-portrait. 

He  also  loved  the  drawing  and  writing 
in  “Pogo”  by  the  late  Walt  Kelly  and 


“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate.  Watterson 
remembers  first  getting  interested  in 
cartooning  when  he  saw  two  of  his 
father’s  “Peanuts”  books  as  a  young¬ 
ster  growing  up  in  a  Cleveland  sub¬ 
urb. 


Watterson  still  likes  “Peanuts,” 
and  also  closely  follows  “Doones- 
bury”  by  Garry  Trudeau  of  Universal 
and  “Bloom  County”  by  Berke 
Breathed  of  the  Washington  Post  Wri¬ 
ters  Group.  He  said  he  is  impressed 
with  the  way  Trudeau  and  Breathed 
don’t  settle  for  easy,  predictable  gags 
each  day — choosing  instead  to 
“challenge”  their  readers.  In  the  case 
of  “Bloom  County,”  Watterson 


TM  poll  looks  at  top  features 


It  was  not  the  most  publicized  sec¬ 
tion  of  the  report,  but  the  Times  Mir¬ 
ror  “People  &  the  Press”  survey 
asked  readers  about  the  comics  and 
columnists  they  like. 

In  the  area  of  comics,  the  over 
2,100  people  polled  by  the  Gallup 
Organization  were  shown  a  list  of  nine 
features  and  queried  about  which 
ones  they  “sometimes  read.” 

“Peanuts”  by  Charles  M.  Schulz  of 
United  Feature  Syndicate  topped  the 
list  with  43%.  Then  came  “Blondie” 
by  Dean  Young  and  Stan  Drake  of 
King  Features  Syndicate,  32%;  “Bee¬ 
tle  Bailey”  by  Mort  Walker  of  King, 
30%;  “Doonesbury”  by  Garry  Tru¬ 
deau  of  Universal  Press  Syndicate, 
24%;  “Nancy”  by  Jerry  Scott  of 
United,  15%;  “Cathy”  by  Cathy 
Guisewite  of  Universal,  11%; 
“Bloom  County”  by  Berke  Breathed 
of  the  Washington  Post  Writers  Group 
(WPWG),  10%;  “Dick  Tracy”  by 
Max  Collins  and  Dick  Locher  of  Tri¬ 
bune  Media  Services,  10%;  and  “The 
Far  Side”  by  Gary  Larson  of  Univer¬ 
sal,  7%. 

Project  director  Larry  Hugick  of 
Gallup  said  the  comics  list  was  “con¬ 
stricted  so  we  could  compare  reader- 
ship  for  the  newer  politically  and 
socially  conscious  strips  like 
‘Doonesbury’  and  ‘Bloom  County’ 
with  more  traditional  ‘funnies.’  As 
such,  the  list  is  not  necessarily  rep¬ 
resentative  of  the  broad  variety  of 
comics  that  appear  in  the  nation’s 
newspapers.” 

Obviously,  the  more  “traditional” 
comics  did  better  in  the  survey. 
Michael  J.  Robinson,  a  George 
Washington  University  professor 
who  participated  in  the  Times  Mir¬ 
ror/Gallup  study,  said,  “The  poll 
shows  that  it  is  not  so  much  that  car¬ 


toons  like  ‘The  Far  Side’  are  out. 
Rather,  they  have  yet  to  arrive.  And 
so  it  is  for  ‘Cathy,’  and  even  ‘Doones¬ 
bury.’  Almost  all  the  comics  with 
sophistication  and  elan  are  not  in 
yet — not  for  the  vast  bulk  of  the 
population,  anyway.” 

In  the  area  of  columnists,  the 
survey  found  that  the  two  who  are 
“sometimes  read”  the  most  were  Art 
Buchwald  of  the  Los  Angeles  Times 
Syndicate  and  William  F.  Buckley  Jr. 
of  Universal,  both  with  27%.  Then 
came  Jack  Anderson  of  United,  26%; 
James  J.  Kilpatrick  of  Universal, 
20%;  Mike  Royko  of  Tribune  and 
George  Will  of  WPWG,  both  with 
12%;  Bob  Greene  of  Tribune,  Carl 
Rowan  of  News  America  Syndicate, 
and  James  Reston  of  the  New  York 
Times  News  Service,  all  with  7%;  Wil¬ 
liam  Safire  of  NYTNS  and  Ellen 
Goodman  of  WPWG,  both  with  6%; 
Rowland  Evans  and  Robert  Novak  of 
NAS  and  Mary  McGrory  of  Univer¬ 
sal,  both  with  4%;  David  Broder  of 
WPWG,  3%;  and  the  late  Joseph 
Kraft  of  LATS,  2%. 

“The  Far  Side”  did  much  better  in 
a  Albuquerque  Tribune  comics 
survey  that  drew  704  reader 
responses.  It  got  the  most  votes  as 
“favorite,”  followed  by  “Garfield” 
by  Jim  Davis  of  United,  “Peanuts,” 
“Marmaduke”  by  Brad  Anderson  of 
United,  and  “Cathy.” 

When  asked  which  comics  they 
“read  often,”  the  Tribune  respon¬ 
dents’  top  five  picks  were  “Peanuts,” 
“Garfield,”  “Beetle  Bailey,”  “The 
Bom  Loser”  by  Art  Sansom  of  News¬ 
paper  Enterprise  Association,  and 
“The  Family  Circus”  by  Bil  Keane  of 
Cowles  Syndicate. 


— David  Astor 


expressed  admiration  for  the  way 
Breathed  creates  his  own  “separate 
little  world”  in  which  Opus  the  pen¬ 
guin  and  other  talking  animals  inter¬ 
act  with  adult  and  kid  characters. 

Some  cartoonists  who  do  comics 
starring  kids  look  at  their  own  off¬ 
spring  to  help  come  up  with  strip 
ideas.  This  is  not  the  case  with  Wat¬ 
terson.  The  only  “children”  he  and 
his  wife  Melissa  (a  graduate  student  in 
art)  have  are  three  cats  named  Juniper 
Boots,  Pumpernickel,  and  Sprite. 
Watterson  noted  that  Calvin  is  “sort 
of  rambunctious”  like  a  cat,  and  that 
Hobbes  sometimes  looks  like  a  feline 
when  his  fur  stands  on  end  in  surprise. 

The  cartoonist,  who  is  also  a  big  fan 
of  “Krazy  Kat”  by  the  late  George 
Herriman,  is  not  just  a  comic  strip 
cartoonist.  He  currently  does  one  edi¬ 
torial  cartoon  a  week  for  a  chain  of 
suburban  Cleveland  newspapers  that 
he  has  contributed  to  since  high 
school. 

Watterson  also  did  editorial  car¬ 
toons  for  the  student  paper  at  Ohio’s 
Kenyon  College,  where  he  majored  in 
political  science.  The  Hudson,  Ohio, 
resident  then  became  editorial  car¬ 
toonist  for  the  Cincinnati  Post  for 
several  months  before  embarking  on 
his  quest  for  comic  strip  syndication. 


GO 

HOLLYWOOD 
TO  GET  MORE 
READERS. 


George  Christy  went  to  Joan  Collins' 
wedoing  because  he's  a  member  of 
the  celebrity  circle.  The  Hollywood 
Reporter's  veteran  star  writer  tells  all 
about  the  silver  screen  clan'in  his 
HOLLYWOOD  ETC.,  a  twice-weekly 
gossip  and  interview  column  with 
art.  It's  a  golden  opportunity  for 
increased  readership. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 
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Universal  receives  response  to  the  ‘death’  of  Duke 


Since  Duke  was  found  dead  in  the 
January  22  episode  of  “Doones- 
bury,”  Universal  Press  Syndicate  has 
received  about  100  reader  letters  and 
calls. 

And  Universal  vice  president  and 
editorial  director  Lee  Salem  said  he  is 
expecting  many  more  responses. 

Salem  reported  that  readers  are 
basically  saying,  “Tell  us  he’s  not 
dead!”  And  now  it  seems  that  the 
popular  drug-abusing  character  isn't 
quite  deceased. 

This  past  Monday’s  strip  revealed 
that  Duke  was  buried  alive  —  a  victim 
of  voodoo  who  only  seemed  dead. 
The  Honey  and  Curtis  characters 
rush  to  the  grave  later  in  the  week, 
and  find  that  Duke  is  gone. 

When  can  readers  expect  Duke  to 
return?  Salem  is  not  sure,  but  he 
added:  “My  guess  is  that  it  will  be 
awhile  before  we  see  him  again.” 

Universal  president  John  P. 
McMeel  got  a  very  good  look  at  the 
January  22  “Doonesbury”  for  his 
birthday  recently.  On  his  lawn  was  a 
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Gene  Roberts'  gift  to  John  McMeel  (see  story  for  details). 


huge  version  of  the  strip,  compli¬ 
ments  of  Philadelphia  Inquirer  execu¬ 
tive  editor  Gene  Roberts,  with  the 
following  note:  “John,  Is  this  big 
enough?  Happy  50th”  (see  art). 
Roberts,  of  course,  was  referring  to 
the  Universal/Tru(ieau  requirement 
— announced  in  1984 — that  “Doones¬ 
bury”  run  at  least  44  picas  wide. 

In  another  “Doonesbury”  matter, 
the  South  Bend  (Ind.)  Tribune  rein¬ 
stated  Garry  Trudeau’s  strip  January 
20  after  canceling  it  over  seven 
months  ago. 

The  paper  pulled  “Doonesbury” 


from  its  comics  section  last  June 
because  of  Trudeau’s  controversial 
sequence  about  Frank  Sinatra  and  the 
Mafia.  Executive  editor  John  J.  Pow¬ 
ers  said  a  major  reason  for  bringing 
back  “Doonesbury”  —  to  the  com¬ 
mentary  page  —  was  the  Tribune’s 
feeling  that  the  strip’s  tone  had  gotten 
less  harsh  over  the  past  several 
months. 

“The  satire  seems  less  strident,” 
stated  Powers.  “Still  biting,  but  not 
strident.” 

— David  Astor 


Columnists  paid  well  for  lectures 


Some  syndicated  columnists  get 
quite  a  bit  of  money  for  going  on  the 
lecture  circuit. 

According  to  an  article  in  the  Janu¬ 
ary  27  issue  of  The  New  Republic 
magazine,  William  Safire  of  the  New 
York  Times  News  Service  gets  as  much 
as  $18,000  per  speech,  George  Will  of 
the  Washington  Post  Writers  Group 
receives  between  $  1 2 ,000  and  $  1 5 ,000 
(and  “gives,  by  some  estimates,  40 
speeches  a  year”),  and  Robert  Novak 
of  News  America  Syndicate  garners 
about  $6,000. 

Safire,  who  speaks  12  to  20  times  a 
year,  said  of  his  high  fee:  “I’ll  para¬ 
phrase  Groucho  Marx  and  say  I 
would  never  belong  to  a  group  that 
would  pay  that  much  for  a  speaker.” 


William  Safire 


The  Jacob  Weisberg  article, 
entitled  “The  Buckrakers,”  also 
noted  that  Tribune  Media  Services 

(Continued  on  page  37) 
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'Dear  Meg'  advice  columnist  Meg  Whitcomb  of  Newspaper  Enterprise  Associa¬ 
tion,  'The  People's  Pharmacy'  columnist  Joe  Groedon  of  King  Features  Syndicate, 
and  'Today's  Compact  Living'  columnist  Sharon  Nelton  of  Cowles  Syndicate  oil 
spoke  at  lost  month's  Notional  Medio  Conference  in  New  York  City.  They 
discussed  trends  they  write  about,  dealing  with  public  relations  people,  and 
other  matters.  (Photos  by  David  Astor.) 


(Continued  from  page  36) 

columnist  Patrick  Buchanan  made 
about  $400,000  in  1984  before  moving 
from  journalism  to  the  White  House. 
This  included  $60,000  for  the  column, 
$200,000  for  various  television  and 
radio  appearances,  and  over  $135,000 
for  37  speeches. 

Selected  articles  from  The  New 
Republic  are  distributed  in  a  weekly 
package  by  United  Feature  Syndicate. 
The  periodical  recently  won  honors 
from  two  other  publications,  includ¬ 
ing  the  Washington  Journalism 
Review's  “Most  Insightful  and 
Thought-Provoking  Magazine” 
award  for  1986. 


Roper,”  then  “Steve  Roper  and  Mike 
Nomad.” 

In  1939,  Saunders  took  over  the 
writing  of  “Apple  Mary”  when  its 
originator,  Martha  Orr,  bowed  out. 
He  subsequently  turned  the  comic 
into  “Mary  Worth.” 

Since  his  retirement  in  1979,  Saun¬ 
ders’  son  John  has  continued  writing 
the  News  America  Syndicate- 
distributed  “Mary”  and  “Nomad.” 

Walton  passes  away 

“A  Time  to  Live”  columnist  Wil¬ 
liam  R.  “Bob”  Walton  died  last 
month  at  the  age  of  83. 


Walton  —  who  was  Universal  Press 
Syndicate’s  first  contributor  and 
s^esperson  —  discussed  retirement 
and  related  issues  in  his  feature,  and 
also  wrote  several  books  on  the  sub¬ 
ject. 

During  his  career,  Walton  was  also 
vice  president/sales  of  Hall  Newspa¬ 
per  Syndicate  (now  News  America 
Syndicate),  where  he  helped  teach  the 
syndicate  business  to  current  Univer¬ 
sal  president  John  P.  McMeel;  news- 
photo  editor  and  reporter  for  the 
Associated  Press;  managing  editor, 
city  editor,  and  reporter  for  the  South 
Bend  Tribune',  and  a  public  relations 
director  for  Studebaker. 

Marvin  Bradley  dies 

Former  “Rex  Morgan,  M.D.” 
artist  Marvin  “Brad”  Bradley,  72, 
died  of  lung  cancer  last  month  in  Illi¬ 
nois. 

The  World  War  II  Air  Force  pilot, 
worked  on  “Rex”  —  which  began  in 
1948  —  for  over  30  years,  and 
remained  as  a  consultant  until  several 
months  ago. 

“Rex”  creator  and  writer  Dr. 
Nicholas  P.  Dallis  now  collaborates 
with  artist  Tony  DiPreta  on  the  News 
America  Syndicate-distributed  strip. 


Allen  Saunders  dies 


Allen  Saunders,  86,  who  created 
“Mary  Worth”  and  “Steve  Roper 
and  Mike  Nomad,”  died  January  28  in 
Ohio. 

Saunders  began  his  comic  strip 
career  in  the  1930s  with  “The  Great 
Gusto,”  which  was  patterned  after 
W.C.  Fields.  The  strip  then  became 
“Chief  Wahoo,”  then  “Steve 


Three  articles  relating  to  the  ill- 
fated  Challenger  space  shuttle  are 
being  distributed  by  the  Special  Fea¬ 
tures  division  of  the  New  York  Times 
Syndication  Sales  Corporation. 

Among  the  articles  —  which  can  be 
purchased  singly  or  together — is  one 
by  “Domestic  Affairs”  columnist 
Joyce  Maynard  on  a  day  she  spent 
with  the  late  teacher-astronaut 
Christa  McAuliffe. 

And  various  pieces  of  editorial 
material  relating  to  Valentine’s  Day 
are  also  available,  including  offerings 
from  “Living  &  Loving”  columnist 
Dr.  Leo  Buscaglia  and  “On  Your 
Own”  columnist  Dr.  Howard  Hal- 
pern,  a  list  of  “50  of  Hollywood’s 
Best  Valentine  Lines,”  quizzes,  and 
so  on. 


For  cartoons,  puzzles,  quiz  games,  humour,  children’s 
and  op-ed  columns,  come  to  Canada  Wide. 
Quality  features.  Competitively  priced. 

^  nil  ^  Write  for  our  brochure,  presenting  our  full  line  of 

features;  Canada  Wide  Feature  Service  Limited, 
Siui?iiuiTrn  Box  345,  Station  'A'  Toronto,  Ontario  M5W  IC2, 
fWnmC  stum  imw  J  947.2 191.  (Jelex  O6-2 1  7688) 


About  space  shuttle 
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ANPA,  E&R 
San  Francisco, 
and  you! 

The  mix  for  a  great  convention 
April  21-23, 1986 

Create  a  strong  presence  at  the  convention, 
and  at  post-convention  time,  with  ad  messages 
in  Editor  &  Publisher. 

1.  ANPA  CONVENTION  ISSUE -April  19 

Editorial  content  includes  the  calendar  of  activities  and  meetings,  names  and  hotel  addresses  of  attend¬ 
ees,  and  vignettes  of  personalities.  Copies  are  distributed  to  attendees  at  the  convention  in  addition  to 
E&P's  normal,  broad  distribution  to  readers  at  home. 

SPACE  RESERVATION  CLOSE:  APRIL  4  COPY  CLOSE:  APRIL  9 

2.  ANPA  POST-CONVENTION  ISSUE -April  26 

E&P's  Post-Conference  Issue  provides  readers  with  reports  of  Convention  meetings  and  activities,  texts  of 
speeches,  photos,  keen  reporting  of  industry  activities. ...  It  is  a  record  of  activities  for  the  conventioneer  and 
keeps  the  rest  of  the  newspaper  community — those  publishing,  advertising  agency,  and  business 
executives  who  couldn't  get  to  the  convention— informed  of  the  events  and  happenings  of  convention 
week.  Your  ad  message  in  this  issue  will  maintain  and  strengthen  the  presence  you  had  at  the  convention! 

SPACE  RESERVATION  CLOSE:  APRIL  16  COPY  CLOSE:  APRIL  18 


Call  or  write  your  E&P  representative  TODAY. 


New  York 

Chicago 

Los  Angeles 

San  Francisco 

Toronto 

11  West  19th  Street 

303  East  Ohio  Street 

Suite  500,  Wilshire  Boulevard 

Suite  505, 433  California  Street 

148  King  Road  E. 

New  York.  NY  10011 

Chicago.  iL  60611 

Los  Angeles,  CA  90010 

San  Francisco,  CA  94104 

King,  Ontario  LOG  1KO 

(212)  675-4380 

(312)  645-0123 

(213)  382-6346 

(415)  421-7950 

(416)  833-6200 

y  Editor  &  Publisher 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


JOURNAUSM  CATALOGUE 


MONEY 


JOURNALISM.  CARTOON  ART,  News¬ 
papers,  Photograghy,  Autographs, 
Media.  Send  $2  applicable  to  order  to 
"Bill  The  Booky”,  TO  Box  622B,  L.I.C. 
NY  11106(718)728-4791. 


_ CARTOONS _ 

EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morgan,  Inc.  TO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 


ANIMALS 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 


CURRENT  AFFAIRS 

Bill  Wallace's  current  affairs  column  is 
thoughtful,  witty  and  develops  a  follow¬ 
ing.  Why  be  without  it?  The  80s.  Box 
IS,  Fraser,  NY  13753. 


_ GENERAL _ 

Vz  of  American  workers  want  to  work  at 
home.  23  million  do  now.  THE  WORK- 
STEADER  shows  them  how.  LA 
Features,  2396  Coolidge,  Rancho 
Cordova,  CA  95670. 


INCREASE  R.O.P.  revenue  thru  a  super 
editorial  feature  entitled  “How  To”. 
You’ll  receive  26  different  How 
To’s...from  How  to  Plant  A  Tree  to  How 
To  Dress  For  A  Business  Meeting... each 
one  an  informative  critique  and  a  money 
maker.  Hurry... order  your  26  week 
package  now.  Run  one  a  week  tied  in 
with  advertiser  sponsorship.  You’ll 
generate  reader  excitement  and  adver¬ 
tising  dollars.  Send  $99.00  to  Promo¬ 
tions  Plus,  221  South  West  9th. 
Terrace,  Cape  Coral,  FI  33914. 


NOSTALGIA  SUPPLEMENT— 
Ideal  for  weekly!  Copy,  details-$2. 
Yesterday’s  Magazette,  Box  15126, 
Sarasota  FL  34277. 


STEPPARENTING— Loving,  but 
"beleaguered"  stepparent  offers  new 
lively,  humorous  weekly  feature  on 
universal  experiences.  Stepparent  and 
parent  market.  Samples/rates:  Jim 
Ragan,  10642  Santa  Monica  Blvd., 
#301,  Los  Angeles  CA  90025. 


_ HUMOR _ 

“ODD  MAN  OUT"  Funny  socio-political 
commentary.  Weekly.  Credits  include 
USA  Today,  Boston  (5lobe,  etc.  Write  S. 
Sinberg.  355  W.  39th  St.,  NY  NY 
10018. 


“OUT  OF  THE  BLUE"  Send  today  tor 
samples  of  this  hot  new  feature  by 
Robert  Woods  Mann.  Write  RWM,  Suite 
207,  1750  Sutter  St.,  San  Francisco, 
CA  94115. 


"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

REAL  ESTATE 

“HOUSE  CALLS’’-Oklahoman,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter,  NY  14620.  (716)  473-4973. 

HEALTH 

"We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs." 
So  writes  a  reader  to  “SENIOR  CLINIC" 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
m^ical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literal  Enterprises,  TO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 

SCIENCE 

WEEKLY  SCIENCE  COLUMN  800 
words  plus  editorial  cartoon.  Concepts, 
profiles  precis,  reader  queries.  Relev¬ 
ant,  witty,  painless.  3rd  year.  Samples: 
Science  Syndicate,  TO  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 

PHOTOGRAPHY 

“TAKE  BETTER  PICTURES’’— Monthly 
column  or  special  series.  Samples, 
rates:  Drager,  9101  Newhall  "90, 
Sacrament  CA  95826. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

BOXING 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


Feature  Your  Feature  in 
*TEATURES  AVAILABLE^* 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


Appraisers  *  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(2(32)628-1133 
Senring  Publishers  since  1959. 
Over  300  newspapers  Sold. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
TO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL 
SERVICE.  (3all  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  ASSO¬ 
CIATES  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 


Fournier  Media  Sen/ice  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

TO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy.  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  513TO 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


I  MEL  HOOELL,  Newspaper  Broker, 

'  TO  Box  2277,  Montclair  CA  91763 
I _ (714)  626-6440 _ 

I  Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


I  PHILLIPS  MEDIA,  INC. 

Newspaper  Brokers— (Consultants 
I  TO  Box  TO7,  Berryville.  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


I  Sales  -  Appraisals  -  Consultations 
I  ATN,  INC.  -  Bill  or  Ed  Berger 
1801  Exposition  -  Austin,  TX  78703 
(512)  476-3950 


SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
j  CRIBB  MEDIA  SERVICE 
'  Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
I  Serving  all  parts  of  the  country 

I  WAYNE  CHANCEY  CONSULTANTS 
1  TO  Box  86,  Headland  AL  36345 
I  (205)  693-2619 


NEWSPAPERS  FOR  SALE 

16  YEAR  OLD  WEEKLY  in  fastest  grow¬ 
ing  city  in  San  Diego  county.  Solid  ad 
base.  Unlimited  potential.  $60,000 
gross  last  year.  Will  consider  all  offers 
made  by  April  1.  13046  Bonito  Vista, 
Poway  (5a  (619)744-2219. _ 


25  YEAR-OLD  suburban  weekly- 
commercial  web  plant-small  daily-and 
TMC  shopper  for  sale.  Owner 
exhausted.  Gross  $1,850,000.  Solid 
profit  for  four  years.  Price  $1,250,000. 
Owner  wants  immediate  sale.  Principals 
reply  to  Box  9608,  Editor  &  Publisher. 

ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  TO  Box 
6034,  Glendale,  AZ  85312. _ 

DON’T  BUY  A  NEWSPAPER— START 
ONE!  In  the  only  population  boom  area 
in  the  entire  Northeastern  state.  23 
towns  with  population  of  125,000; 
grew  48%  in  last  decade.  Incredibly,  no 
local  daily  newspaper;  5  different  dail¬ 
ies  coming  in  from  outside  the  area  but 
none  within  it.  Circulation  penetration 
by  these  outside  dailies  is  poor,  leaving 
a  huge  void  to  be  filled.  Continuing 
I  massive  growth  projected  for  this 
'  region.  You  can  start  a  daily,  a  large 
i  weekly,  even  a  shopper.  My  exclusive, 

;  very  comprehensive  rejxxt  covers  every 
I  aspect.  Write  Box  9695,  Editor  & 
1  Publisher. 

I  Weekly  newspaper — North  of  Dallas — 
!  metroplex.  Top  growth  area.  The  Van 
!  Alstyne  Leader  (214)  482-5253  or 
I  482-6260. 


!  ZONE  2,  direct  from  absentee  owner, 

I  established,  profit  producer,  20  M  + 

'  quality  shopper.  $450, OOO  +  gross 
I  sales,  excellent  advertising  mix,  plus 
I  800  +  reader  ads  weekly.  Sale  price  of 
;  $650,000  includes  goodwill,  $50,000 
j  current  receivables,  quality  new 
building-equipment-furniture.  Cash 
I  buyout  preferred  but  terms  to  qualified 
i  buyer.  All  correspondence  must  include 
1  proof  of  financial  ability.  Write  Box 
i  9699,  Editor  &  Publisher. 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE 

Statewide  agricultural  weekly,  good 
track  record,  long  established.  South¬ 
western  U.S.  $600K,  owner  financing. 
Good  paper  needs  new  owner.  Health 
forces  sales.  Available  at  $80K,  with 
20%  down.  Northwest  Texas,  near  met¬ 
ro  area.  ATN  Inc.,  GilorEd  Berger,  1801 
Exposition  Blvd.,  Austin  TX  78703. 

NEWSPAPERS  WANTED 

DAILY  ACQUISITIONS 
We  represent  key  individuals  and  chains 
seeking  to  acquire  dailies.  If  you're 
considering  a  sale  of  your  paper,  it  pays 
to  contact  us,  first.  W.B.  Grimes  &  Co., 
4000  Albemarle  St,  NW,  Suite  501, 
Washington  D.C.  20016.  (202) 
628-1 13^ 

“Serving  Newspaper  Publishers 
Since  1959" 


EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 


Media  corporation  seeks  to  acquire 
shopper,  newspaper.  Penny  Saver  chain 
in  Long  Island-Queens  market  area. 
Present  management  may  remain  if 
desired.  Preferably  million  dollar  gross 
plus.  Reply  in  confidence  for  prompt 
reply  to  Box  9656,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
_ (314)625-2315 _ 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. _ 

TEMPORARY  MANAGEMENT,  projects 
by  top  reputation  shirt-sleeves  director. 
Jim  (jrowl,  consultant  (503)472-8282. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

/FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 


SET  UP  FOR 
NEWSPAPERS 


AVERAGE  SET  -  15  MINS 

NO  PROBLEMS  UPlORAP 

CALL  SCANTRONIX 
AT  (213)  829-5022 
ASK  FOR  GARY 


UP 

CLASSIFIED  ADS 
PHONE  (212)  675-4380 

ENGINEERING  & 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 
We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Mr.  Arnold  C.  Rose  (305) 
293-4985. _ 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  r^airs.  20  years 
experience.  Phone  (705)  673-6607. 
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EQUIPMENT  &  SUPPLIES 

_ COMPUTERS _ 

COMPUTER  PRINTERS 
Your  best  source  for  letter-qualtiy,  dot¬ 
matrix,  high-speed  and  laser  page  print¬ 
ers  from  Tl,  DEC,  Printronix,  Datapro¬ 
ducts,  NEC  and  others. 

IDEAL  TECHNOLOGIES 
(213)827-9023 

MYCRO-TEK  front-end  system  with  8 
terminals,  ^pesetter  interfaces,  print¬ 
er,  disk  drives,  spare  parts  kit.  Best 
offer.  Ciall  Gordon  (602)898-6484. 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co., (213)  548-4545. 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. _ 

PROBLEM  WITH  your  billing?  Our 
publisher  develop^  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 


•24-P,  48-P  and  72-P  SHERIDAN/  | 
HARRIS  STUFFERS  Guaranteed  I 
production;  refurbished  and  installed  in  | 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold  ! 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

AVAILABLE  NOW  FOR  ITC  CREDIT 
Muller  227  inserters,  231  stackers 
Muller  259/270  counter  stackers 
Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,000 
IDAB  BOTTOM  WRAPS, 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hopoers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 

1 1  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


EQUIPMENT  &  SUPPLIES 


Cheshire  for  newspapers.  BH  Ink  Jet 
Printer/labeller.  Rais^  computer  floor- 
ing.  (703)  521-1089.  Curtis. _ 

CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTH»ST  INDUSTRIES 
_ (213)  256-4791 _ 

DIDDE  GLASER  KANSA  inserting 
machine,  3  into  1.  Excellent  condition 
$16,500. 

Bill  Schneider  (414)784-0110 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. _ 

McCain  660-20  inserter  with  8  stages. 
Excellent  condition  available  immedi¬ 
ately  on  as  is,  where  is  basis.  Excellent 
cost  savings  reply  to  Box  9687,  Editor  & 
Publisher. _ 

STEPPER  Model  74  QFL  >/«  folder/ 
labeler,  damaged.  Also  used  IBM 
system  34  CPU.  Call  David  Mathis  or 
Jeff  Scott  (502)443-1771. 


_ NEWSPRINT _ 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

PHOTOTYPESETTING 

AM,  CG,  VGC.  Buy,  Sell  Rent.  $150  per 
month  and  up.  30  day  warranty.  Weber 
(216)  729-2858. 

AUTO  LOGIC  micro  5  SN  500  +;  70 
pica;  graphics;  with  or  without  Bit  Blas¬ 
ter.  1  year  old.  Call  for  details.  Ober/ 
Graphics  (617)682-1139. 

BUY.'SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
_ (614)  846-7025 _ 

CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. _ 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

“Sell  for  the  most" 

_ (216)  562-5000 _ 

EDITWRITER  7300  incl.  fonts,  good,  5 
yrs.,  $5,200,  Tom  Stein, 
(813)294-5511. _ 

FOR  SALE:  Compugraphic  mini  disk 
wire  recorder.  Uses  four  disks.  Factory 


wire  recorder.  Uses  four  disks.  Factory 
reconditioned-never  used.  Adapts  to  AP 
or  UPl  slow  wire  senrice.  $1,2(J0  Phone 
(318)457-3061. _ 

HARRIS  2200  equipment  for  sale.  A 
TCU  and  four  channels  and  VDTs.  Call 
(201)  265-2448  between  10AM  and 
6PM. _ 

HARRIS  TXT  system,  font  etc.  CG  9000 
keyboards,  font  library  etc.  (703) 
521-1089,  Curtis. _ 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6/46. 
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EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


UNISEHER  HR,  $5750; 
Trendsetter  812HR,  $5500; 
MOT  350,  TC  &  Format,  $2500. 
BOB  WEBER.  (216)  831-0480. 


EDIT  7500  HR  (Without  Floppy  Disk),  5 
yrs.,  $4500. 

Comp  IV  B  HR,  (Model  88),  $3250. 
EDIT  7770  II  HR,  $9500. 

BOB  WEBER.  (216)  831-0480. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


EDIT  7900  HR  Phototypsetter  and  1 
2750  Terminal,  2  Strips,  $7500;  j 
VIDEOSETTER  LTD.,  (identical  to  | 
Universal  except  4  fonts),  $4500.  1 

CG  EDITWRITER  ICI,  $1000. 

BOB  WEBER.  (216)  831-0480.  I 


MCS  5  8212  HR,  256k,  Rev  E,  Ruling,  ! 
13  Fonts,  PMA,  I'/zyrs.,  $7000. 

MCS  5,  256K,  Dual  Disk,  Comp  IV  ; 
interface,  $4000;  i 

MCS  ACI,  $3000. 

BOB  WEBER.  (216)  831-0480.  t 

PRESSES _  j 


GOSS  I 

Goss  Urbanite  7  Units,  1972,  3  Cary’s  | 

Goss  Urbanite  4  Units  I 

Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories 
Goss  Community  units,  folders  and 
acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21'/^  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 


IMMEDIATE  DELIVERY 
Goss  SSC.  5  units  with  circ  register, 
folder,  60  HP.  1979.  Very  good 
mechanics  and  appearance. 

ONE  (jorporation 

(404)458-9351  Telex  700563 

AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  V  f5A,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


8  UNIT  GEMINI  WEB  OFFSET  PRESS 
4  Stacked  Units,  Brush  Dampeners, 
21  Vi”  cut-off  X  36",  Two  Collecting 
Jaw  Folders,  One  (iemini  V*  page 
folder.  Three  Automatic  Autopasters. 
Call  S.  Juhasz  (716)876-6410. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
_ (213)  256-4791 _ 

HOE  COLORMATIC-22  3/4"  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


Urbanite  U-897  add-on  units,  4  floor-  j 
mounted,  2  stacked,  also  has  complete  < 
press  with  2/3-100  H.P.  Fincor  motors  j 
and  folder. 

Bell-Camp  Inc.  ! 

_ (201)  796-8442 _ i 

NEED  MORE  COLOR?  i 

•OFFSET 

•FLEXO  ; 

•LETTERPRESS  i 

LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 

_ (214)  931-2312 _ 

FOUR  UNIT  Color  King,  folder 
2  unit  Color  King,  folder 
(2)four  unit  pacers,  folders 
2  unit  C  &  P  perfector,  18  x  24,  j 
sheeter  and  folder  i 

Todd  (201)652-7270. 


GOSS,  4  UNIT  Community  oil.  6  web 
folder,  25  h.p.  drive,  rebuilt.  Available 
immediately.  $195, OOO. 

Goss  8  unit  S/C.  Two  folders,  rebuilt. 
Available  March.  $430,000. 

Goss  1100  series  Suburban  floor  unit, 
rebuilt.  Available  immediately. 
$33,500. 

Community  add  on  units  REBUILT- 
immediate  delivery.  $42,500  FOB. 
Dauphin  Graphic  Machines 
Box  573 

Elizabethville  PA  17023 
(717)362-3286 


HARRIS  FOTOTRONIC  600,  33  Fonts, 
$3000; 

HARRIS  COMPUEDIT  1020,  (Format) 
$900; 

HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER.  (216)  831-0480. 
HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4  units. 

-V-15  "Vanguard”,  5  units. 

I  GOSS 

1  -"Metroliner”,  6  units,  3  half  decks, 
2”,  2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  8  units,  1982. 

I  KING 

i  -Colorking,  5  units,  KJ8. 

-Colorking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 
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Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


NEWSPAPER  PRESSES  as  is  installed 
and  rebuilt.  3  Unit  VI 5A  JF7  folder 
with  cross  perf.  3  Unit  V22  double 
parrel  folder.  4  Unitcolor  king  KJ6 
folder  wth  couble  parrell.  5  Unit  color 
king  KJ6  folder.  2  Unit  color  king  KJ6 
folder  double  parrell.  One  1971  Goss 
Comm.,  unit  add-on.  Two  position 
single  with  wood  reels.  Two  position 
butlers  800  feet  per  minite.  Three  nice 
trimmer  custom  built  Goss.  ATF  king 
sheeter  2  web  Baldwin  auto  cut-off 
control. 

Wesco  Graphics 

(408)  289-1400  Telex  172644 

PRESS  EQUIPMENT 
5  Unit  Color  King  with  KJ6 
folder.  Complete  press  or  add¬ 
on  units. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983,  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Comm¬ 
unity  folder,  oil  bath 
3  Unit  Goss  Community,  Commun¬ 
ity  C-931  folder 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  drive. 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979.  Available  -  June  1986 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP’s  tor 
Urbanite  press. 

3  Add-on  Goss  Community  units  -  mfg. 
1972. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 


I  _ PRESSES _ 

I  8  Cary  auto-pasters  45-40,  2  groups  of 
2  over  2,  R/L  sides.  MFG  1982.  Inte- 
I  grated  roll-lifts,  in-feeds.  Available 
I  now. 

Bell-Camp  Inc. 
j  (201)796-8442 

I  Urbanite  1/4  page  folder  (Cole)  for 
,  pre-1000  series  folders.  Available  now. 
Without  previous  usage.  $18,500. 
Bell-Camp  Inc. 

I _ (201)  796-8442 _ 

i  WE  HAVE  IN  STORAGE:  Spare  parts  for 
I  Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

I  Complete  7  unit  Goss  Mark  II  press, 
i  7  42  inch  R.T.P.,  4  half  decks 
i  Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 
I  Goss  Mark  I  add  on  units 
I  Goss  reels  and  pasters 
!  Goss  Mark  I  halfdecks 
I  1  double  Goss  2:1  folder-22  3/4  cutoff 
Goss  Skip  Slitter 
I  Portable  ink  fountains 
!  Goss  single  width  ballons 
I  Hoe  Skip  Slitters 
:  Napp  manual  platemaking  systems 
i  Beach  platemaking  systems 
i  Capitol  roll-handling  equipment,  new  & 
j  used 

'  Goss  Urbanite  quarter  folder 
Hoe  balloons 
I  Paper  roll  dollies 

We  have  or  can  get  what  you  need 
!  for  your  pressroom  or  mailroom 
'  We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

1  (213)  256-4791 


i  IT’S  A  CLASSIFIED 
I  SECRET! 

j  We’ll  never  reveal  the  identity  of  an 
i  E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
j  your  reply  in  an  envelope 
addressed  to  the  box  holder  .  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and 
I  note  in  an  envelope  addressed  to 
I  E&P  Classifieds.  If  the  Box  Number 
i  you're  answering  is  on  your  list, 
we’ll  discard  your  reply. 


I  WANTED  TO  BUY 

i  Custom  Built  deliver  table  for  Goss  S-C 
folder;  also  cross-perf  and  parallel  fold 
cylinder.  Call  Vince  at  805-656-6565. 

IMMEDIATELY  in  need  and  top  dollar 
j  for  2  to  4  units-Goss  community  and/or 
j  8  units-Goss  Urbanite.  Reply: 

1  4328  West  Walnut  St. 

I  Suite  1119 

’  Garland  TX  75042 


!  WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. _ 


!  WANT  TO  GUY:  A  good  custom  built 
I  3-knife  trimmer.  Contact  K.  Lesnar, 
I  (605)339-3633. 


VIDEO 

JOE  BOB  BRIGGS 
Videocassette  Offer 
Find  out  more,  write: 
Joe  Bob  Briggs  Video 
Dept.  P,  PO  Box  110993 
Dallas,  TX  75011-0993 


41 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP 

WANTED 

ACADEMIC 


TENURE  TRACK  POSITION  with  exten¬ 
sion,  research,  teaching  duties  at  asso¬ 
ciate  professor  or  professor  level.  ! 
Providing  information  support  for  exten-  | 
sion  educational  and  agricultural  | 
research  programs  make  up  a  major  ! 
share  of  duties.  Advising  students  1 
majoring  in  agricultural  journalism  and  | 
teaching  undergraduate  comrnunica-  ] 
tions  courses  in  College  of  Agriculture 
are  major  teaching  duties.  Earned 
doctorate  is  required  with  one  or  more 
degrees  in  journalism/communications. 
Applicants  need  5  to  10  years  profes¬ 
sional  experience  as  a  journalist, 
communicator,  and/or  teacher.  Journa¬ 
listic  writing  and  leadership  skills  espe¬ 
cially  important.  Knowledge  of  and 
appreciation  for  agricultur  would  be 
valuable.  Application  deadline  March  | 
3,  1986.  Send  resume  to  Richard  L. 
Lee,  1-98  Agriculture,  University  of  | 
Missouri-Coiumbia,  Columbia  MO| 
65211  (314)822-2480. 


JOURNALISM  TENURE  TRACK  POSI-  j 
TION.  Ph.D.  preferred;  professional  | 
experience  and  demonstrated  teaching  I 
competence  required.  Teach  journalism  ] 
skills  courses.  Rank-  Assistant  Profes-  ! 
sor.  Salary-  $21,000  to  $25,000  for 
nine  months.  Possible  summer  teach¬ 
ing  additional.  Deadline  for  application- 
March  15,  1986.  Send  letter  of  appli¬ 
cation,  vita  including  names  and 
addresses  of  at  least  three  references 
to:  Dr.  Don  8.  Morlan,  Chairperson, 
Department  of  Communication,  Univer¬ 
sity  of  Dayton,  Dayton  OH  45469. 
University  of  Dayton  is  an  equal 
employment/affirmative  action 
employer.  j 


THE  UNIVERSITY  DAILY  KANSAN, 
student  newspaper  at  the  University  of 
Kansas,  is  seeking  a  permanent,  full¬ 
time  General  Manager  and  News  Advis¬ 
er  to  begin  duties  in  the  fall  1986  or 
earlier  (June  1  if  available).  The  posi¬ 
tion,  which  is  not  a  tenure-track,  will  be 
a  renewable  nine  or  12-nnonth  appoint¬ 
ment  financed  partly  by  revenues  gener¬ 
ated  by  the  newspaper  and  partly  by  the 
William  Allen  White  School  of  Journal¬ 
ism  and  Mass  Communications.  The 
general  manager  will  oversee  the  entire 
operation  of  the  five-day  newspaper,  act 
as  news  adviser  and  teach  one  course  a 
semester  in  the  School  of  Journalism's 
news  editorial  sequence.  Additional 
duties  will  be  flexible  and  dependent 
upon  the  length  of  appointment  but  will 
include  acting  as  the  school's  liaison 
with  national  and  state  professional 
news  organizations.  Significant  profes¬ 
sional  daily  newspaper  experience  and 
at  least  a  bachelor's  degree  are 
required.  Advanced  degree  or  degrees 
preferred.  A  background  in  budgeting 
and  financial  management  and  previous 
teaching  experience  are  desirable. 
Salary  for  the  position,  negotiable  and 
dependent  upon  experience,  length  of 
appointment  and  qualifications,  will  be 
in  the  range  of  $30,000  to  $45,000. 
Formal  applications,  resumes  and  refer¬ 
ences  must  reach  the  head  of  the 
search  committee  by  March  17,  1986. 
Address: 

Prof.  Lee  F.  Young 

School  of  Journalism 
and  Mass  Communications 

University  of  Kansas 
Lawrence,  Kansas  66045 
The  University  of  Kansas  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Applications  are  sought  from  all 
qualified  people  regardless  of  race, 
religion,  color,  sex,  disabiliW,  veteran 
status,  national  origin,  age  of  ancestry. 


PUBLIC  RELATIONS  TENURE  TRACK 
TEACH  BOTH 

GRADUATES  AND  UNDERGRADUATES 
College  of  St.  Thomas 
St.  Paul,  Minnesota 

THE  COLLEGE  OF  ST.  THOMAS  is  looking  for  an  energetic  and 
qualified  individual  to  be  a  key  part  of  a  vital  public  relations  track. 
The  ideal  candidate  will  have  a  Ph.D.  or  ABD.  Several  years  of 
actual  public  relations  and  college  teaching  experience  is  a  must. 
Academic  or  practical  work  in  advertising  would  be  a  definite  plus 
for  this  tenure-track  position. 

This  person  will  teach  such  courses  as  public  relations  writing, 
advanced  public  relations  and  would  have  an  opportunity  to  teach 
a  graduate  level  course  in  our  unique  Master's  Program  in  Busi¬ 
ness  Communications.  St.  Thomas  has  an  active  PRSSA  Chapter 
and  the  successful  candidate  will  work  with  this  group  of  young 
people. 

St.  Thomas  is  a  century-old  liberal  arts  college  with  a  well- 
established  Department  of  Journalism  and  Mass  Communication. 
St.  Thomas  is  private,  Catholic,  coeducational.  We  seek  candi¬ 
dates  who  possess  a  clear  identification  with  our  goals  and 
objectives. 

St.  Thomas  is  located  in  St.  Paul  in  the  heart  of  the  Twin  Cities.  As 
a  public  relations  and  advertising  market,  the  Twin  Cities  rank  in 
the  top  10  in  the  nation.  The  quality  of  life  in  the  area  is  undisputed. 
Salary  competitive.  Send  resume,  clips  and  salary  history  to:  Rev. 
James  W.  Whalen,  Chair  of  Journalism  and  Mass  Communication, 
College  of  St.  Thomas,  St.  Paul,  MN  55105.  Application  deadline  is 
January  10,  1986.  Opening  is  for  fall  semester,  1986. 
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ENGLISH  FACULTY  anticipated  open¬ 
ing,  fall  1986,  full-time,  tenure  track. 
Teach  Film,  Writing  for  Television,  and 
other  communications  courses.  College 
teaching  and  professional  communica¬ 
tions  experience  required;  Ph.D 
preferred.  Salary  and  rank  dependent 
on  experinece  and  qualifications.  Dead¬ 
line  for  applications:  March  15,  1986. 
Send  letter  of  application,  resume, 
three  letters  of  recommendation,  and 
transcripts  for  all  degrees  earned  and  in 
progress  to:  Personnel  Office,  West 
Field  State  College,  West  Field  MA, 
01086.  An  AA/EO  employer. 

ROOSEVELT  UNIVERSITY  seeks  visit¬ 
ing  assistant  or  associate  professor  for 
development  of  electronic  newsroom 
and  new  and  revised  curriculum  under 
federal  grant.  Master's  or  Ph.D  with 
minimum  two  years  experience 
required.  Initial  one-year  aoMintment; 
renewal  possible.  To  $30,000  for 
12-month  contract.  No  teaching  duties 
for  at  least  one  semester.  Application 
deadline  March  15.  Affirmative  action, 
equal  opportunity  employer.  Applica¬ 
tions  to:  (iharles-(5ene  McDaniel,  Chair¬ 
man,  Department  of  Journalism, 
Roosevelt  University,  430  S.  Michigan 
Ave.,  Chicago  II  60605. 


THE  DEPARTMENT  OF  JOURNALISM 
at  Temple  University 
Two  Faculty  Openings 
News-Editorial:  Assistant/ Associate 
Professor  to  provide  leadership  and 
possibly  head  the  ACEJMC  accredited 
News-Editorial  Sequence.  PH.D. 
preferred;  minimum  of  five  years' 
professional  experience  and  extensive 
publications  required.  Must  be  able  to 
interact  professionally  with  regional  and 
state  newspaper  groups.  Tenure  track 
position  available  in  Septiember  1986 
with  the  possibility  of  extensive  guest  i 
lecturing  during  the  Spring  1986  term. 
Salary  competitive. 

Advertising:  Assistant/Associate  Profes¬ 
sor  to  work  in  the  ACEJMC  accredited, 
rapidly  expanding.  Advertising  Sequ¬ 
ence.  Ph.D.  or  A.B.D.  required;  profes¬ 
sional  experience  desirable;  ability  to 
interact  with  Philadelphia  advertising 
agencies  necessary.  Tenure  track  posi¬ 
tion  available  in  September  1986. 
Salary  competitive. 

The  Department  of  Journalism  at 
Temple  University  was  founded  in  1927 
and  became  a  part  of  the  School  of 
Communications  and  Theatre  in  1965. 
There  are  850  undergraduate  majors 
enrolled  in  five  sequences  and  approxi¬ 
mately  100  graduate  students  in  the 
M.J.,  M.A.  and  Ph.D.  programs. 
Temple  University,  which  is  located  in 
Philadelphia,  enrolls  31,000  students 
in  16  schools  and  colleges. 

To  apply  contact:  Search  Committee 
Department  of  Journalism 
321  Annenberg  Hall 
Temple  University 
Philadelphia  PA  19122 
Application  Deadline:  March  1,  1986 
Temple  University  is  an  Equal 
Opportunity/Affirmative  Action 
employer. 


ADMINISTRATIVE 


ASSISTANT  BUSINESS  MANAGER 
Expanding  family  owned  newspaper 
group  in  central  New  Jersey  needs  a 
hands-on,  people  oriented  assistant 
business  manager  with  strong  account¬ 
ing  and  people  management  skills.  This 
person  will  report  to  the  business  mana¬ 
ger  and  will  have  responsibility  for  cash 
flow  management,  payroll,  financial 
accounting,  inventory  and  will  assist  in 
both  managing  accounts  receivable  and 
in  overseeing  the  total  business  office 
function.  Excellent  salary  and  benefits 
package  with  good  growth  potential. 
Send  resume  and  salary  requirements 
to  R.  Denard,  The  Princeton  Packet,  PO 
Box  350,  Princeton,  NJ  08542. 


I  GENERAL  MANAGER  who  can  also  sell 
I  corporate  and  large  accounts.  Suburban 
Kansas  City,  free  community  newspaper 
I  group.  Box  9685,  Editor  &  Publisher. 

MANAGER,  MEMBERSHIP 
Processing 

Immediate  vacancy  for  manager 
experienced  in  large-volume  merber- 
ship  processing/subscription  opera¬ 
tions.  Resp.  for  staff  of  90-100  who 
maintain  membership  file  in  excess  of 
20  million,  through  processing 
55,000+  pieces  of  mail  daily,  deposit¬ 
ing  incoming  funds  and  providing 
customer  service  activities.  Require  5-8  i 
I  yrs.  managerial  experience  in  member-  | 
I  ship  processing  subscription  or  direct  { 
I  mail  openings  in  large-volume,  sophisti¬ 
cated  data  processing  environments,  { 
with  demonstrated  abilities  to  supervise  I 
effectively;  to  make  use  of  large,  inter-  i 
active  data  bases;  to  comprehend  inter- 
I  grated  systems  and  to  evaluate  antici- 
i  pated  results  of  modifications  to  such 
i  systems.  Salary  $35,000  to  $40,000 
I  with  comprehensive  benefits.  Send 
I  resumes  (NO  PHONE  CALLS)  to  AARP 
Personnel,  3200  E.  Carson  St.,  Lakew¬ 
ood  CA  90712.  An  equal  opportunity 
employer. 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart- 
I  ments.  The  New  England  Newspaper 
I  Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici- 
I  pate  but  distance  is  often  a  factor  in 
I  placement.  New  England  Newspaper 
I  Association,  Personnel  Referral 
i  Service,  70  Washington  Street,  Salem, 
i  MA  01970. 


NEWSPAPER  GROUP  seeks  corporate 
level  staff  member  to  train  sales  staffs 
of  its  newspapers.  Must  be  strong  in 
recruiting,  hiring,  training  salespeople 
.  and  in  retail  promotion  field.  Must 
!  conduct  in-plant  training  and  evalua- 
Ition.  Write  Bob  Paulos,  Hagadone 
I  Newspapers,  PO  Box  1178,  Coeur 
d'Alene  ID  83814. 


PRESS  ASSOCIATION 
EXECUTIVE  DIRECTOR 
The  Montana  Press  Association  is  seek¬ 
ing  an  executive  director  to  administer 
the  services  of  the  MPA  and  the  Monta¬ 
na  Advertising  Service.  The  executive 
director  should  be  a  proven  leader  with 
a  high  level  of  personal  initiative  and 
integrity  who  can  serve  as  chief  spokes¬ 
man  for  Montana's  member  newspap¬ 
ers,  guide  MPA'S  lobbying  efforts, 
generate  advertising  revenue  and  stimu¬ 
late  membership  growth  and  involve¬ 
ment.  Applicants  should  have  extensive 
knowledge  of  newspaper  operations,  a 
broad  background  in  media  issues, 

;  administrative  abilities  and  excellent 
interpersonal  skills.  Knowledge  of  press 
association  operations  is  essential. 
Excellent  salary  and  incentive  plan. 
Send  applications  and  resume  to: 
Lorretta  Breslin,  Director  of  Human 
Resources,  The  Billings  Gazette,  PO 
Box  2507,  Billings  MT  59103.  Appli¬ 
cation  deadline  is  Mar.  15,  1986. 


PUBLISHER  for  Zone  2  daily  of  11,500 
circulation,  with  TMC.  We  will  hire  an 
experienced  person  to  take  charge  of 
this  growing,  efficient,  and  prize¬ 
winning  newspaper.  The  successful 
applicant  will  be  familiar  with  personnel 
administration,  newsroom  manage¬ 
ment,  the  mechanics  of  offset  publish¬ 
ing,  circulation  administration  and 
strategy,  marketing  and  all  other  facets 
of  publishing  a  successful  daily  news¬ 
paper  in  a  growing  and  beautiful  town 
close  to  the  culture  and  diversity  of  a 
large  city.  We  offer  an  attractive  salary 
and  performance  bonus.  Send  resume, 
references,  salary  history  and  require¬ 
ments  to  Box  9691,  Editor  &  Publisher. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ADVERTISING  DIRECTOR 
Advertising  Director  of  10,000  circula¬ 
tion  daily  in  beautiful  Grand  Haven, 
Michigan,  on  the  eastern  shore  of  Lake 
Michigan  in  one  of  the  fastest-growing 
and  most  desirable  areas  of  the  state. 
Must  demonstrate  proven  record  of 
administrative  ability  with  a  hands-on, 
shirtsleeve  approach;  ability  to  produce 
ad  revenue  and  motivate  staff  of  10; 
and  a  facility  for  dealing  effectively  with 
advertisers  and  the  community.  Prefer 
experience  as  an  ad  director  or  retail 
manager.  Please  submit  letter  of  appli¬ 
cation,  complete  resume,  list  of  refer¬ 
ences  and  salary  history  to  James 
Huckle,  GRAND  HAVEN  TRIBUNE, 
101  North  Third  Street,  Grand  Haven, 
Ml  49417.  An  Equal  Opportunity 
Employer. 

ADVERTISNG  DIRECTOR 
New  Position  with  a  metropolitan  St. 
Louis  weekly  group  with  800,000  + 
circulation. 

Experience  should  include  proven  sales 
to  major  accounts.  Organize  and  imple¬ 
ment  your  own  local  selling  programs 
through  large  display  staffs.  Immediate 
priority;  sales  training  and  refinement. 
Total  responsibility  and  accountability. 

Send  resume: 

Suburban  Newspapers,  Marketing 
Director,  1714  D«r  Tracks  Trail,  St. 
Louis  MO 
63131. 


ADVERTISING  DIRECTOR  aggressive 
metro  newspaper  in  one  of  nation's  top 
15  markets  looking  for  dynamic  ad 
director  with  proven  track  record  to 
direct  large  staff  in  highly  competitive 
market.  Please  send  resume  to  Box 
9669,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  in  Zone  5 
with  37,500  circulation,  6-day  PM 
newspaper  in  a  major  metropolitan 
market  offers  unusual  growth  opportun¬ 
ity  for  the  right  person.  Central  location, 
member  of  expanding  suburban  news¬ 
paper  group.  Send  resume  and  refer¬ 
ences  to  Box  9673,  Editor  &  Publisher. 


ADVERTISING 
PROMOTION  MANAGER 
Major  suburban  daily  in  New  York  area 
seeking  creative  sales  promotion  mana¬ 
ger  adept  at  converting  market  and 
readership  data  into  presentations, 
brochures  and  other  sales  material. 
Position  calls  for  knowledge  of 
research,  writing  ability,  initiative  and 
leadership.  Please  send  resume  and 
salary  requirements.  Box  9696,  Editor 
&  Publisher. 


ADVERTISING  MANAGER— Innovative, 
experienced  leader  for  30,000  circula¬ 
tion  paper.  Excellent  location.  Send 
resume  to  Box  9697,  Editor  & 
Publisher. 

CLASS  AD  DIRECTOR 
800,000  +  circulation  weekly  group, 
needs  seasoned  professional,  minimum 
5  years  experience,  to  implement,  and 
supervise  classified  ad  program 
throughout  metropolitan  St.  Louis. 
Responsibilities  include  Sll  system 
implementation,  recruitment,  setting 
up  phone  room,  and  classified  display 
responsibilities.  Dynamic  opportunity! 

Send  resume: 

Suburban  Newspapers,  Marketing 
Director  7020  Chippewa,  St.  Louis  MO 
63119. _ 


E&P 

CLASSIFIEDS 

212-675-4380 


ADVERTISING  DIRECTOR 
Experienced,  success  driven  go-getter 
with  proven  management  skills  and  top- 
to-bottom  knowledge  of  every  phase  of 
advertising  including  media  mass. 
Starting  salary  high  30’s  plus  percen¬ 
tage  of  net  sales.  If  you  are  really  good 
and  looking  for  an  exciting  and  creative 
opportunity  in  Zone  1,  send  resume  and 
cover  letter  selling  your  talents  to  Box 
9701,  Editor  &  Publisher. 


CLASSIFIED  MANAGER.  The  Star- 
Ledger,  New  Jersey's  largest  newspap¬ 
er,  nas  an  opening  for  a  classified 
manager.  The  person  we  seek  must 
have  a  newspaper  advertising  manage¬ 
ment  background.  Classified  experi¬ 
ence  a  must,  retail  experience  a  plus.  If 
you  are  people-oriented,  not  afraid  of 
hard  work,  and  thrive  on  a  challenge, 
send  your  resume  to  The  Star-Ledger, 
Star-Ledger  Plaza,  Newark  NJ  07101. 
Attn:  Warren  Colville,  Advertising 
Director. 


CLASSIFIED  AD  MANAGER 
Are  you  a  phone  room  supervisor  or  a 
classified  sales  person  looking  to  move 
up  to  management?  Come  join  this  fast¬ 
growing  chain  located  in  one  of  New 
England's  most  desirable  locations. 
Send  resume,  salary  history  and  refer¬ 
ences  to  Dave  Ruscetta,  Citizen  Publi¬ 
cations  Inc.,  PO  Box  589,  Milford,  CT 
06460. 


CLASSIFIED  ADVERTISING  MANAGER 
A  major  California  newspaper  is  looking 
for  a  sales  oriented,  aggressive  individu¬ 
al  to  manage  its  classified  advertising 
department.  The  successful  candidate 
will  have  a  proven  track  record  in 
managing  staff  members  and  in  achiev¬ 
ing  challenging  sales  goals.  A  compe- 
tive  salary  with  excellent  benefits  is 
offered.  Send  your  resume  including 
salary  history  to  Box  9679,  Editor  & 
Publisher.  An  Equal  Opportunity 
Employer. 

DO  YOU  WANT  to  manage  a  newspaper 
some  day?  Here's  the  opportunity  to 
advance  as  your  ability  permits.  Start  as 
advertising  director  for  this  group- 
owned  13,000  daily  in  Zone  3.  Must  be 
an  aggressive,  promotion-minded, 
experienced  advertising  person  with  the 
ability  to  motivate  a  staff  of  7.  Send 
resume  in  confidence  to  Box  9668, 
Editor  &  Publisher. 


SALES  REP.  Need  aggressive,  highly 
motivated  individual.  Suburban  Kansas 
City,  free  community  newspaper  group. 
Box  9684,  Editor  &  Publisher. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


SOUTH  EAST  FLORIDA  DAILY  needs 
classified  phone  room  supervisor  with 
knowledge  of  newspapers  sales.  Must 
be  a  leader  with  ability  to  keep  phone 
sales  personnel  trained  and  motivated. 
Must  be  willing  to  persue  new  business 
and  follow  through  on  all  special  sales 
projects.  Send  resume  and  salary 
history  to  Box  9634,  Editor  & 
Publisher. 


RETAIL  AD  MANAGER 
24,000  Ohio  daily  is  looking  for  an 
experienced  ad  manager.  Must  be 
skilled  in  staff  motivation  and  TMC 
promotion.  Excellent  opportunity  for  a 
manager  seeking  a  solid,  ladder¬ 
climbing  career.  The  market  is  ripe,  the 
town  is  nice  and  the  pay  is  good,  ^nd 
resume  and  references  to  Box  9645, 
Editor  &  Publisher. 


RETAIL  SALES  SUPERVISOR 
We  are  a  rapidly  expanding  morning 
newspaper  located  in  a  quality  major 
market  in  the  Mid-West.  We  are  seeking 
a  sales  supervisor  to  oversee  the  daily 
sales  activity,  account  servicing,  and 
sales  planning  efforts  of  one  district  of 
retail  advertising  sales  representatives. 
You  have  a  solid  background  in  news¬ 
paper  advertising  sales.  You  understand 
newspaper  production  and  feel  at  ease 
with  basic  copy  and  layout  design.  More 
importantly,  you  are  adept  at  using 
research  data,  making  quality  sales 
presentations,  and  increasing  sales 
volume.  You  understand  people  and 
know  how  to  train  and  motivate  them  for 
ever  better  sales  results.  Preferably  you 
have  a  degree  in  business,  marketing, 
advertising  or  a  related  field. 

We  offer  excellent  salary  plus  bonus  and 
company-paid  benefits,  so  let's  talk 
seriously  about  a  solid  opportunity  with 
our  company.  Send  resume  to  Box 
9638.  Editor  &  Publisher. _ 

UNUSUAL  OPPORTUNITY 

Heading  the  advertising  department  of 
one  of  the  nation's  leading  daily  news¬ 
papers  is  an  opportunity  that  does  not 
present  itself  very  often.  This  position  is 
responsible  for  the  planning,  directing 
and  marketing  of  all  advertising  depart¬ 
ments,  as  well  as  serving  on  the  news¬ 
paper's  senior  committee  of  nanage- 
ment.  We  are  searching  for  a  hands-on 
professional  with: 

*Strong  people-oriented  leadership 
skills. 

*Good  planning  and  organizational 
abilities. 

*A  proven  record  of  successful 
management  on  a  medium  or  large 
daily. 

'Complete  knowledge  of  newspaper 
advertising  and  current  competitive 
trends. 

•Regard  for  and  rapport  with  our 
customers. 

You  will  be  working  with  an  experienced 
mid-management  team  and  staff.  If  you 
like  the  four-season  Midwest  lifestyle  of 
Zone  5,  you'll  find  the  best  quality  of 
life  in  this  area.  Superior  compensation 
package  in  a  most  satisfying  work  envi¬ 
ronment.  Your  resume  and  salary 
history  will  be  treated  in  strict  confi¬ 
dence.  Reply  to  Box  9677,  Editor  & 
Publisher. 


ART/GRAPHICS 

NEWSROOM  ARTIST 
The  Naples  Daily  News  needs  an  exper¬ 
ienced  artist  who  can  handle  all  forms 
of  graphics,  maps,  charts  and  other 
types  of  art  work.  This  is  a  full-time 
tuition  with  good  pay,  benefits.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  Po  Box 
7009,  Naples  FI  33940. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  WANTED 
Paid  circulation  weekly  newspaper 
(under  10,000)  plus  large  group  of 
shoppers  (over  50,000)  need  a  top 
person  to  run  this  department.  Rapid 
growth  on  line  for  '86.  Must  have 
management  experience  with  free 
distribution  and  paid  papers  but  will 
consider  a  #2  person  who  wants  to 
move  up.  $20,000  annually  and  up 
depending  upon  experience,  fringe 
benefits.  Zone  5.  Box  9624,  Editor  & 
Publisher. 
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CIRCUUTION  SALES  MANAGER 
I  A  New  England  metropolitan  daily 
I  invites  resumes  for  new  position,  Circu- 
I  lation  Sales  Manager.  This  position 
!  reports  to  the  Circulation  Director,  over- 
!  all  resppnsibilities  will  be  to  develop 
j  productive  home-delivery  and  single- 
I  copy-sales  programs  designed  to 
:  increase  our  market  penetration.  Posi- 
!  tion  will  have  responsibility  of  telemark- 
j  eting,  door-to-door  and  carrier- 
;  subscription  sales.  Other  responsibili¬ 
ties  include  development  of  innovative 
carrier  recruitment,  training  and  reten¬ 
tion  programs.  We  are  looking  for  a 
creative  circulation  professional  to 
I  bring  new  ideas  and  a  fresh  look  at  our 
I  market;  someone  who  realizes  that 
I  Circulation  is  the  backbone  of  a 
'  successful  newspaper.  We  are  ready  to 
I  grow  with  you.  Please  send  cover  letter 
I  and  credentials  to  Box  9671,  Editor  & 
'  Publisher. 


i  DIRECTOR  OF  CIRCULATION 
!  The  Times-Union  and  Democrat  and 
I  Chronicle,  prize-winning  Gannett  news- 
!  papers  in  Rochester  New  York  with 
I  combined  daily  circulation  over 
;  200,000,  seeks  an  aggressive,  creative 
I  market  oriented  executive,  to  increase 
I  market  penetration,  upgrade  service 
I  and  customer  relations.  Strong  empha- 
;  sis  on  leadership,  problem  solving, 

I  planning.  Proven  record  of  circulation 
growth  and  telemarketing  experience  a 
I  must.  Bachelors  degree  or  equivalent 
I  through  experience  with  at  least  two 
I  years  as  top  circulation  executive. 

1  compensation  package  includes  compe- 
I  titive  salary,  bonus  program  and  gener- 
I  ous  benefits.  Excellent  opportunity  for 
j  career  growth.  Send  resume,  employ¬ 
ment  and  salary  history  in  confidence 
to:  Christine  Landauer,  Direcotr  of 
Personnel,  Gannett  Rochester  News¬ 
papers,  55  Exchange  St.,  Rocherster 
!  NY  14614. 


CIRCULATION  SALES 
BfANAGER 


A  New  Eng'land  metropolitan 
daily  invites  resumes  for  new 
position.  Circulation  Sales 
Manag^er.  This  position 
reports  to  the  Circulation 
Director,  overall  responsibil¬ 
ities  will  be  to  develop 
productive  home-delivery 
and  single-copy-sales  prog¬ 
rams  designed  to  increase 
our  market  penetration. 
Position  will  have  responsi¬ 
bility  of  telemarketing,  door- 
to-door  and  carrier- 
subscription  sales.  Other 
responsibilities  include  deve¬ 
lopment  of  innovative  carrier 
recruitment,  training  and 
retention  programs.  We  are 
looking  for  a  creative  circu¬ 
lation  professional  to  bring 
new  ideas  and  a  ft«sh  look  at 
our  market;  someone  who 
realizes  that  Circulation  is 
the  backbone  of  a  successful 
newspaper.  We  are  ready  to 
grow  with  you.  Please  send 
cover  letter  and  credentials 
to  Box  9671,  Editor  A 
Publisher. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 
Kentucky's  second  largest  newspaper  is 
looking  for  a  top-flight  circulation 
professional.  Requirements  include  a 
proven  track  record  in  all  phases  of 
circulation.  The  person  we  seek  should 
have  above  average  communication, 
management,  organizational  and 
people  skills.  College  degree  preferred. 
Qualified  applicants  should  send 
resume  with  salary  history  to  Lewis 
Owens,  General  Manager,  Lexington 
Herald-Leader,  Main  and  Midland, 
Lexington  KY  40507.  EOE  M/F. 

CIRCUUTION  MANAGER- 
publications~we  are  one  of  the  fastest 
growing  health  care  publishers  in  the 
United  States.  Our  six  national  titles 
have  a  combined  circulation  of 
400,000.  We  are  seeking  an  exper¬ 
ienced  circulation  pro  to  head  up  part  of 
our  effort.  We  are  located  in  Waco, 
Texas,  a  desirable  "quality  of  life” 
community,  90  miles  from  Dallas  and 
110  miles  from  Austin.  Contact 
Rachael  Taylor,  assistant  to  the  Presi¬ 
dent,  817/776-9000. 


HOME  DELIVERY  MANAGER 
Sunny  California  major  metro  has  open¬ 
ing  for  Home  Deliver  Manager  to  over¬ 
see  department  of  50  PM  District 
Managers  and  supervisors.  If  you  appre¬ 
ciate  leadership  through  motivation 
rather  than  intimidation  and  believe 
your  management  role  is  to  make 
people  successful  and  if  you  have  more 
pptential  rather  than  experience  you 
might  have  found  the  perfect  career 
opportunity.  Box  9632,  Editor  & 
Publisher. 


PROMOTION  MANAGER 
Award-winning  Southern  California 
newspaper  is  searching  for  a  Promotion 
Manager  to  lead  our  goal-oriented 
Circulation  Promotion  staff. 

We  are  looking  for  a  creative,  high  ener¬ 
gy  achiever  with  strong  motivational  and 
training  skills. 

Responsibilities  include  the  develop¬ 
ment  and  design  of  sales  campaigns 
and  promotion  projects.  If  you’re  look¬ 
ing  for  a  fun  place  to  work  where  your 
hard  work  and  accomplishments  will  be 
appreciated,  this  might  be  you  spot. 
Competitive  salary  and  benefits  pack¬ 
age.  Send  resume  with  salary  history  to 
Box  9676,  Editor  &  Publisher. 


SMALL  TEXAS  GULF  COAST  daily  news¬ 
paper  with  TMC  shopper  is  seeking  a 
hands-on  circulation  manager.  Must 
have  experience  with  little  merchants 
system.  Box  9686,  Editor  &  Publisher. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  for  small 
Knight-Ridder  daily  in  Florida.  Looking 
for  good  editing,  assigning  skills.  Tell  us 
your  philosophy  of  local  news.  Send 
letter,  resume  and  work  samples  to 
Chris  Ledbetter,  Managing  Editor,  PO 
Box  580,  Boca  Raton  FL  33432. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you’re  one,  and  might  like 
to  sign  on  with  one  of  the  best  non¬ 
metro  newspapers  in  the  country,  let  us 
know  who  you  are  and  where  you  are. 
We  don’t  have  an  opening  at  the 
moment,  but  when  we  do,  we’ll  hire  the 
best.  If  you  have  at  least  5  years  daily 
newspaper  experience  and  think  you’ll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we’ll  send  you  a  copy  of  our 
newspaper.  If  that  doesn’t  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  Box  9464,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  ADVERTISING  DIRECTOR/ 
DISPLAY  MANAGER 

The  Seattle  Times  is  seeking  an  r'ggres- 
sive,  experienced  advertising  manager 
to  take  charge  of  our  display  advertising 
sales  efforts.  The  Selected  applicant  for 
this  position  willl  have  responsibility  for 
sales  managers  who  have  responsibility 
for  over  40  sales  per^le,  and  will  report 
directly  to  the  Vice  President  of  Adver¬ 
tising.  The  successful  candidatie  will 
have  a  history  of: 

1.  Successful  newspaper  advertising 
management  in  multiple  media  compe¬ 
titive  markets. 

2.  Strong  people  development  skills. 

3.  Involvement  in  strategic,  product 
and  operational  planning  and  product 
price  setting. 

4.  Good  communication  skills. 

5.  Experience  dealing  with  major  adver¬ 
tisers  at  the  decision  making  level. 

!  We  offer  very  competitive  salary  and 
!  benefit  program,  and  opportunity  for 
!  advancement.  Send  resume  with  salary 
I  history  and  cover  letter  to  R.C.Follett, 
Personnel  Department,  The  Seattle 
j  Times,  PO  Box  70,  Seattle  WA  98111. 

No  phone  calls,  please.  All  inquiries  will 
I  receive  a  response.  M/F/H  EOE. 


I  ASSOCIATE  PUBLISHER-magazine- 
we  have  grown  dramatically  and  have 
achieved  national  leadership  in  the 
health  care  markets  that  our  publica¬ 
tions  serve.  Now  we  are  looking  for  a  day 
sales/editorial  prop  to  head  up  one  of 
our  divisions  and  assist  in  the  launch  of 
a  new  related  publication.  We  are  locat¬ 
ed  in  Waco,  Texas,  a  desirable  ’’quality 
of  life"  community,  90  miles  from  Dal¬ 
las  and  100  miles  from  Austin.  Contact 
Rachael  Taylor,  assistant  to  the  Presi¬ 
dent,  (817)  776-9000. 


BUSINESS  REPORTERS  to  cover  recre¬ 
ational  vehicle  industry  for  national 
monthly  magazine  and  biweekly  news¬ 
letter  out  of  our  Elkhart,  Indiana  bureau 
I  and  Los  Angeles  area  office.  Must  be 
I  able  to  produce  concise,  sharp  news 
stories  as  well  as  in-depth  features. 
Send  resume,  references  and  clips. 
Salary  negotiable.  Margaret  Green,  TL 
Enterprises  22901,  Agoura  Rd.,  Agou- 
ra,  CA  No  phone  calls  please. 

CAREER  news  department  opportuni¬ 
ties  at  tri-weekly  North  Carolina 
community  newspaper.  Talented  indivi¬ 
dual  needed  to  start  in  sprts  and  move 
on  to  greater  responsibility.  Apply  Mark 
Durham,  The  LAURINBURG 
EXCHANGE,  PO  Box  459,  Laurinburg, 
NC  28352.  (919)  276-2311. _ 

COPY  EDITORS 

Mid-sized  metro  daily  (100,000  AM)  in 
Zone  2  is  looking  for  experienced 
editors  for  1986.  Excellent  benefits. 
Send  resume,  cover  letter  to  Box  9655, 
Editor  &  Publisher. 


COPY  EDITOR/REPORTER 
Award-winning  daily  in  cpmpetitive 
southeastern  Pennsylvania  news  market 
has  opening  for  a  person  who  can  switch 
from  reporting  to  copy  editing.  We  need 
a  person  who  can  make  copy  tight  and 
bright  while  writing  punchy  headlines. 
Experience  preferred,  but  willing  to 
hear  from  journalism  grads.  Send 
resume  to  Allen  Davis,  Managing 
Editor,  The  Record,  204  East  Lincoln 
Highway,  Coatesville  PA  19320,  or  call 
(215)384-4900. 


ASSISTANT  SPORTS  EDITOR 
The  Southern  Illinoisan,  an  award¬ 
winning  30,000  daily,  35,000  Sunday 
AM  newspaper  needs  assistant  sports 
editor,  slot,  sports  writirg/desk  person. 
Some  writing  required.  Three  to  five 
years  experienced  preferred.  Please 
send  resume  and  clips  to  Suzanne 
Eddingfield,  PO  Box  2108,  Carbondale 
IL  62901. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

(Inmpany 

AririrRS.<! 

City 

Statfi 

7ip 

Phnnn 

Classification 

AiJthorirari  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1986 

POSITIONS  WANTED 


LINE  AOS 

1  week  —  $5.25  per  line 

2  weeks  —  $4.70  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  Issue. 

Add  $5.50  per  insertion  for  box  senrice. 
Count  as  an  additional  line  in  copy. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service. 
Count  as  an  additional  line  in  copy. 


(^nt  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  isssue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EDITOR  &  PUBLISHER  for  February  8,  1986 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


FLORIDA  DAILY  NEWSPAPER  looking 
for  an  experienced  reporter,  hardwork¬ 
ing,  self-starter,  with  good  grammar. 
Photography  a  must.  Non-smoker.  Send 
resume,  copy  of  transcript  of  grades, 
references  and  clips  to  The  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach  FL  32961. 


EDITORIAL  WRITER 
The  Herald  of  New  Britain,  Ct,  a 
41,000  circ.,  PM,  6-day  daily,  needs 
an  Editorial  Writer  who  can  handle  all 
aspects  of  a  lively,  award-winning 
Editorial  Page.  The  person  we  are  look¬ 
ing  for  is  both  a  realistic  journalist  and 
an  innovative  writer  who  enjoys  dealing 
with  people  and  appreciates  the  impor¬ 
tance  of  the  newspaper  in  community 
life.  No  phone  calls,  please.  Direct  mail 
replies  only,  including  resume  with 
salary  history  and  photo  copies  of  work 
samples  (not  originals),  to  Henry  M. 
Keezing,  Executive  Editor,  The  Herald, 
1  Herald  Sq.,  New  Britain  CT  06050. 
EOE.  _ 


EDITOR  I 

If  you're  an  ace  business  editor  with  ‘ 
excellent  writing  skills,  we'll  give  you 
the  opportunity  to  lead  a  staff  of  top- 
notch  reporters  in  a  fast-paced  and 
growing  publishing;  company.  Central 
Massachusetts'  Bi-Weekly  Business 
Journal.  Send  clips,  resume  and  salary  j 
history  to  Dan  Kaplan  at  Business 
Worcester,  PO  Box  1000,  Worcester  MA 
01614.  I 


EDITOR 

STILL  LOOKING 

Alaska's  finest  twice-weekly  newspaper 
is  taking  applications  for  a  top  notch 
editor.  Editorial  staff  of  8  includes  five 
reporters,  staff  artist,  photographer  and 
typesetter.  We  are  looking  for  a  leader  j 
from  the  old  school  of  hard  work,  inte- 
grety  and  commitment.  This  is  one  heck  I 
of  a  newspaper  in  a  wonderful  valley. 
Our  readers  deserve  the  best.  Send 
clips,  examples  of  design,  writing  and  a 
letter  explaining  why  we  should  hire 
you.  Application  close  February  28th. 
Send  clips  and  resumes  to:  Shelley  Gill, 
Publisher,  The  Frontiersman,  Pouch  M, 
Wasilla  AK  99687. 


EDITORIAL  PART-TIME  experienced 
skilled  writer  needed  part-time  to 
compile  and  edit  monthly  Washington 
information  report.  Knowledge  of  Hill 
and  federal  agencies  essential.  Ideal  for 
full-time  Washington-based  journalist 
wanting  additional  income.  Replies 
held  in  strict  confidence.  No  calls.  Larry 
Johnson,  Government  Information 
Services,  1611  N.  Kent  Street,  Suite 
508,  Arlington,  VA  22209. 


FEATURE  WRITER 

Gulf  Coast  Florida  daily  needs  a  strong 
feature  writer  for  key  position  in  news¬ 
room.  Editing  and  camera  skills  helpful. 
Salary  commensurate  with  experience. 
Two  years  experience.  Send  resume  and 
non-returnable  clips  to  Jay  Pitts, 
Managing  Editor,  Playground  Daily 
News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549  or  telephone 
l-(904)-863-llll. 


EXPERIENCE  PLUS  TALENT-lf  you  are 
a  mature,  seasoned  reporter  who'd 
rather  chase  an  enterprise  story  than 
attend  a  meeting  or  pound  a  beat, 
there's  a  career  for  you  at  North  Dako¬ 
ta's  full-color,  capital  city  daily.  We're 
seeking  the  consummate  professional, 
one  who  is  both  a  digger  and  a  writer,  to  ! 
assume  an  key  role  in  our  award-  j 
winning  newsroom.  We  offer  a  wealth  of 
reporter  support  services  and  a  ultra  | 
modern  facility  in  this  Missouri  River  ; 
recreational  heartland.  Send  resume 
and  a  dozen  clips  to  John  Peterson,  The 
Tribune,  Box  1498,  Bismarck,  ND 
58502. 


EDITOR.  Weekly  in  Arizona  growth 
market  needs  a  shirt  sleeve  editor  who 
can  manage,  write,  edit  and  layout.  If 
you  have  these  skills,  please  send 
resume  and  sample  papers  to  Box 
9592,  Editor  &  Publisher. 


EDITOR/WRITER  for  a  large,  successful 
L.l.  weekly.  Experience  required. 
Career  opportunity.  Salary  requirement, 
resume,  clips  to  Box  237,  Hewlett  NY 
11557. 


EXECUTIVE  EDITOR-Established  Zone 
2  weekly  newspaper  group  is  currently 
^king  an  experience,  multi-talented 
individual  to  lead  our  organizations 
editorial  staff.  The  successful  candi¬ 
date  should  possess  excellent  people 
oriented  management  skills,  good  over¬ 
all  community  news  judgment  and  solid 
layout  and  graphic  ability.  If  you  have 
the  desire  to  produce  an  innovative 
community  oriented  product  in  a 
competitive  market  reply  with  resume 
and  salary  requirements  to  Box  9681, 
Editor  &  Publisher. 


EXPERIENCED  REPORTER  needed  for 
expansion  position  in  daily  bureau. 
Good  pay,  benefits,  plus  live  in  sunny 
Southwest  Florida  near  beaches.  Send 
resume,  clips  to  George  Cecil,  Naples 
Daily  News,  PO  Box  7009,  Naples  FL 
33940. 


EXPEIRENCED  REPORTER 
Needed  for  alternative  weekly  in  north 
of  Boston  area.  Emphasis  on  indepth 
interprise  reporting  and  polished  writ¬ 
ing.  Please  send  clips,  resume  to  Helen 
Gifford,  North  Shore  Sunday,  9  Page 
St.,  Danvers  MA  01923.  New  England 
applicants  only. 

EXPERIENCED  EDITORS,  WRITERS 
wanted  by  growing  Central  Florida 
newspaper  group.  Send  resumes  to 
Managing  Editor,  INI-Fla.,  124  West 
Central  Ave.,  Winter  Haven  FI  33880. 
(813)  294-8089. 


IMMEDIATE  OPENINGS 
Progressive  70,000  daily  in  Zone  5  has 
immediate  openings.  Good  pay,  bene¬ 
fits.  Opportunity  to  be  part  of  aggressive 
news  team  in  metro  area. 

INVESTIGATIVE 

Investigative  reporter.  Experienced  in 
government  document  research,  paper 
trail  follow,  politics.  Must  be  solid 
writer.  Special  projects  in  independent 
atmosphere.  Minimum  three  years 
experience. 

HEALTH-ENVIRONMENT 
Reporter  experienced  in  health  and 
environmental  issues.  Coverage  ranging 
from  heavy  industry  to  community 
pollution  problems.  Numerous  hospi¬ 
tals,  health  providers.  Knowledge  of 
medical  issues,  environmental  issues  a 
must.  Minimum  three  years  experience. 

GENERAL  ASSIGMMENT 
General  assignment  reporter  for  cover¬ 
age  of  community  news. 

INTERESTED? 

Interested  in  details  of  these  employ¬ 
ment  opportunities?  Send  resume  with 
references,  salary  requirements  to  Box 
9704,  Editor  &  Publisher. 


LIFESTYLES  EDITOR 
Small  but  quality-oriented  North  Caroli¬ 
na  daily  seeks  talented  individual  to 
handle  our  one-person  lifestyles 
section.  Duties  range  from  writing 
routine  weddings  and  engagements  to 
creating  colorfui  features  and  in-depth 
pieces  on  a  variety  of  community- 
oriented  subjects.  Excellent  working 
conditions,  competitive  salary  and  a 
chance  to  grow  with  an  award-winning 
daily  paper  in  Western  North  Carolina's 
mountains.  Send  clips  and  resume  to 
Mike  Jones,  Managing  Editor,  The 
McDowell  News,  PO  Box  610,  Marion 
NC  28752.  Phone:  (704)652-3313. 


COPY  EDITOR.  Prize-winning  AM  daily 
in  southern  New  England  seeking 
bright,  imaginative  desk  person  who 
can  edit,  write  heads  that  bounce, 
layout  attractive  pages,  and  fit  in  with 
an  operation  that  has  punch.  At  least 
three  years  reporting  experience  and 
I  three  years  desk  work  r^uired.  If  you 
feel  you  have  the  qualifications.  Call 
Wayne  Shepperd,  Managing  Editor, 
l-(203)-744-5100,  2-10  PM. 


FASHION  WRITER 

The  Detroit  News  seeks  a  witty,  crea¬ 
tive,  stylish  writer  to  produce  lively 
fashion  pieces  and  commentary.  We 
produce  a  free-standing,  full-color  fash¬ 
ion  section  weekly,  plus  six  themed 
supplements  per  year.  Applicant  must 
be  a  self-starter  with  several  years  news¬ 
paper  or  magazine  experience  who  is, 
above  all  else,  a  first-rate  writer.  Send 
resume  and  clips  to  Susan  Wyland, 
Accent  Editor,  The  Detroit  News,  615 
West  Lafayette,  Detroit,  Ml  48231. 


I  LIFESTYLE  EDITOR 

The  Seattle  Times  is  looking  for  a  lifes¬ 
tyle  editor  to  direct  an  experienced  staff 
of  12  reporters  and  columnists  in 
producing  its  nationally  recognized 
lifestyle  section.  Candidates  must  have 
management  experience,  strong  report¬ 
ing  and  editing  background,  good  news 
sense,  and  the  ability  to  work  coopera¬ 
tively  with  the  paper's  arts  and  enter-  ; 
tainment,  news,  design,  and  photo  I 
staff.  We  are  looking  for  an  editor  with 
good  organizational  and  people  skills, 
who  can  approach  a  fast-paced  job  with 
humor,  vision  and  creativity. 

Competitive  salary  and  good  benefits. 
Send  resume  and  clips  or  section 
I  samples  with  a  letter  explaining  your 
I  management  philosophy  and  your 
I  approach  to  lifestyle  coverage  to  Renee 
I  Follett,  Personnel  Department,  The 
!  Seattle  Times,  PO  Box  70,  Seattle  WA 
j  98111,  by  February  28.  No  Phone 
calls,  please.  All  inquiries  will  receive  a 
response.  M/F/H  EOE. 


MANAGING  EDITOR 
Ours  is  an  unusual  trade  monthly 
tabloid;  yours  will  be  an  interesting— 
j  and  challenging  job.  You'll  have  hands- 
on  responsibility  for  day-to-day  opera¬ 
tions  up  to  (but  not  including)  prcduc- 
tion,  work  closely  on  stories  with  top 
executives  of  the  food  industry;  select 
and  direct  freelance  writer's  assign¬ 
ments  and  oversee  an  assistant’s  sto¬ 
ries,  and  monitor  advertising  traffic  for 
the  Food  Merchants  Advocate. 

The  job  will  involve  some  travel.  Skill  , 
with  a  35  mm  camera  is  not  a  must,  but  I 
is  a  plus.  Public  Relations  skills/  | 
experience  would  be  another  plus;  so  ’ 
I  would  trade  writing  experience.  Inter-  | 
■  ested?  Send  resume/  salary  require¬ 
ments  to  Doug  Harris,  Director  of 
I  Communications,  New  York  State  Food 
Merchants  Assn.,  303  S.  Broadway, 

!  Tarrytown  NY  10591. 


'  COPY  EDITOR 

1  Copy  editor  needed  for  13,000  6-day 
:  P.M.  in  central  Illinois.  Apply  only  if  you 
:  have  an  unerring  eye  for  accuracy  and 
know  AP  style  and  the  English 
;  language.  Be  prepared  to  prove  it. 

!  Resume  and  letter  explaining  why  you’d 
I  be  the  right  choice  to:  Tim  Zgonina, 
i  Editor,  Daily  News,  Effingham  IL 
i  62401. 

!  GRADUATE  ASSISTANTSHIPS  avail- 
j  able  for  persons  with  at  least  three  years 
full-time  experience  in  reporting,  writ- 
I  ing,  editing,  in  either  print  or  broadcast 
;  media,  ready  for  mid-career  opportunity 
:  to  earn  an  MA  in  a  12-month  ptoffam. 

'■  Stipends  of  approximately  $6,000  plus 
full  out-of-state  tuition  for  b^t  quali- 
'  fied  teaching  and  research  assistants. 

I  Deadline  for  applicaiton  is  April  15, 

I  1986.  Write:  Chairman,  Graduate 
I  Studies,  School  of  Communications, 
I  The  Pennsylvania  State  University,  215 
Carne|ie  Building,  University  Park  PA 


MANAGING  EDITOR 
I  am  looking  for  an  unusual  person  to 
lead  the  newsroom  at  the  Columbia 
Daily  Tribune,  a  respected  newspaper  in 
one  of  America's  most  exciting  news 
markets. 

I  need  a  person  who  can  choose  strong 
reporters  and  editors  and  lead  to  them 
to  unusual  levels  of  skill  and  productivi¬ 
ty.  We  put  the  highest  priority  on  local 
and  regional  reporting.  We  want  excel¬ 
lent  writing.  We  are  high  on  good 
graphic  display.  In  this  major  university 
community,  one  of  the  fastest  growing 
towns  in  the  nation,  news  opportunities 
abound.  Educational  and  income  levels 
are  high.  We  have  competition,  and  we 
!  are  successful.  What  a  great  place  to  be 
in  the  newspaper  business! 

;  The  Tribune  has  a  reputation  for  qual- 
:  ity,  but  we  can  do  a  lot  more.  I  need 
someone  who  will  exploit  this  opportun- 
'  ity  through  strong  leadership  in  our 
‘  organization  and  a  respected  presence 
1  in  the  community;  a  bright,  talented, 
credible  person  who  will  command 
i  loyalty  and  respect, 
i  Our  staff  is  already  good.  With  first-rate 
I  management,  no  telling  where  we  can 
■  go. 

I  If  you  think  you're  up  to  this  task,  call 
me,  write  me,  send  a  messenger,  hop  a 
;  plane.  Let  me  know  why  this  is  your 
;  kind  of  job  and  why  you  think  you  can 
'  do  it. 

'  Great  managers  are  almost  impossible 
;  to  find.  If  you  think  you're  one  or  can 
i  become  one  with  careful  attention  from 
I  an  experienced  boss  who  wor.’t  be  easy 
1  but  who  will  quickly  respect  ability  and 
provide  all  the  independence  a  manager 
can  command,  I  really  want  to  talk  to 
you. 

Check  out  the  Tribune.  Check  me  out. 
The  get  in  touch  with: 

Henry  J.  Waters  III. 

Editor  &  Publisher, 

Columbia  Daily  Tribune, 

PO  Box  798, 

Columbia,  MO  65205 


INVESTIGATIVE  REPORTER 
Quality  suburban  midsized  daily  in  high- 
g^wth  metro  area  seeks  aggressive,  tenacious 
reporter  for  in-depth/investigative  beat.  At  least 
five  years  experience  on  a  daily  newspaper  and  a 
proven  track  record  required.  Salary  in 
mid-20’s,  excellent  company-paid  benefits.  Send 
resume,  clips  to  Box  9659,  Editor  &  Publisher. 
EOE. 
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HELP  WANTED 


NEWS  EDITOR  for  4,100  5-day 
Sunbelt  daily,  lake  country.  Clips  to 
Daily  Journal,  Box  328,  Vinita  OK 
74301. _ 

NEWS  EDITOR— For  a  local  7K  plus,  6- 
day  PM  in  growing,  highly  competitive 
high-tech  area.  A  staff  of  9.  State-of- 
the-art  front  end  and  pagination.  Daily 
or  big  weekly  leadership  experience 
required.  Contact  Personnel  at 
(617)264-9345. 

Beacon  Communications  Corporation 
20  Main  Street 

Boston  MA  01720 
An  Equal  Opportunity  Employer  M/F. 

MANAGING  EDITOR— Mid-size  daily 
needs  motivator,  strong  on  local  copy 
and  graphics.  Zone  3.  Excellent  loca¬ 
tion.  Must  have  experience.  Send 
resume  to  Box  9698,  Editor  & 
Publisher. 

MANY  OPPORTUNITIES-The  Saint 
Louis  Globe-Democrat  is  under  new 
ownership  and  is  expanding.  Positions 
are  available  for  artists,  a  conservative- 
oriented  political  cartoonist,  business 
writers,  reporters  and  copy  editors. 
Please  send  resume  to  Bill  Feustel, 
Managing  Editor,  Saint  Louis  Globe- 
Democrat,  710  North  Tucker  Blvd.,  St. 
Louis,  MO  63101. _ 

MEDICAL  WRITER 
BUSINESS  WRITERS 
MID-LEVEL  EDITORS 
JOB  BANK  has  immediate  openings  for 
the  above  positions.  We  are  seeking  city 
editors  and  assistant  city  editors  for 
small  and  mid-sized  dailies.  If  you  are 
interested  in  these  jobs  call  director 
Debra  Bissinger  at  (609)  795-1309  or 
write  JOB  BANK,  PO  Box  623,  Palmyra 
NJ  08065.  There  are  no  referral  fees  for 
the  above  positions. 

MID-SIZED  TEXAS  DAILY  seeks  energe¬ 
tic,  aggressive  reporter  with  5  years 
experience  in  daily  newspaper  reporting 
for  special  projects  position.  Send  cover 
letter,  resume,  clips  and  salary  require¬ 
ments  to  Box  9700,  Editor  &  Publisher. 


WRITER 

ORGANIC  GARDENING  is 
looking  for  a  magazine 
writer  with  at  ioast  3  years 
oxporionce  and  a  degree  in 
Engiish  or  Journaiism  to 
write  two  features  a  month, 
assist  with  pianning  and  to 
do  occasionai  editing  of 
freeiance  manuscripts. 
Gardening  experience  a 
pius  but  not  required.  Pieas- 
ant  iocation  Just  one  hour 
from  Phiiadeiphia  and  two 
hours  from  New  York  City. 
Piease  send  resume  and 
recent  writing  sampies  to: 

Personnei  Department 
(W-EP) 

RODALE  PRESS,  INC. 

33  East  Minor  St. 
Emmaus,  PA  18049 
E.O.E.  •  M/F 


HELP  WANTED 


MONTHLY  BUSINESS  MAGAZINE 
seeks  staff  write.  Looking  for  energetic, 
self-starter  willing  to  take  on  various 
writing  responsiblities.  Business  writing 
experience  preferred,  not  essential. 
One-three  years  reporting  background 
required.  Send  resume  and  cups  to 
Cathy  Sabik,  Editor,  Business  Journal 
of  New  Jersey,  CN  502,  Jamesburg  NJ 
08831. _ 

NEED  AGGRESSIVE  EDITOR  for  two 
community  weeklies,  shopper,  and 
tourist  guide  publication  in  Arkansas 
Ozarks.  Competitive  situation  demands 
award-winning  coverage,  layout  and 
design.  Carroll  County  Newspapers,  PO 
Box  232,  Berryville  AR  72616. 

NEW  MEXICO  EDITORS 
Position  available  at  the  El  Paso  (Texas) 
Times,  a  member  of  the  Gannett  group. 
Successful  candidate  will  have  proven 
newspaper  reporting,  editing  and 
management  skills.  News  sense  that 
I  can  make  reporting,  especially  govern¬ 
ment  reporting,  sparkle  with  people 
'  angles  vital.  Coverage  area  demands  a 
j  regional,  multi-community  interest  and 
perspective.  Editor  directs  6  full-time 
reporters  and  editors  in  four  New 
Mexico  news  bureaus  and  one  corres¬ 
pondent.  Five  year’s  newsroom  experi¬ 
ence  preferred.  The  El  Paso  Times  has 
daily  circulation  Of  57,000,  Sunday 
circulation  of  87,000.  Competitive 
salary  and  excellent  benefits.  Send 
resumes,  references,  news  clips  and 
page  layouts  to  John  Moore,  Co- 
Managing  Editor,  El  Paso  Times,  PO 
Box  20,  El  Paso  TX  79999.  No  phone 
calls. 

REPORTER 

Award-winning  Texas  Gulf  Coast 
23,000  circulation  daily  has  immediate 
opening  for  general  assignment  repor¬ 
ter.  Must  be  self-starter  who  under¬ 
stands  community  journalism,  knows 
how  to  cover  a  story  and  write  it,  is  will¬ 
ing  to  work  hard  and  wants  to  help  us 
build  on  an  already  existing  reputation 
for  excellence.  One  to  two  years  experi- 
J  ence  on  weekly  or  smaller  daily 
preferred.  Will  consider  applicants  with 
extensive  experience  on  college  daily. 
Send  resume  and  lots  of  clips  to:  Box 
9694,  Editor  &  Publisher. 

REPORTER 

Quality  broadsheet  weekly  needs  entry- 
level  reporter  with  strong  academic 
background  and  demonstrated  interest 
in  journalism.  Car,  camera  required. 
Write  Peter  Boody,  Editor,  The  South¬ 
ampton  Press,  Box  1207,  Southampton 
NY  11968. _ 

SEEKING  TOP-FLIGHT  business  editor, 
city  editor  and  talented  sports  layout 
person  for  fast-growing  Sunbelt  P.M. 
Zone  4.  Must  have  experience  and  inno¬ 
vative.  Send  resume  and  letter  telling 
why  you  are  person  for  job.  Gwinnett 
Daily  News,  PO  Box  1000,  Lawrencevil- 
le  GA  30245. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


SOMEWHERE  in  th  s  vast  world  of 
Community  newspapers  is  one  who 
wants  to  retire  as  an  OWNER,  not  as 
salaried  employee.  Southern  conserva¬ 
tive  weekly  in  a  strong  growth  area  with 
potential  as  semi-weekly  expansion  has 
ideal  opportunity  for  experienced, 
competent,  hard-working  news  person. 
Feet-on-desk,  hands-in-pockets 
"supervisors"  need  not  apply.  Area  is 
ideal  recreation  for  individual  or  family. 

I  This  offer  guarantees  the  Editor  full 
!  managerial  authority,  progressive 
I  ownership  of  25  per  cent  of  corporate 
I  stock  over  five  year  period,  option  to 
I  purchase  additional  25  per  cent.  All 
I  equipment  except  press;  new  building 
with  pressroom  now  at  architects.  Full 
resume  with  complete  background  (will 
be  checked  in  detail),  salary  range,  in 
first  letter.  Write  Box  9683,  Editor  & 
Publisher. 


HELP  WANTED 


REPORTER/EDITOR  for  small  but 
aggressive  Colorado  daily  paper.  Inves¬ 
tigative  and  daily  background  preferred. 
Send  writing  samples  with  resume  to 
ASPEN  DAILY  NEWS,  PO  Box  10541, 
Aspen  CO  81612. 

SPORTS  COLUMNIST 
Five  columns  per  week  on  major  league 
sports.  Looking  for  a  new  Red  Smith  for 
150,000  daily  circulation.  Zone  2. 
Send  resume  and  samples  to  Box  9658, 
Editor  &  Publisher. 

SPORTS  EDITOR 

The  Seattle  Times  is  looking  for  a  sports 
editor  for  a  unique  sports  market — big 
enough  to  have  major  league  sports  and 
a  top  collegiate  program  and  yet  small 
enough  to  embrace  preps  and  partici¬ 
patory  sports.  We  need  someone  with 
the  vision  and  management  skills  to 
make  the  23-person  staff  of  the  Times 
better  than  it  already  is.  Perhaps  you're 
editing  an  award-winning  mid-sized 
sports  section,  but  ache  to  be  in  a  major 
league  atmosphere.  Or  maybe  you  were 
a  sports  editor  who  has  moved  up  in  the 
editorial  line  but  down  in  satisfaction 
and  want  to  return  to  sports.  You  need 
to  understand  the  dynamics  of  sports  in 
the  PM  newspaper,  have  had  experi¬ 
ence  editing  a  sports  section  and 
demonstrated  competence  managing 
both  a  reporting  and  editing  staff. 
Competitive  salary  and  benefits.  If  you 
have  those  skills  and  abilities,  send 
cover  letter,  and  resume  and  salary 
history  to  R.C.  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle  WA  98111.  No  phone  calls 
please.  All  inquiries  will  receive  a 
response.  M/F/H  EOE. 

THE  DAILY  JOURNAL,  English 
language  daily  in  Caracas,  Venezuela,  is 
a  seeking  candidates  for  immediate 
opening.  Also  accepting  applications 
for  future  openings  as  we  begin  plan¬ 
ning  out  annual  recruiting  program. 
Copy  editors  strong  in  organization, 
working  with  reporters,  layout  and  head¬ 
line  writing  experience.  Fluent  Spanish 
a  must.  VDT  experience. 

Reporters  for  general  assignment  beat. 
Should  have  knowledge  of  business, 
industry  and/or  petroleum.  Fluent 
Spanish  a  must. 

We  are  a  seven-day-a-week  tabloid  with 
our  own  modern  plan.  Send  letter, 
resume,  clips  to  Nigel  Cumberbatch, 
Managing  Editor,  C/0  Jet  Cargo  Interna¬ 
tional,  The  Daily  Journal,  PO  Box 
020010,  Miami  FL  33102-0010. 
Phone  562-1122  or  561-2317, 
Caracas. 

THREE  NEW  POSITIONS  at  small  but 
growing  PM  daily  in  Zone  1;  Beat  repor¬ 
ter  with  at  least  one  year  daily  experi¬ 
ence.  Copy  editor  with  skills  in  local  and 
wire  copy.  Chief  Photographer  with 
color  background.  Box  9672,  Editor  & 
Publisher. 

TIRED  OF  SNOW?  The  Fresno  (Califor¬ 
nia)  Bee  a  145,000  AM  daily  is  search¬ 
ing  for  a  top-flight  sports  copy  editor 
who  isn’t  afraid  to  make  good  copy 
better.  Must  have  demonstrated  layout 
and  design  skills,  solid  news  judgment, 
a  team  work  spirit  and  a  thorough 
understanding  of  sports.  Three  years 
experience  preferred.  Women  and 
minorities  encouraged  to  apply.  Send 
resumes  and  references  to  Rich 
Marshall,  Sport  Editor,  The  Fresno  Bee, 
Fresno  CA  93786. 

TRAVEL  WRITERS;  National  travel 
publication  needs  freelance  travel 
writers  with  stories  and  photos  from 
around  the  world.  Send  resume  and 
samples  and  we  will  send  you  our 
requirements  and  payment  schedule. 
Graphics  East,  7825  Baymeadows  Way, 
#328A,  Jacksonville  FL  32216. 


HELP  WANTED 


REPORTERS/PHOTOGRAPHERS 
needed  immediately  for  group  of  south¬ 
ern  West  Virginia  weeklies.  Good 
chance  for  advancement  to  dailies  with¬ 
in  group  if  you  pay  your  dues  and  learn 
from  national  award-winning  editor. 
Good  summer  and  winter  outdoor  life- 
style.  Call  Rip,  (304)469-3373. 

REPORTER  for  small  daily  in  good 
living  area.  Copy  editing  and  camera 
skills  big  pluses.  Good  opportunity  for 
I  self-starter.  Clips  and  resume  to  David 
I  Bartholomew,  Daily  Messenger,  Box 
1 430,  Union  City,  TN  38261. _ 

I  REPORTERS:  We’re  looking  for  the  best 
;there  is  for  current  openings  and 
[expected  openings.  If  you  are  a  top 
newspaper  reporter  and  have  a  desire  to 
I  hone  your  skills  with  hard  work  on  an 
jaward  winning  35,000  circulation 
paper,  send  us  your  resume  and  three 
solid  clips  to  Managing  Editor,  Texarka¬ 
na  Gazette,  PO  Box  621,  Texarkana  TX 
1 75504. 

j  WASHINGTON  CORRESPONDENT 
Leading  trade  magazine  needs  help 
I  covering  marketing,  advertising  and 
I  communications  in  Washington  D.C. 
Applicants  should  have  at  least  three 
years  experience  in  general  and  busi- 
I  ness  reporting.  Please  send  resume, 

I  salary  history,  references  and  clips  to 
I  Box  9703,  Editor  &  Publisher. 

j  WE  ARE  LOOKING  for  the  right  person 
i  to  complete  our  six-person  desk  for  an 
i  award-winning,  mid-size  PM  daily  in 
I  West  Texas.  We  need  a  professional  who 
I  is  capable  of  doing  hands-on  editing  of 
local  copy  and  who  can  design  sharp, 
modular  pages,  write  accurate  and 
attractive  headlines  and  work  the  wire. 
An  exceptional  entry-level  applicant  will 
be  considered,  but  this  is  no  job  for 
anyone  hoping  to  be  spoon  fed.  VDT 
skills  helpful.  Contact  Randall  Light- 
foot,  Copy  Desk  Chief,  The  Odessa 
American  Newspaper,  PO  Box  2952, 
Odessa  TX  79760  or  call 
(915)337-4661. _ 

WIRE/COPY  EDITOR— Central  office  for 
two  Northeast  Indiana  dailies  needs 
desk  person  strong  on  copy  editing, 
headline  writing  and  page  design. 
Computer  background  important.  Send 
!  resume,  salary  requirements  to:  Terry 
Housholder,  The  News-Sun,  112  North 
Main  St.,  Kendallville  IN  46755,  or  call 
(219)347-0400. 

YOUR  EXPERIENCE  in  the  media  field 
is  valuable.  Tipsters  wanted  for 
research  with  newsworthy  stories 
concerning  disasters.  Earn  additional 
income  while  at  your  present  job.  For 
information  call  Carole 
l-(800)233-8025  Monday  through 
Friday. 

'Zone  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its  ten- 
member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown  OH  44501-0780.  No 
phone  calls,  please. 

i  MARKETING  RESEARCH 

\  MARKET  OPINION  RESEARCH  one  of 
I  the  nations  largest  survey  research 
I  companies  located  in  Detroit  Michigan 
I  has  an  opening  in  its  media  research 
I  division.  This  opportunity  offers  an  indi- 
I  vidual  involvement  with  writing,  editing, 
land  questionaire  design.  Individuals 
!  appling  should  have  a  minimum  of  a  BA 
i  degree.  Familiarity  with  computerized 
data  analysis  is  required  as  well  as 
excellent  written  and  oral  communica¬ 
tions  skills.  Excellent  company  paid 
benefits  and  pleasant  working  condi¬ 
tions.  Send  resume  in  confidence  to 
Dolores  Allor,  Personnel  Manager, 
Market  Opinion  Research,  550 
j  Washington  Blvd.,  Detroit  Ml  48226. 
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HELP  WANTED 


_ PRESSROOM _ 

PRESS  PERSON 

Journeyman  Pressperson  wanted  for 
daily  South  Florida  newspaper.  Applic¬ 
ants  must  be  experienced  on  uoss 
double  width  offset  and  letterpress  web 
presses.  We  offer  competitive  salary 
and  excellent  benefits.  Send  resume  to: 
The  Personnel  Department 
News  Sun/Sentinel 
PO  Box  14430 
Ft  Lauderdale  FL  33302 
EOE 


PRESSROOM  MANAGER  AM  newspap¬ 
er  minimum  5  years  management 
experience  in  a  Goss  Metro  pressroom. 
Send  resume  to  Charles  w.  Carroll, 
Production  Director,  The  Ledger,  PO 
Box  408,  Lakeland,  FL  33802. 


PRESS  SUPERINTENDENT 
Midwest  daily,  Sunday  of  40,000  circu¬ 
lation  and  growing  commercial  printing 
business  seeks  press  superintendent  to 
direct  and  work  with  union  crew  on 
10-unit  Goss  Urbanite.  Strong  leader¬ 
ship  and  technical  skills  desired.  Duties ! 
include  supervision  of  print  quality  and 
equipment  maintenance,  handling! 
personnel  matters,  monthly  inventories,  | 
annual  budgeting.  Report  directly  to 
publisher,  general  manager.  Salary 
competitive  and  commensurate  with 
experience:  excellent  benefits,  incen¬ 
tive  package,  promotion  opportunities. 
Send  resume,  references,  salary 
requirements  to  Publisher,  The 
Tribune-Star,  PO  Box  149,  Terre  Haute 
IN  47808. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


THE  CAPE  COD  TIMES,  a  quality 
conscious  seven-day  morning  newspap¬ 
er,  has  an  immediate  opening  for  a  jour¬ 
neyman,  preferably  with  experience  on 
a  Goss  Metro.  We  offer  excellent  pay 
and  benefits.  Please  send  your  back¬ 
ground  information  and  references  to 
Arline  Harrington,  Personnel  Coordina¬ 
tor,  Cape  Cod  Times,  Hyannis,  MA 
02601. 


_ PRODUCTION _ 

PRODUCTION  MANAGER:  East  Coast 
small  newspaper  with  large  commercial 
printing  operation  seeks  manager  of 
press,  camera,  mail  departments.  Goss 
Community  press.  Must  be  well  organ¬ 
ized,  able  to  handle  complex  schedul¬ 
ing,  detailed  record  keeping,  mechani¬ 
cally  talented.  Top  salary,  immediate 
opening.  Call  (215)697-1694.  Write 
Box  9692,  Editor  &  Publisher. 


_ PROMOTION _ 

Zone  5,  major  daily  (200,000  Plus)  and 
Sunday  (250,000)  has  an  exceptional 
opportunity  for  an  assertive,  take- 
charge  promotion  manager  with  strong 
leadership  and  imaginative  planning 
abilities.  As  a  front  line  contributor,  the 
successful  applicant  will  work  closely 
with  circulation,  marketing  research, 
advertising  and  editorial  personnel  in 
developing  circulation  and  advertiing 
sales. 

If  you  are  degreed  in  mass  communica¬ 
tions  or  a  closely  related  field  and  have 
at  least  five  years  experience  in  media 
or  a  media  related  field  and  are  a 
professional  manager  with  excellent 
personal  communication  abili¬ 
ty...  forward  your  background  confiden¬ 
tially  to  Box  9661,  Editor  &  Publisher. 
An  equal  opportunity  employer  m/f/h. 


POSITIONS 
WANTED  I 

ADMINISTRATIVE  I 

PUBLISHER/GENERAL  MANAGER  ' 
Experienced  general  manager  presently  i 
operating  a  7200  mid-west  daily  with  a  I 
7000  direct  mail  TMC  is  now  available.  | 
Do  to  the  financial  conditions  of  the 
market  location;  this  college  graduate, 
who  has  12  years  of  proven  experience 
in  sales,  marketing,  finance,  personnel, 
production  and  editorial  is  seeking  a 
new  position. 

Please  contact  GOOD  NEWS  if  you  are 
intersted.  THERE  WILL  BE  NO  FEE. 
This  candidate's  previous  employer 
thinks  enough  of  him  to  pay  for  this 
outplacement. 

GOOD  NEWS 
(319)  359-4877 

A  unique  search  firm  serving  the  news¬ 
paper  and  communication  industry 
1327  Crow  Creek  Road 
Bettendorf,  Iowa  52722  i 

PUBLISHER/GM  with  daily,  weekly,  I 
TMC  top  position  experience  seeks  | 
change  to  lead  your  people  and  profits  | 
in  every  phase  of  newspapering  in  Zones  I 
3,  4,  6.  Write  Box  9690,  Editor  & 
Publisher.  I 


_ ADVERTISING _  ! 

TENACIOUS  young  advertising  director  ! 
with  phenomenal  16  year  track  record  I 
at  a  21,000  daily  seeks  to  escape  | 
devastated  local  market  conditions.  I  | 
can  sell,  motivate  and  promote.  I  do 
what  it  takes  to  win.  Strong  classified  ! 
background.  Outstanding  references,  j 
Prefer  Zones  8  or  9.  Write  Box  9642,  i 
Editor  &  Publisher.  I 


_ CIRCULATION _  j 

CIRCULATION  MANAGEMENT 
Young  marketing  oriented  circulation  I 
director  seeks  circulation  management  I 
position  in  an  environment  conducive  to  ' 
continued  growth  in  newspaper  circula-  | 
tion  management.  j 

Quality  background  in  all  aspects  of 
circulation  management  with  emphasis 
on  sales  promotion,  ABC  audit  proce¬ 
dures,  interpersonal  skills,  implement¬ 
ing  computerized  circulation  depart¬ 
ment,  transportation  methods,  and 
district  manager  training. 

Desire  to  join  a  top  notch  company  that 
expects  only  the  best  from  its  circula¬ 
tion  personnel.  Background  consists  of 
quality  circulation  management  experi¬ 
ence  and  well  regarded  references.  Box 
9643,  Editor  &  Publisher. 


CALIFORNIA 

Circulation  Director  seeks  director's 
position  on  small  to  mid-sized  daily  or 
secondary  level  on  a  metro  newspaper. 
Solid  credentia's  include  background  in 
sales  promotion,  home  delivery,  and 
department  management. 

Prefer  the  California  area  with  a  prog¬ 
ressive  company  that  provides  advance¬ 
ment  opportunity.  Box  9653,  Editor  & 
Publisher. 


CIRCULATION  MARKETING 
DIRECTOR 

I  Creative  professional  with  15  years 
I  experience.  Strong  management  back¬ 
ground,  with  a  proven  tracK  record  in  all 
phases  of  circulation,  subscriptions, 
and  sales  promotion.  Expertise  in 
second  class  mail  and  conversion. 
Currently  employed.  Seeks  position  in 
Southern  California.  Write  Box  9689, 
Editor  &  Publisher. 


_ EDITORIAL _ 

VETERAN  EDUCATION  writer,  colum¬ 
nist,  author.  Prefer  AM  school/college 
beat.  Box  9663,  Editor  &  Publisher. 


FORMER  WEEKLY  PUBLISHER,  27, 
needs  job  on  newspaper.  Award  Winner. 
Seven  Years  Experience.  Call  (812) 
522-2229. 


POSITIONS  WANTED 


EDITORIAL 


ENERGETIC  feature  writer  with  depth, 
insight  and  4-plus  years'  experience 
seeks  lifestyle  position  on  metro  daily. 
Clips/references  (914)  723-2766. 


POSITIONS  WANTED 


EDITORIAL 


PERCEPTIVE  SPORTS  WRITER,  makes 
you  smile  and  think,  needs  well- 
coached  team.  Box  9651,  Editor  & 
Publisher. 


SOMEWHERE  a  mag/mid-size  editor 
needs  a  talented  young  reporter/ 
columnist  experienced  in  all  phases  of 
editorial  production.  Will  relocate. 
Scott  Brown,  13078  Church  Rd,  York- 
ville  II  60560.  815/475-7110. 

EXPERIENCED  COPY  EDITOR  seeks 


AGGRESSIVE,  award-winning  editor 
seeks  top  spot  on  Zone  2  daily.  Inter¬ 
ested  in  start-ups,  turnarounds, 
dogfights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  speciali¬ 
ties.  Box  9604,  Editor  &  Publisher. 


full-time  employment  on  magazine/  | 
weekly  newspaper  in  Zone  1.  3  Years  on  I 
college  paper,  1  year  editing  internship,  i 
and  1  year  daily  experience.  Writing,  j 
production,  and  VDT  skills.  References,  ; 
samples  available.  Contact  Randall  J. 
Samost,  4  Sheldon  Road,  Marblehead, 
MA  01945.  (617)  631-6772. 


GRAPHICS  EDITOR  at  45,000  circula-  : 
tion  process  color  daily  seeks  new  chal-  ! 
lenge  in  mixing  solid  design  with  solid 
news.  Ten  years  experience  as  reporter,  j 
photographer  and  Sunday  editor  have  j 
given  me  strong  news  ex^rience.  Add  { 
three  years  experience  as  graphics  edi-  ; 
tor  (photo  editing,  page  and  publication 
design  and  supervising  process  color  j 
production),  and  I  have  unique  skills.  ' 
Seeking  position  as  graphics  editor, 
page  designer  or  photo  editor.  Refer 
Zones  1  and  2,  but  will  consider  all  I 
opportunities.  Box  9641,  Editor  &  j 
Publisher.  I 


INTERNATIONAL  AFFAIRS  journalist 
with  three  year's  experience  metro  daily  I 
and  weekly  seeks  foreign  affairs  report-  I 
ing  or  editing  position  on  paper  or  ! 
magazine.  Columbia  J  School  degree  +  ' 
Master's  in  business  and  politics.  | 
Experience  at  United  Nations  +  report¬ 
ing  in  Western  Europe.  Skills  in  six  ' 
Common  Market  languages.  Will  relo-  , 
cate  abroad.  Box  9693,  Editor  &  , 
Publisher.  | 


MANAGING  EDITOR— highly  skilled,  , 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt-  ' 
sleeve  editor,  know  all  phases  news¬ 
room  management,  mature,  intelligent.  > 
Seek  small  to  medium  daily  or  Targe  i 
multi-weekly  setup.  (603)  898-5175 
after  12  noon  EST,  or  Box  9200,  Editor  1 
&  Publisher.  ' 


NEED  NEW  BLOOD?  Creative,  award-  | 
winning  writer/editor,  currently  Manag¬ 
ing  Editor  of  business  magazine  and 
former  ME/staff  writer  for  major  men's  ' 
title,  seeks  senior  editorship  with  grow¬ 
ing  newspaper  of  magazine  in  Zones  1,  i 
2,  or  9.  B.A.  journalism.  Box  9675,  j 
Editor  &  Publisher.  | 


NEWSMAN,  NOVELIST,  critic,  brings 
solid  reviews,  coverage,  as  your  book  i 
editor.  Box  9664,  Editor  &  Publisher. 


_ UBRARY _ 

EXPERIENCED  newspaper  librarian 
with  wide  background  in  all  aspects  of 
library  operations  seeks  position.  Broad 
educational  background,  MALS  from 
Top  school.  Knowledgeable  in  electron¬ 
ic  and  manual  library  systems,  skilled  in 
online  searching.  Expert  at  libra^  reor¬ 
ganization.  Box  9636,  Editor  & 
Publisher. 


PHOTOJOURNAUSM 

COMPUTER  literate  photojournalist 
seeks  new  challenge.  Award-winner 
looking  for  paper  with  strong  photo 
commitment.  3'/i  years  weekly,  2  + 
years  daily  experience.  Will  go  almost 
anywhere.  Box  9674,  Editor  & 
Publisher. 


_ PRESSROOM _ 

ENERGETIC  PRESSROOM  FOREMAN, 
age  36,  16  years  Pressroom  experience. 
8  years  management  seeking  new  chal¬ 
lenges  in  any  area.  Box  9688,  Editor  & 
Publisher. 


PRESS  FOREMAN/OPERATOR  exper¬ 
ienced  26  years  Goss  Urbanite  & 
Community  Color  &  Daily  King,  plus 
sheetfed.  Camera,  Striping,  Platemak¬ 
ing.  Lots  of  4  color.  Strong  on  team 
organization  and  mechanical  ability. 
Seeking  opportunity  with  room  to 
advance  in  Zone  3,  4,  or  6.  Box  9662, 
Editor  &  Publisher. 


_ PRODUCTION _ 

PRODUCTION  MANAGER,  over  20 
years  experience,  12  years  broad  based 
composing  room  production,  operations 
and  advertising  experience.  16  years 
with  a  major  mid-west  paper,  circula¬ 
tion  exceeding  1(X),000.  ^king  new 
challenge  and  opportunity.  Will  relocate 
to  most  areas.  DeWayne  Gray,  20460 
E.  Costilla  Ave.,  Aurora  CO  80016 
(303)  699-8137  eves. 


Production/Distribution  Manager 
WELL-VERSED  in  all  phases  of  produc¬ 
tion,  distribution,  and  warehousing 
including  state-of-the-art  mailrooms. 
Strong  administrative/leadership  quali¬ 
ties.  Proven  track  record.  Highest  refer¬ 
ences.  Call  (516)271-9424. 
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SHOP  TALK  AT  THIRTY 

How  newspapers  can  prepare  for  the  future 


By  John  H.  Boyer 

Two  decades  from  now,  newspa¬ 
pers  will  be  produced  by  businesses 
that  produce  a  myriad  of  other  infor¬ 
mation  products. 

These  businesses  will  operate  from 
vast  data  bases  and  will  vary  the  for¬ 
mats  of  their  products  to  satisfy  a 
variety  of  market  situations.  They 
will  be  corporate  descendants  of 
1980’s  newspapers. 

Newspapers  similar  to  those  pro¬ 
duced  today  will  still  have  readers, 
but  they  will  have  smaller  circulations 
and  will  be  published  in  specialized 
editions  for  zoned  distribution.  Mean¬ 
while,  newspaper  companies  will  be 
providing  information  product  for¬ 
mats  for  specific  markets  that  will  be 
distributed  by  an  array  of  technolo¬ 
gies  ranging  from  conventional  print 
to  microwave  and  from  cable  to  tele¬ 
phone. 

At  the  center  of  this  bustling  infor¬ 
mation  activity  will  be  the  computer, 
vastly  improved,  vastly  more  usable, 
vastly  more  commodious  and  vastly 
more  versatile  than  those  of  today. 
Newspaper  enterprises  of  that  future 
date  will  be  vastly  more  flexible  and 
vastly  more  profitable. 

This  scenario  for  a  bright  and  prof¬ 
itable  future  is  attainable,  but  at  a  cost 
— newspapers  will  have  to  decide  that 
they  are  in  the  information  business 
and  act  like  it;  they  will  have  to  see 
format  and  channel  as  functions  of 
marketability,  and  content  as  the 
source  and  main  reason  for  their 
activities. 

Let’s  take  a  look  for  a  minute  at 
those  forces.  The  first  is  the  compu¬ 
ter.  Newspapers  came  rather  late  to 
the  use  of  the  computer  and  for  many 
of  the  wrong  reasons. 

They  deployed  computers  to 
reduce  costs,  to  eliminate  keystrokes, 
to  reduce  composing  room  situations, 
etc.  But  they  did  not  and  do  not  yet 
see  in  any  clear  way  the  potential  for 
profit  in  the  substantial  information 
storage,  retrieval  and  manipulation 
capacities  that  are  innate  to  the  com¬ 
puter. 

They  tend  to  see  improvements  to 
computer  technologies,  a  piece  at  a 
time,  and  in  the  context  of  a  bias  to¬ 
ward  the  publishing  of  newspapers — 
VDT’s,  pagination,  typesetters — not 
as  implements  of  a  directed  and  inte- 


(Boyer  is  a  professor  of  journalism  at 
West  Virginia  University.) 


grated  processing-for-the-market 
strategy. 

The  second  force  at  work  is  the 
change  in  audiences.  Newspapers 
have  tended  to  take  a  disconnected, 
phenomenological  view  in  this  area. 
Rather  than  seeking  root  causes, 
newspapers  have  tended  to  deal  with 
the  symptoms  of  the  changes.  They 
have  dealt  with  audience  shifts  as 
though  they  were  mysterious  acts  of 
God.  They  commission  expensive 
surveys  that  tell  them  what  they 
already  know  but  not  how  to  deal  with 
it. 

As  a  consequence,  they  deal  with 
readership  problems  by  patching  up 
their  newspaper  “products”  rather 
than  coming  to  grips  with  the  funda¬ 
mental  social  changes  that  have 
altered  their  readerships  in  new  ways. 


Newspapers  similar  to 
those  produced  today 
will  still  have  readers, 
but  they  will  have 
smaller  circulations  and 
will  be  published  in 
specialized  editions  for 
zoned  distribution. 


Very  simply,  the  world  will  never 
be  the  same  again.  They  read  Toffler 
and  Naisbitt,  but  they  don’t  apply  to 
their  businesses  what  they  learn. 

Why  are  large  market  competitive 
newspapers  failing,  while  small-town 
dailies  and  community  weeklies 
thrive?  Why  are  network  television 
audiences  declining  while  total  televi¬ 
sion  viewing  is  up?  Why  the  steady 
decline  in  newspaper  circulation, 
while  magazine  use  and  variety  are  on 
the  increase?  Why  the  success  of 
ESPN?  The  Wall  Street  Journal? 
MTV? 

The  fact  is  that  the  audiences  the 
media  most  want  are  becoming  more 
specialized  in  their  interests  and  con¬ 
sequently  more  fragmented. 

Why?  The  social-psychologist  Mil- 
ton  Rokeach  has  found  that  as  an 
individual’s  education  increases,  he 
becomes  more  specialized  in  his  inter¬ 
ests,  more  structured  in  his  life-style, 
more  differentiating  in  his  judgments. 

Communications  scholars  Ralph 
Lowenstein  and  John  C.  Merrill  were 
predicting  more  than  a  decade  ago 
that  there  would  be  a  spiraling 


increase  in  specialized  media,  initially 
in  the  more  advanced  Western 
societies,  moving  first  to  a  kind  of 
open  specialization  —  magazines, 
movies,  cable  television  —  and  then 
to  a  personal-retrieval  stage  —  like 
CompuServe,  Source,  Dow  Jones/ 
News  Retrieval. 

The  movement  toward  a  more  spe¬ 
cialized  interest  audience  seems  to 
follow  an  American  tendency  toward 
higher  education  levels.  The  greatest 
boost  to  higher  education  ever  experi¬ 
enced  was  the  GI  Bill  of  Rights;  fol¬ 
lowing  World  War  II,  more  than  10 
million  veterans  received  some  kind 
of  education  benefit. 

Once  the  movement  toward  higher 
education  had  started,  it  grew.  Those 
who  went  to  college  expected  their 
children  to  go,  and  those  children,  in 
turn,  tended  to  go  for  more  education 
than  their  parents.  If  you  want  to  see 
the  effects  of  higher  education  on 
individuals,  go  to  your  nearest  college 
and  observe  how  specialized  an  edu¬ 
cation  can  make  a  person.  Higher 
education,  in  fact,  is  caught  up  in  the 
web  of  its  own  making,  much  to  the 
detriment  of  the  old  idea  of  liberal 
education. 

These  young  specialists — John 
Kenneth  Galbraith  calls  them  “the 
technocrats” — are  the  ideal  market 
for  the  media.  They  control  the  most 
disposable  income;  they  are,  how¬ 
ever,  the  very  ones  who  are  abandon¬ 
ing  the  older  mass  media  forms —  net¬ 
work  television,  daily  newspapers  — 
for  cable,  magazines  and  other  media 
(Continued  on  page  33) 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Got  your  copy  of 

AdNews 

—  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business 
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How  visible  is  Americans 
most  visible  commentator? 


He  appears  regularly  on  ABC, 
in  Newsweek  and  in  over 
400  newspapers. 

Nonetheless,  a  study  commissioned 
by  Times  Mirror  and  carried  out  by  The 
Gallup  Organization  ascertained  that 
88%  of  the  public  were  unable  to 
recognize  him. 

The  public,  it  seems,  pays  a  lot  less 
attention  to  George  Will  and  his  fellow 
journalists  than  some  of  us  might  think. 

Establishing  the  true  visibility  of  19 
leading  journalists  was  just  one  of  the 
study’s  contributions.  In  its  entirety,  it’s 
the  most  comprehensive  investigation 
ever  of  public  attitudes  toward  the  press. 

Gallup  pollsters  conducted  over  4000 
interviews;  talked  with  people  in  per¬ 
son  and  on  the  phone,  individually  and 
in  groups;  and  revisited  1000  of  them  to 
double  check  key  findings. 

Nothing  like  it  had  ever  been  done 
before. 

Why  we  did  it 

First,  because  as  one  of  America’s 
largest  newspaper-based  media  com¬ 
panies,  we  have  to  know  exactly  how 
the  public  views  the  press. .  .and  no  prior 
study  has  dug  deep  enough  to  tell  us. 
Second,  because  this  study  enables  us 


to  eng^e  you  in  a  dialogue  that  prom¬ 
ises  to  strengthen  the  essential  bond 
between  the  public  and  the  press. 

To  that  end,  we  plan  to  present  the 
major  findings  in  ads  and  public  meet¬ 
ings,  and  to  invite  and  respond  to  your 
comments. 

We  also  plan  to  repeat  the  study 
regularly  so  we  can  keep  tabs  on  public 
attitudes  over  time. 

Who  we  are 

We  own  the  media  listed  to  your 
right.  In  terms  of  sales,  we  rank  139th 
among  Fortune  m^azine’s  500  largest 
U.S.  industrial  companies.  In  terms  of 
net  income,  we’re  79th. 


Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 
Hartford  Courant;  The  Morning  Call 
(Allentown,  PA);  The  Stamford  Advocate 
and  Greenwich  Time  (Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
M^azine;  Ski  Magazine;  The  Sporting 
News. 

Times  Mirror  TV  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVI, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cable: 

Fifty  cable  TV  systems  serve  300  com¬ 
munities  in  15  northeastern,  western 
and  southwestern  states. 

Times  Mirror  Book  Publishing: 

Matthew  Bender  &  Co.,  law  books; 
C.V.  Mosby  and  Year  Book  Medical  Pub¬ 
lishers,  medical  books;  Harry  N. 

Abrams,  art  books;  Mirror  Systems, 
computer  software;  Learning 
International,  training  programs. 


If  you’d  like  to  know  more  about  us, 
contact  Donald  Kellermann,  Vice 
President,  Public  Affairs,  Times  Mirror, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053,(213)972-3847. 


The  People  &  The  Press,’  Ad  #2  in  a  series 


Times  Mirror 

We’re  interested  in  what  you  think. 
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THE  NIGHT  STALKER 
STRUCK  HERE  FIRST. 


Before  the  Night  Stalker 
had  his  name,  the  readers 
of  two  Scripps  Howard  com¬ 
munity  papers  had  his 
number.  The  Monterey  Park 
Progress  and  the  Rosemead/ 
South  San  Gabriel  Progress 
were  the  first  to  report  that 
police  suspected  two  local 
murders  were  the  work  of 
a  serial  killer. 

Because  our  Southern 
California  community 
papers  take  pride  in  know¬ 
ing  their  home  turf,  they 
knew  that  murder  is  out  of 


the  ordinary  in  a  place  like 
Monterey  Park.  When  it  hap¬ 
pened  twice,  they  pressed 
police  for  details. 

That’s  how  they  broke 
the  story  of  the  Night  Stalker 
homicides — a  string  of  mur¬ 
ders  and  assaults  that  even¬ 
tually  spread  terror  through¬ 
out  the  San  Gabriel  and  San 
Fernando  valleys. 

In  the  weeks  that  fol¬ 
lowed,  they  stayed  on  the 
story.  They  reported  on  the 
task  force  that  formed.  They 
detailed  other  apparently 


SCRIPPS  HOWARD 
i!l  NEWSPAPERS 


related  cases.  And  they 
covered  the  efforts  of 
local  citizens  to  protect 
themselves. 

By  the  time  a  suspect 
had  been  arrested,  the  Night 
Stalker  case  had  attracted 
national  and  even  interna¬ 
tional  attention.  But  because 
our  reporters  and  editors 
knew  their  communities, 
our  readers  had  it  first. 


WE  BREAK  THE  BIG  ONES 
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